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I. INTRODUCTION 

1. I submit this supplemental declaration in support of the Plan of Allocation submitted by 

Class lead counsel, Constantine Cannon (“Lead Counsel”), pursuant to Settlement Agreements 

between the Plaintiff Class and Defendants Visa and MasterCard.1  I previously submitted a 

Declaration in Support of Plan of Allocation that set out a method for allocating the settlement 

monies among Class members.2 Since that time I have been made aware of issues related to the 

                                                 
1 References to “Settlement Agreements” refer to the Settlement Agreement, between MasterCard International, 
Incorporated and Plaintiffs, dated June 4, 2003 (“MasterCard Settlement Agreement”); and, Settlement Agreement, 
between Visa U.S.A. Inc. and Plaintiffs, dated June 4, 2003 (“Visa Settlement Agreement”). References to “Plan of 
Allocation” refer to the Plan of Allocation, submitted by Constantine & Partners, dated August 18, 2003. 

Unless otherwise specified, capitalized terms used herein have the same meaning as in the Settlement Agreements 
and Plan of Allocation. 

The Class is defined to mean all persons and business entities in the U.S. who have accepted Visa and/or 
MasterCard credit cards and therefore have been required to accept Visa and/or MasterCard branded debit cards 
under the challenged tying arrangements at any point during the period October 25, 1992 through June 21, 2003 (the 
“Class Period”). 
2 Declaration of Franklin M. Fisher in Support of Plan of Allocation, August 14, 2003.  Attached as Exhibit FASD-
1.  For ease of reference, I have denoted exhibits to this declaration with the prefix “FASD-” (Fisher Allocation 
Supplemental Declaration), to distinguish them from exhibits to the original Fisher Allocation Declaration, which 
were denoted “FAD-”. 



  

   2

administration of the Class and the availability of certain merchant transaction data that 

necessitate modifications to that method.  I have been asked by Lead Counsel to identify these 

modifications and accordingly to revise my previous Declaration. 

2.  The slight modifications affect only the estimation of credit and debit card transactions 

that individual Class Members received during the damages period, and in no way modify the 

method I previously identified to apportion the monetary settlements among members of the 

class.  I submit this declaration to describe the best available methods to estimate merchant 

transaction data that is unavailable by other means. 

3. I also have previously submitted three expert reports in this case:  an initial expert report 

dated April 4, 2000 (the “Fisher Report”), a rebuttal expert report dated April 25, 2000 (the 

“Fisher Rebuttal Report”), and a supplemental report dated September 23, 2002 (the “Fisher 

Supplemental Report”) (collectively, the “Fisher Reports”) and a declaration dated August 14, 

2003 (“Fisher Valuation Declaration”), in support of the application for final approval and 

applications for fees, expenses, and costs.  Attached to this declaration as Exhibit FASD-2 is an 

updated copy of my curriculum vitae. 

4. Since the filing of my Declaration in Support of Plan of Allocation, I became aware of the 

following: 

• MasterCard transaction data provided by MasterCard for the largest 5,500 merchants for 

the period June 2001 to June 2003 are not in usable format for the purpose of distributing 

settlement funds to individual Class Members. 

• Lead Counsel has concluded that most merchants, particularly small merchants, would 

not be able to individually provide documentation – as set out in the Plan of Allocation – 

for the number and/or dollar volume of on-line debit transactions it accepted in each year 

or fractional year of the damages period. 

• To simplify the administration of the Class, Lead Counsel has requested that the Claims 

Administrator calculate the number of credit and debit transactions accepted by each 

Class Member, initially assuming – but later subject to verification – that each Class 

Member began accepting Visa and MasterCard transactions for the entire damages 

period.   
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5. Accordingly, it is necessary to make the following modifications to my previous 

Declaration: 

• MasterCard credit and debit transactions for the largest 5,500 merchants for the period 

June 1, 2001 to June 1, 2003 will have to be estimated based on merchant transaction data 

provided by Visa.  The procedure used to estimate these MasterCard transaction data will 

be identical to the procedure used to estimate MasterCard transactions for other years, 

and is thus simply an extension of a procedure I identified in my previous declaration.  

• The PIN debit transactions accepted by each Class Member will have to be estimated.  I 

have developed an estimation procedure that I believe will provide the best possible 

estimates given the data available.  In short, the number of estimated PIN debit 

transactions will be proportional to the number of off-line debit transactions accepted by 

a merchant with PIN pads.  

• Visa and MasterCard off-line debit and credit transactions, and PIN debit transactions for 

each Class Member will have to be estimated for all years in which there is no available 

data.  The procedure used to estimate Visa and MasterCard transactions will be identical 

to the procedure used to estimate Visa and MasterCard transactions prior to October 1996 

and is thus simply an extension of a procedure I identified in my previous Declaration. 

6. These revisions all affect Section IV of my previous Declaration (Confirming and 

Estimating Individual Merchant Data).  All other portions of my previous Declaration remain 

unchanged.  The remainder of this Declaration (Section II) replaces Section IV of my previous 

Declaration.  I note, where appropriate, how the material in Section II relates to the original 

Section IV. 

II. CONFIRMING AND ESTIMATING INDIVIDUAL MERCHANT DATA 

7. The allocation method I proposed requires the following actual or estimated transactional 

data for each merchant.  For the period October-December 1996, for each of the years 1997 

through 2002, and for the period January-May 2003: 

• The dollar volume of Visa off-line debit transactions accepted by the merchant, with 

supermarket and non-supermarket transactions separately identified; 
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• The dollar volume of MasterCard off-line debit transactions accepted by the 

merchant, with supermarket and non-supermarket transactions separately identified; 

• The dollar volume of Visa credit card transactions accepted by the merchant;  

• The dollar volume of MasterCard credit card transactions accepted by the merchant; 

and, 

• The number of on-line debit transactions accepted by the merchant. 

8. I understand that the individual merchant data required for the allocation method is not 

available comprehensively from any source.  The Class Members themselves do not have this 

data for several reasons.  Even merchants that keep their monthly processor statements that 

report their Visa and/or MasterCard transactions and dollar volume cannot use these statements 

to determine, separately, the actual Visa and/or MasterCard debit and credit dollar volumes.  I 

know from reviewing processor statements maintained by the named plaintiffs that those 

statements do not separate the Visa and MasterCard transactions accepted by those merchants 

into off-line debit transactions and credit card transactions.  In addition, there were no separate 

identifiers, either visual or electronic, to allow merchants to distinguish between off-line debit 

and credit card transactions after they receive them.3  Finally, most merchants either do not 

maintain these records at all, maintain them in a non-comprehensive fashion, or do not maintain 

them going all the way back to October 1992.4 

9. Nevertheless, extremely accurate data covering a large portion of the damages period for 

most Class Members is available from Visa.  As described more fully below, actual Visa off-line 

debit and credit card dollar volumes for merchants that accepted Visa transactions between 

October 1, 1996 and July 31, 2003 have been provided to the Claims Administrator.  That time 

                                                 
3 Since April 1993, a portion of Visa off-line debit transactions were sometimes separately identified on a 
merchant’s processor statement because certain of those transactions were processed at a separate interchange fee 
applicable only to Visa off-line debit transactions.  However, a substantial fraction of Visa off-line debit transactions 
were authorized at credit card interchange rates and therefore cannot be distinguished from Visa credit card 
transactions. 
4 The data contained in the processor statements that I have reviewed do not cover the entire damages period, nor are 
they comprehensive even for the periods that they do cover.  Moreover, these data do not distinguish between 
MasterCard off-line debit and MasterCard credit card transactions, nor between most Visa off-line debit and Visa 
credit card transactions.  The smaller merchants whose processor statements I have reviewed have even less 
complete records of their transactions. 
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period accounts for approximately 90 percent of the aggregate damages from Visa transactions.  

With these transactional data, which are available from no other sources, it is possible to make 

extremely accurate allocations of the Net Settlement Fund. 

10. The remainder of this section describes a method for obtaining actual or estimated 

transactional data for each merchant and for the entire damages period. 

A. Off-line Debit and Credit Card Transactional Data 

11. I understand that Visa has provided to the Claims Administrator the following data on a 

merchant-by-merchant basis for the period October through December 1996, for each of the 

years 1997 through 2002, and for the period January through July 2003: 

• The dollar volume of Visa off-line debit transactions, with supermarket and non-

supermarket transactions separately identified; 

• The number of Visa off-line debit transactions; 

• The dollar volume of Visa credit card transactions; and, 

• The number of Visa credit card transactions. 

12. I understand that Visa does not maintain comprehensive data for the period prior to 

October 1996.  I also understand that the Visa data does not include “on-us” transactions—that 

is, Visa debit and credit transactions that are not routed through the Visa network because a 

single processor handles both the acquiring and issuing sides of the transaction.  According to 

Visa, on-us transactions account for a de minimis portion of total Visa debit and credit volume. 

13. I understand that MasterCard has provided the Claims Administrator transaction data for 

the largest 5,500 merchants for the period June 2001 to June 2003 but that Lead Counsel has 

determined that these data are not in usable format for the purpose of distributing settlement 

funds to individual Class Members.5  Therefore MasterCard transaction data will need to be 

estimated for all individual Class Members. 

                                                 
5 In my previous Declaration, these MasterCard data were to be used for confirming and estimating transaction data 
for the largest MasterCard merchants. 
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B. On-line Debit Transactional Data 

14. Neither Visa nor MasterCard maintain data on the number of on-line debit transactions 

accepted by each Class Member during the damages period. 

C. Assembling Merchant-Specific Transactional Data Required by Allocation 
Method 

15. The merchant-by-merchant data available from Visa are limited in the time periods for 

which it is available.  This necessitates alternative methods for obtaining or estimating the 

necessary data for each merchant. 

16. Due to the limitations of the Visa data, it is necessary to divide Class Members into two 

groups.  In one group are those Class Members that are identified in the Visa Transactional 

Database and who therefore accepted Visa transactions at any time during October 1996 through 

July 31, 2003.6  In the second group are those Class Members that are not identified in the Visa 

Transactional Database.  This second group includes those merchants who accepted Visa and/or 

MasterCard at some time during October 25, 1992 through September 1996, but not thereafter; 

the few (if any) merchants who accepted MasterCard but not Visa during October 1996 through 

July 31, 2003; and merchants who for any other reason are not identified in the Visa 

Transactional Database. 

1. Merchants Identified in the Visa Transactional Database 

a) Visa Off-line Debit and Credit Transactions 

17. For the merchants identified in the Visa Transactional Database, the Visa Transactional 

Database contains, for each such Class Member, the number and dollar volume of Visa off-line 

debit transactions and the number and dollar volume of Visa credit card transactions accepted by 

that Class Member during the period October-December 1996, each of the years 1997 through 

2002, and the period January-July 2003.  Those transactions that qualify for Visa’s supermarket 

interchange rates are separately identified. 

                                                 
6 The term, “Visa Transactional Database”, is defined in the Plan of Allocation. 
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18. For the Class period prior to October 1996, the Visa off-line debit and credit card dollar 

volume for each of the merchants identified in the Visa Transactional Data would be estimated, 

as follows.  The Claims Administrator would calculate each such Class Member’s share of the 

dollar volume of Visa off-line debit transactions during the earliest consecutive twelve-month 

period for which data are available (using the Visa Transactional Database).7  For each merchant, 

and for each year or fractional year prior to October 1996, that share would be multiplied by the 

total dollar volume of Visa off-line debit transactions as reported in The Nilson Report for each 

of the relevant periods, to obtain an estimate of that merchant’s dollar volume of Visa off-line 

debit transactions in each of those periods.8  Similar calculations can be made to estimate the 

number of Visa off-line debit transactions.9  I have set out in Exhibit FASD-3 the total number 

and dollar volume of Visa off-line debit transactions as reported by The Nilson Report for each 

of the relevant periods. 

b) MasterCard Off-line Debit and Credit Transactions 

19. For all of the Class Members for the entire damages period, an individual merchant’s 

damages from MasterCard transactions can be estimated using data on the number of Visa 

transactions accepted by that merchant.  I consider this an appropriate way to estimate Class 

Members’ MasterCard debit and credit dollar volumes since virtually all merchants who 

accepted Visa also accepted MasterCard.  In addition, the number of merchants with 

disproportionate MasterCard volume relative to Visa volume is likely to be very small.  Thus, 

this method is likely to be very accurate for the vast majority of the Class. 

20. In particular, Exhibit FASD-4 shows the ratio of the dollar volume of MasterCard 

transactions to the dollar volume of Visa transactions in each year of the damages period, 

                                                 
7 According to the method set out in my original Declaration, the Claims Administrator was to first document when 
each merchant began accepting Visa and/or MasterCard and then estimate off-line debit and credit transactions only 
for those years or partial years.  Subsequent to my original Declaration, the Claims Administrator and Lead Counsel 
have determined that it is administratively more cost effective to estimate transactions for all years and then 
document when each merchant began accepting Visa and/or MasterCard. 
8 The Nilson Report is an industry publication that has reported industry data for more than 25 years.  The figures 
reported by The Nilson Report are obtained directly from Visa and MasterCard. 
9 As discussed below, the number of off-line debit transactions will be used to estimate the number of PIN debit 
transactions for Class Members that accepted on-line debit. 
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separately for off-line debit transactions and credit card transactions.  The exhibit also reports 

similar ratios for the number of off-line debit transactions.  These figures are national aggregates 

published by The Nilson Report.  An estimate of the dollar volume of MasterCard transactions 

accepted by a merchant in a particular year can be derived by multiplying the dollar volume of 

Visa transactions accepted by that merchant by the corresponding ratio in Exhibit FASD-4.  

Similar calculations can be made to estimate the number of MasterCard off-line debit and credit 

transactions. 

2. Merchants Not Identified in the Visa Transactional Database10 

21. For reasons discussed earlier, it is virtually impossible for most if not all merchants to 

provide their own accurate transactional data.  However, most merchants can, with reasonable 

accuracy and comprehensiveness, supply their annual gross sales receipts for each year or 

fractional year during the damages period.  This section describes a method to reasonably 

estimate, for merchants that are not identified in the Visa Transactional Database, an individual 

merchant’s Visa and MasterCard off-line debit and credit card transactions from their annual 

gross sales data. 

22. Since at least 1992, Visa has collected information on transactions by merchant category 

and payment type in the form of the Visa Payment Systems Panel Study.  The Visa Payment 

Systems Panel Study data are collected through a survey of almost 20,000 consumers each year.  

Consumers participating in the survey record information about their purchases, including the 

date of a purchase, the dollar amount spent, the type of payment used, and the type or category of 

merchant at which the purchase is made.  The range of merchant categories included in the 

survey data is quite broad.  There are a total of 95 merchant categories, including 39 retail 

categories (like gasoline stations, drug stores, and mail order catalogues), 31 travel and 

entertainment categories (like fast food restaurants, hotels, and movie theaters), and 24 service 

categories (like charities, utilities, and dental offices).  The data also contain information on 

more than 40 payment types, including Visa and MasterCard off-line debit, on-line debit, Visa 

                                                 
10 The only modification to this section involves the need to estimate the number of off-line debit transactions that 
each Class member accepted.  As discussed below, the number of off-line debit transactions will be used to estimate 
the number of on-line PIN debit transactions for Class Members that accepted on-line PIN debit. 
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credit, and MasterCard credit.  During discovery in this case, Visa provided the Visa Payment 

Systems Panel Study data for 1994 through 2001; Visa also provided reports that cite statistics 

based on the 1992 and 1993 Visa Payment Systems Panel Study data.  Together, Visa Payment 

Systems Panel Study data and related reports provide information to estimate Visa and 

MasterCard off-line debit and credit card dollar volume by merchant category over time for most 

of the damages period.11 

23. Using data from the Visa Payment Systems Panel Study, the monetary settlement can be 

apportioned to individual merchants who are not identified in the Visa Transactional Database in 

a way that poses few data requirements for such merchants.  The dollar volume of Visa off-line 

debit transactions for an individual merchant in each year can be estimated by assuming that the 

share of sales by that merchant accounted for by such transactions is typical of merchants that 

fall into the same merchant category.12  Similar calculations can be made to estimate the dollar 

volume of Visa credit card transactions, and the dollar volume of MasterCard off-line debit and 

credit card transactions. 

24. The results are shown in Exhibit FASD-5.  The figures shown in Exhibit FASD-5 can be 

used in conjunction with an individual merchant’s gross sales receipts to calculate the dollar 

volume of Visa and MasterCard off-line debit and credit card transactions.  The number of off-

line debit transactions accepted by the individual merchant will be estimated by using the 

average off-line debit transaction size for merchants in the same merchant category. 

25. Because this approach relies primarily on data at the merchant category level—the 

exception being merchant-specific information that is relatively easily obtained (like a 

                                                 
11 Visa has relied upon the Visa Payment Systems Panel Study data to publish a series of reports that break out 
relative expenditures and transactions by merchant category and payment type over time.  (0823225, 1456285, 
1085687, 1541635)  Defendants’ experts have also relied on the Visa Payment Systems Panel studies in some of 
their analyses.  (Declaration of Richard L. Schmalensee, Ph.D., 6/15/99; Expert Report of Benjamin Klein, Ph.D., 
4/4/00; Expert Report on Liability of Dr. George J. Benston, 4/4/00; Supplemental Expert Report of Benjamin 
Klein, Ph.D., 9/23/02)   
12 I have estimated these shares in the following way.  First, I calculated the share of sales attributable to on-line and 
off-line debit collectively by year for each merchant category using the Visa Payment Systems Panel Study data.  
Second, I used merchant-category-level data from the Visa Transactions Database, the Visa Payment Systems Panel 
Study, and other available sources to divide the share of sales attributable to on-line and off-line debit collectively 
into the shares of sales attributable to on-line debit, Visa off-line debit, and MasterCard off-line debit, respectively, 
by year. 
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merchant’s total yearly sales over time13)—this approach imposes few data requirements on 

individual merchants. 

3. All Merchants With PIN Pads – On-line Debit Transactional Data 

26. There are no merchant-by-merchant transaction data available from a readily available 

centralized source for on-line PIN debit.  This necessitates a method for estimating the data for 

each Class Member documented by the Claims Administrator as accepting PIN debit at some 

point during the damages period.14  This section describes a method to reasonably estimate, for 

merchants with PIN pads, an individual merchants PIN debit transactions as a function of the 

number of off-line debit transactions accepted by the merchant. 

27. The PIN debit transaction estimation procedure for each year or partial year would be a 

four step process: 

• First, I have estimated the share and number of PIN debit transactions accounted for by 

each merchant category. 

• Second, the Claims Administrator would calculate the number of off-line debit 

transactions by merchant category accepted by merchants documented as having accepted 

PIN debit. 

• Third, the Claims Administrator would calculate separately for each merchant category 

the ratio of PIN debit transactions to off-line debit transactions accepted by merchants 

documented to have accepted PIN debit.  This ratio is essentially the average number of 

PIN debit transactions accepted for each off-line debit transaction accepted by merchants 

in that category who accepted PIN debit. 

                                                 
13 Other data that would be needed from an individual merchant include a general description of the merchant’s line 
of business, and the initial dates of Visa and/or MasterCard acceptance, if acceptance began after October 25, 1992.  
Furthermore, sales and acceptance information would be needed separately for each merchant category for which 
the merchant accepted Visa and/or MasterCard transactions.  
14 The allocation method proposed in my previous Declaration required that each merchant individually document 
the number and/or dollar volume of on-line debit transactions it accepted in each year or fractional year of the 
damages period.  Lead Counsel has concluded that most merchants, particularly small merchants, would not be able 
to individually provide this documentation.  
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• Fourth, for an individual Class Member the Claims Administrator would multiply the 

number of off-line debit transactions accepted by the ratio of PIN debit to off-line debit 

transactions for the applicable merchant category.  This results in an estimate of the 

number of PIN debit transactions accepted by the Class Member in that year or partial 

year. 

28. I explain certain aspects of this estimation procedure in more detail below. 

29. During discovery in this case, Visa provided Interlink on-line PIN debit transaction data by 

merchant category for the years 1998, 1999, and 2001.  From these data, I have calculated the 

share of Interlink transactions accounted for by each merchant category and I have also estimated 

shares for the other years or partial years of the damages period.  For example, Shoe Stores 

accounted for 0.282% of Interlink transactions in 1998.  The results are shown in Exhibit 

FASD-6.  These estimates are based on the Interlink data provided by Visa as well as other data 

sources provided by Visa during discovery in the case.   

30. As one of the largest PIN debit networks, I consider the share of Interlink on-line PIN debit 

transactions accounted for by each merchant category to be reasonably representative of the 

overall U.S. PIN debit shares for all PIN debit networks.  So for example, since Shoe Stores 

accounted for 0.282% of Interlink transactions, it is reasonable to assume that Shoes Stores 

accounted for 0.282% of all PIN debit transactions.  Using this logic, I have estimated the 

number of PIN debit transactions accepted by each merchant category for each year or partial 

year of the damages period.  The results are shown in Exhibit FASD-7 and represent the output 

from Step 1 identified above.15   

31. In Step 2, the Claims Administrator will be responsible for calculating the number of off-

line debit transactions by merchant category accepted by merchants documented as having 

accepted PIN debit.  According to the Plan of Allocation, the Claims Administrator will confirm 

and estimate the number and dollar volume of off-line debit transactions accepted by each Class 

Member in each year or partial year of the damages period.  Class Members identified in the 

Visa Transactional Database have been assigned a merchant category code by Visa and Class 

                                                 
15 To facilitate the claims process, the Claims Administrator may need to aggregate some of these merchant 
categories to match the categories reported in the Visa Transactional Database.  This presents no particular 
difficulties. 
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Members not in the Visa database will be required, as a part of the claims form request, to 

identify which merchant category or categories most represent their business.16  Class Members 

will also be required to identify the years or partial years in which they accepted PIN debit 

transactions.17  With this information, the Claims Administrator can calculate by merchant 

category the number of off-line debit transactions accepted by Class Members with PIN pads.  

This represents the output from Step 2. 

32. In Step 3, the Claims Administrator will calculate for each merchant category the ratio of 

PIN debit transactions to off-line debit transactions accepted by merchants documented to have 

accepted PIN debit by combining the output from Steps 1 and 2.  This ratio is essentially the 

average number of PIN debit transactions accepted for each off-line debit transaction accepted 

by merchants in that category who accepted PIN debit.  So for example the hypothetical 

merchant category “dog-sled retailers” might on average have received three PIN debit 

transactions for every off-line debit transaction in 1998. 

33. In Step 4, the Claims Administrator will estimate an individual Class Member’s PIN debit 

transactions in any year or partial year by multiplying the number of off-line debit transactions it 

accepted by the ratio of PIN debit to off-line debit transactions accepted for the applicable 

merchant category.  I believe that this is the best possible estimation procedure with the data 

available.  It reasonably accounts for the size of the Class Member, differences in the intensity of 

on-line debit use across merchant categories, and for changes in the prevalence of PIN debit 

usage by merchant category over time. 

                                                 
16 For the calculations in Step 2, the Claims Administrator will exclude the small number of off-line debit 
transactions accounted for by the limited number of Class Members with PIN pads that are not in the Visa 
Transactional Database.  Doing so will avoid computational issues related to differences in merchant category code 
identifiers between merchants that are and are not in the Visa database and should improve the PIN debit transaction 
estimates for all Class Members.   
17 Some merchants that operate many retail outlets rolled out acceptance of PIN debit over months or in some cases 
years.  To account for this, merchants also will be asked to identify when they began installing PIN pads and when 
their PIN pad installation was complete.  The Claims Administrator will use this information to adjust these 
merchants PIN debit transaction estimates by assuming a monthly linear rate of PIN pad installation.  For example, 
if it took a large merchant nine months to install PIN pads in all of its outlets, the Claims Administrator would 
assume that during the merchant’s PIN installation period it added PIN pads to one ninth of its outlets in each 
month.  The Claims Administrator would estimate the number of on-line debit transactions accepted by the large 
merchant in each month of the PIN installation period only for outlets assumed to have installed PIN pads.   
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4. Schematic Summary of Confirmation or Estimation of Individual 
Merchant Transactional Data 

34. Exhibits FASD-8a to 8b illustrate in a schematic fashion the two methods discussed above 

for calculating or estimating each individual merchant’s transactional data.18  These data are 

necessary to calculate the Class Member’s recovery from the Net Settlement Fund. 

                                                 
18 There were three schematics in my previous Declaration.  One of the schematics is no longer necessary since the 
data provided by MasterCard will not be used to confirm and estimate individual merchant data. 
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Exhibit FAD-10A
Visa Off-line Debit's Share of Total Sales

Merchant Category 1992 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003
     Inexpensive/Low Priced 0.2% 0.1% 0.3% 0.3% 0.7% 1.5% 2.0% 2.4% 3.5% 4.6% 5.4% 6.0%
     Mid Priced Family 0.7% 0.4% 0.8% 1.2% 2.3% 2.3% 3.5% 5.2% 7.2% 8.1% 9.5% 10.5%
     Mid Priced Casual 0.9% 0.6% 1.0% 1.6% 5.5% 3.5% 5.5% 8.3% 10.3% 12.7% 14.9% 16.5%
     High Priced 0.3% 0.3% 0.7% 0.8% 2.4% 1.4% 3.4% 4.7% 6.4% 7.0% 8.3% 9.2%
     Pizza 0.4% 0.2% 0.4% 0.4% 1.0% 1.1% 2.3% 4.1% 4.8% 5.8% 6.8% 7.5%
     Other Restaurant 0.5% 0.3% 0.5% 0.9% 1.6% 1.6% 2.0% 3.4% 4.6% 5.4% 6.3% 7.0%
Travel  
     Travel Agency 0.2% 0.1% 0.0% 0.2% 0.4% 0.4% 1.8% 2.2% 3.2% 2.1% 2.5% 2.8%
     Airline Company 2.1% 0.1% 0.4% 0.7% 1.1% 0.9% 1.9% 4.6% 5.3% 2.5% 2.9% 3.2%
     Bus/Train Terminal 0.1% 0.1% 0.2% 0.2% 1.2% 3.0% 4.2% 4.4% 6.3% 8.7% 10.2% 11.4%
     Bus Fare (added 7/96) n/a n/a n/a n/a 0.0% 0.0% 0.5% 1.9% 1.3% 0.6% 0.7% 0.8%
     Car Rental Agency 0.0% 0.0% 0.0% 0.2% 1.8% 1.9% 1.7% 3.6% 4.6% 4.7% 5.5% 6.1%
     Cruise Line Company 0.0% 0.0% 0.0% 0.1% 1.0% 0.5% 3.7% 2.4% 0.6% 0.2% 0.3% 0.3%
     Hotel/Motel 0.5% 0.3% 0.4% 0.7% 0.9% 1.5% 1.8% 2.7% 3.3% 3.7% 4.4% 4.8%
     Parking Garage 0.1% 0.0% 0.1% 0.0% 0.1% 4.7% 1.1% 1.6% 5.0% 1.5% 1.8% 2.0%
     Parking Meters (added 7/96) n/a n/a n/a n/a 0.5% 0.0% 1.6% 1.0% 0.6% 6.4% 7.5% 8.4%
     Taxi/Limousine 0.0% 0.0% 0.0% 0.5% 0.0% 0.5% 0.3% 1.4% 0.1% 2.0% 2.4% 2.6%
     Toll Booths (added 7/96) n/a n/a n/a n/a 0.0% 0.2% 0.4% 1.3% 3.5% 3.1% 3.6% 4.0%
     Other Travel 0.0% 0.0% 0.0% 0.1% 2.1% 0.5% 0.8% 4.0% 1.3% 3.5% 4.1% 4.6%
Entertainment
     Concert Hall/Theater/Auditorium 0.4% 0.3% 0.5% 0.9% 1.3% 1.8% 2.2% 3.1% 3.7% 6.8% 8.0% 8.9%
     Dance Club/Comedy Club (added 1/95) n/a n/a n/a 0.1% 2.9% 0.2% 1.4% 5.4% 2.4% 4.8% 5.6% 6.2%
     General Ticket Outlet 1.0% 0.5% 1.6% 0.8% 4.2% 1.3% 3.5% 4.3% 5.8% 7.0% 8.2% 9.1%
     Golf/Tennis/Health Club 0.5% 0.3% 0.6% 0.3% 0.7% 0.5% 1.1% 1.5% 2.3% 1.8% 2.2% 2.4%
     Movie Theaters 0.0% 0.0% 0.0% 0.1% 0.2% 0.1% 0.6% 1.3% 2.3% 4.3% 5.0% 5.6%
     Bar/Night Club 0.8% 0.4% 0.8% 0.4% 1.1% 0.9% 1.9% 2.6% 2.7% 4.4% 5.1% 5.7%
     Sports Stadium 0.0% 0.0% 0.1% 0.8% 1.8% 0.8% 1.6% 1.5% 5.0% 6.3% 7.4% 8.2%
     Video Arcade (added 7/96) n/a n/a n/a n/a 0.3% 0.6% 1.9% 4.4% 5.1% 5.1% 6.0% 6.6%
     Amusement Parks (added 7/96) n/a n/a n/a n/a 1.1% 1.9% 3.5% 5.1% 5.5% 5.6% 6.6% 7.3%
     Gambling (added 1/98) n/a n/a n/a n/a n/a n/a 0.1% 1.3% 1.2% 1.3% 1.6% 1.7%
     Other Entertainment 0.6% 0.4% 0.7% 1.2% 1.5% 0.7% 1.3% 1.4% 2.0% 3.2% 3.8% 4.2%

SERVICES/RECURRING PAYMENTS
Cable/Pay 0.0% 0.0% 0.1% 0.1% 0.2% 0.1% 0.5% 1.0% 1.3% 1.8% 2.1% 2.4%
Charity 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.1% 0.4% 0.2% 0.4% 0.5% 0.6%
Postal Services (added 1/95) n/a n/a n/a 0.1% 0.5% 0.6% 1.1% 1.7% 2.5% 3.0% 3.6% 3.9%
Government (other than postage) 0.0% 0.1% 0.2% 0.1% 0.2% 0.2% 0.4% 0.4% 0.7% 2.8% 3.3% 3.7%
Home Services 0.0% 0.0% 0.0% 0.0% 0.2% 0.0% 0.1% 0.3% 0.5% 0.8% 1.0% 1.1%
Insurance Services 0.0% 0.0% 0.0% 0.0% 0.1% 0.1% 0.1% 0.4% 0.9% 0.9% 1.1% 1.2%
Personal Services 0.0% 0.1% 0.3% 0.3% 1.1% 1.5% 1.1% 2.0% 3.0% 3.7% 4.3% 4.8%
Laundromat (added 7/96) n/a n/a n/a n/a 0.0% 0.0% 0.1% 0.3% 0.4% 0.8% 1.0% 1.1%
Professional Services 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.1% 0.1% 0.1% 0.1% 0.1%
School/University 0.0% 0.4% 0.8% 0.1% 0.1% 0.1% 0.4% 0.9% 2.6% 1.5% 1.7% 1.9%
Subscription/Services 0.0% 0.0% 0.1% 0.1% 0.4% 0.2% 0.2% 0.7% 0.9% 1.4% 1.6% 1.8%
Telephone Company 0.0% 0.0% 0.0% 0.0% 0.1% 0.1% 0.3% 0.6% 1.5% 1.9% 2.2% 2.4%
Pay Phones (added 7/96) n/a n/a n/a n/a 0.1% 0.0% 0.1% 0.4% 0.8% 1.0% 1.1% 1.3%
Utility 0.0% 0.0% 0.0% 0.0% 0.2% 0.0% 0.2% 0.2% 0.6% 0.8% 0.9% 1.0%



Exhibit FAD-10A
Visa Off-line Debit's Share of Total Sales

Merchant Category 1992 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003
Association/Membership Fees (added 4/98) n/a n/a n/a n/a n/a n/a 0.2% 0.5% 0.8% 0.8% 0.9% 1.0%
All Other Services 0.0% 0.1% 0.1% 0.4% 0.5% 0.4% 0.3% 0.8% 1.2% 2.2% 2.6% 2.8%
Health Care
     Hospital/Emergency Room 0.0% 0.0% 0.1% 0.0% 0.3% 0.1% 0.8% 0.5% 0.8% 1.1% 1.3% 1.4%
     Doctor's Office 0.0% 0.1% 0.3% 0.4% 0.8% 0.5% 0.8% 2.2% 2.1% 2.0% 2.4% 2.6%
     Dental Office 0.0% 0.1% 0.2% 0.4% 0.4% 0.4% 0.6% 1.8% 2.9% 2.5% 2.9% 3.2%
     Veterinarians (added 1/95) n/a n/a n/a 0.5% 3.0% 1.0% 2.5% 4.2% 6.4% 6.7% 7.8% 8.7%
     All Other Medical 0.0% 0.3% 0.5% 0.8% 1.8% 0.9% 1.2% 3.0% 3.9% 3.5% 4.1% 4.5%

Notes:

See the following pages for additional notes and sources.

Visa off-line debit's share of sales for each merchant category is estimated as follows.  First, the share of sales attributable to off-line and on-line debit for each merchant category is determined 
for 1992 - 2001 based on data from the Visa Payment Systems Panel Study and the Visa Payment Systems Panel Study 1997 Payment Methods Factbook.  
Visa off-line debit's share of off-line and on-line debit is then estimated for 1992 - 2001 based on data from the Visa Transactions Database, the Visa Payment Systems Panel Study, and The 
Nilson Report .
Visa off-line debit's share of sales is then determined by multiplying Visa off-line debit's share of off-line and on-line debit by off-line and on-line debit's share of sales.
It is assumed that after 2001, Visa off-line debit's share of sales for each merchant category will grow at the same yearly rate as Visa off-line debit's share of sales for all merchants.  Visa off-line 
debit's share of sales for all merchants is derived from Visa off-line debit sales information from The Nilson Report  and total retail sales information from the Annual Benchmark Report for Retail 
Trade and Food Services:  January 1992 Through March 2003.



Exhibit FAD-10B
MasterCard Off-line Debit's Share of Total Sales

Merchant Category 1992 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003
RETAIL
Automotive
     Auto Service/Repair 0.1% 0.1% 0.0% 0.2% 0.6% 0.5% 0.6% 0.9% 1.0% 1.1% 1.3% 1.4%
     Auto Dealership 0.0% 0.0% 0.0% 0.0% 0.1% 0.1% 0.2% 0.1% 0.4% 0.3% 0.3% 0.4%
     Gasoline Station 0.0% 0.0% 0.0% 0.1% 0.2% 0.2% 0.3% 0.5% 0.5% 0.6% 0.7% 0.8%
     Car Wash (added 7/96) n/a n/a n/a n/a 1.1% 0.6% 0.7% 1.5% 1.5% 1.4% 1.6% 1.8%
     Auto Lease Payments (added 4/98) n/a n/a n/a n/a n/a n/a 0.0% 0.2% 0.3% 0.2% 0.3% 0.3%
Food/Grocery/Drug Stores
     Beer/Wine/Liquor 0.1% 0.1% 0.2% 0.2% 0.4% 0.4% 0.7% 1.0% 1.5% 1.7% 2.0% 2.2%
     Convenience 0.1% 0.1% 0.2% 0.5% 0.8% 1.3% 1.5% 2.4% 2.7% 3.1% 3.6% 4.0%
     Convenience Store At Gas Station 0.0% 0.0% 0.1% 0.1% 0.2% 0.3% 0.4% 0.9% 0.9% 1.0% 1.2% 1.3%
     Drug 0.1% 0.1% 0.1% 0.1% 0.3% 0.4% 0.7% 1.1% 1.2% 1.3% 1.5% 1.7%
     Grocery/Supermarket 0.0% 0.0% 0.1% 0.2% 0.3% 0.4% 0.7% 1.0% 1.2% 1.4% 1.6% 1.8%
     Other Specialty Food Stores (added 4/98) n/a n/a n/a n/a n/a n/a 0.3% 0.6% 0.8% 1.0% 1.1% 1.3%
General
     Department Store (dropped 4/98) 0.0% 0.1% 0.1% 0.1% 0.3% 0.6% 1.5% n/a n/a n/a n/a n/a
     Department Store (added 4/98) n/a n/a n/a n/a n/a n/a 0.9% 1.1% 1.3% 1.5% 1.8% 2.0%
     National Chain (dropped 4/98) 0.1% 0.0% 0.1% 0.2% 0.5% 0.8% 0.5% n/a n/a n/a n/a n/a
     Discount 0.1% 0.1% 0.2% 0.4% 1.4% 1.8% 2.3% 2.0% 2.3% 2.6% 3.0% 3.3%
     Outlet Mall 0.0% 0.2% 0.1% 0.3% 0.8% 0.9% 1.5% 1.3% 1.6% 1.8% 2.1% 2.3%
     Wholesale Clubs 0.0% 0.0% 0.0% 0.0% 0.0% 0.1% 0.2% 0.3% 0.5% 0.5% 0.6% 0.7%
     Apparel 0.1% 0.1% 0.2% 0.3% 1.3% 1.6% 1.8% 2.2% 3.0% 2.8% 3.2% 3.6%
     Shoe Stores 0.1% 0.1% 0.2% 0.3% 1.5% 1.0% 1.7% 2.6% 4.5% 3.8% 4.3% 4.8%
Specialty Stores
     Appliance 0.0% 0.0% 0.0% 0.2% 0.4% 0.2% 0.5% 0.5% 1.0% 0.6% 0.7% 0.8%
     Cosmetic (dropped beginning 1/95) 0.1% 0.1% 0.2% n/a n/a n/a n/a n/a n/a n/a n/a n/a
     Furniture 0.0% 0.0% 0.0% 0.1% 0.4% 0.8% 0.4% 1.0% 1.1% 1.1% 1.2% 1.4%
     Gift Shops/Stationery Stores (dropped 1/00) 0.1% 0.1% 0.2% 0.3% 1.1% 0.9% 1.5% 1.8% n/a n/a n/a n/a
     Hardware/Home Improvement 0.1% 0.1% 0.1% 0.2% 0.7% 0.7% 1.2% 2.0% 2.4% 2.0% 2.3% 2.5%
     Hobby/Craft 0.0% 0.1% 0.1% 0.6% 1.2% 0.9% 2.4% 2.6% 2.4% 3.5% 4.1% 4.5%
     Home Electronics/Camera/Computer 0.1% 0.2% 0.4% 0.2% 0.9% 0.7% 1.3% 1.6% 2.1% 2.0% 2.3% 2.5%
     Jewelry 0.0% 0.0% 0.1% 0.0% 0.4% 0.3% 1.3% 1.6% 1.1% 2.2% 2.5% 2.8%
     Music Stores 0.1% 0.1% 0.2% 0.2% 0.9% 2.1% 1.8% 2.4% 3.0% 3.0% 3.5% 3.9%
     Sporting Goods 0.1% 0.1% 0.2% 0.4% 0.5% 2.9% 1.8% 2.0% 2.1% 2.5% 2.9% 3.2%
     Toy Stores 0.2% 0.3% 0.6% 0.5% 1.5% 1.4% 1.8% 3.0% 3.3% 4.1% 4.8% 5.3%
     Video/Movie Rental 0.0% 0.1% 0.1% 0.1% 1.0% 1.0% 1.2% 2.0% 2.9% 3.0% 3.5% 3.8%
     Book Store/Newspaper, Magazine Stands (added 7/96) n/a n/a n/a n/a 0.8% 0.4% 1.8% 2.4% 2.9% 3.6% 4.1% 4.6%
     Rental Store 0.0% 0.0% 0.0% 0.1% 0.6% 0.0% 0.3% 0.9% 2.1% 1.3% 1.5% 1.7%
     Office Supply/Stationery Stores (added 1/00) n/a n/a n/a n/a n/a n/a n/a n/a 2.6% 2.7% 3.1% 3.4%
     Other Specialty 0.0% 0.1% 0.1% 0.2% 0.6% 0.5% 0.9% 1.5% 1.9% 1.9% 2.2% 2.4%
Door-To-Door 0.0% 0.0% 0.0% 0.1% 0.2% 0.2% 0.5% 0.3% 0.7% 1.2% 1.4% 1.5%
Mail/Phone Order/Catalog/Home Shopping 0.0% 0.1% 0.1% 0.1% 0.4% 0.8% 1.2% 1.1% 1.5% 1.5% 1.7% 1.9%
Other Retail Outlet 0.0% 0.0% 0.1% 0.1% 0.3% 0.5% 0.5% 1.1% 1.3% 1.6% 1.8% 2.0%

TRAVEL AND ENTERTAINMENT



Exhibit FAD-10B
MasterCard Off-line Debit's Share of Total Sales

Merchant Category 1992 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003
Restaurants
     Fast Food 0.0% 0.0% 0.0% 0.1% 0.1% 0.2% 0.1% 0.3% 0.4% 0.6% 0.6% 0.7%
     Inexpensive/Low Priced 0.0% 0.0% 0.0% 0.1% 0.2% 0.4% 0.6% 0.7% 1.0% 1.3% 1.5% 1.7%
     Mid Priced Family 0.1% 0.1% 0.1% 0.2% 0.5% 0.7% 1.0% 1.5% 2.1% 2.3% 2.7% 3.0%
     Mid Priced Casual 0.2% 0.1% 0.2% 0.3% 1.3% 1.0% 1.6% 2.4% 2.9% 3.6% 4.2% 4.6%
     High Priced 0.0% 0.1% 0.1% 0.2% 0.5% 0.4% 1.0% 1.4% 1.8% 2.0% 2.3% 2.6%
     Pizza 0.1% 0.0% 0.1% 0.1% 0.2% 0.3% 0.7% 1.2% 1.4% 1.7% 1.9% 2.1%
     Other Restaurant 0.1% 0.1% 0.1% 0.2% 0.4% 0.5% 0.6% 1.0% 1.3% 1.5% 1.8% 2.0%
Travel  
     Travel Agency 0.0% 0.0% 0.0% 0.0% 0.1% 0.1% 0.5% 0.6% 0.9% 0.6% 0.7% 0.8%
     Airline Company 0.4% 0.0% 0.1% 0.1% 0.3% 0.3% 0.5% 1.3% 1.5% 0.7% 0.8% 0.9%
     Bus/Train Terminal 0.0% 0.0% 0.0% 0.0% 0.3% 0.9% 1.2% 1.3% 1.8% 2.5% 2.9% 3.2%
     Bus Fare (added 7/96) n/a n/a n/a n/a 0.0% 0.0% 0.2% 0.5% 0.4% 0.2% 0.2% 0.2%
     Car Rental Agency 0.0% 0.0% 0.0% 0.0% 0.4% 0.5% 0.5% 1.0% 1.3% 1.3% 1.5% 1.7%
     Cruise Line Company 0.0% 0.0% 0.0% 0.0% 0.2% 0.1% 1.1% 0.7% 0.2% 0.1% 0.1% 0.1%
     Hotel/Motel 0.1% 0.1% 0.1% 0.1% 0.2% 0.4% 0.5% 0.8% 1.0% 1.1% 1.2% 1.4%
     Parking Garage 0.0% 0.0% 0.0% 0.0% 0.0% 1.4% 0.3% 0.5% 1.4% 0.4% 0.5% 0.6%
     Parking Meters (added 7/96) n/a n/a n/a n/a 0.1% 0.0% 0.5% 0.3% 0.2% 1.8% 2.1% 2.3%
     Taxi/Limousine 0.0% 0.0% 0.0% 0.1% 0.0% 0.1% 0.1% 0.4% 0.0% 0.6% 0.7% 0.7%
     Toll Booths (added 7/96) n/a n/a n/a n/a 0.0% 0.1% 0.1% 0.4% 1.0% 0.9% 1.0% 1.1%
     Other Travel 0.0% 0.0% 0.0% 0.0% 0.5% 0.1% 0.2% 1.1% 0.4% 1.0% 1.1% 1.3%
Entertainment
     Concert Hall/Theater/Auditorium 0.1% 0.1% 0.1% 0.2% 0.3% 0.5% 0.6% 0.9% 1.1% 1.9% 2.2% 2.5%
     Dance Club/Comedy Club (added 1/95) n/a n/a n/a 0.0% 0.7% 0.1% 0.4% 1.6% 0.7% 1.4% 1.6% 1.7%
     General Ticket Outlet 0.2% 0.1% 0.3% 0.2% 1.0% 0.4% 1.0% 1.2% 1.7% 2.0% 2.3% 2.6%
     Golf/Tennis/Health Club 0.1% 0.1% 0.1% 0.0% 0.2% 0.1% 0.3% 0.4% 0.7% 0.5% 0.6% 0.7%
     Movie Theaters 0.0% 0.0% 0.0% 0.0% 0.1% 0.0% 0.2% 0.4% 0.7% 1.2% 1.4% 1.6%
     Bar/Night Club 0.1% 0.1% 0.1% 0.1% 0.2% 0.3% 0.5% 0.7% 0.8% 1.2% 1.4% 1.6%
     Sports Stadium 0.0% 0.0% 0.0% 0.2% 0.4% 0.2% 0.5% 0.4% 1.4% 1.8% 2.1% 2.3%
     Video Arcade (added 7/96) n/a n/a n/a n/a 0.1% 0.2% 0.5% 1.3% 1.4% 1.5% 1.7% 1.9%
     Amusement Parks (added 7/96) n/a n/a n/a n/a 0.3% 0.6% 1.0% 1.5% 1.6% 1.6% 1.8% 2.1%
     Gambling (added 1/98) n/a n/a n/a n/a n/a n/a 0.0% 0.4% 0.3% 0.4% 0.4% 0.5%
     Other Entertainment 0.1% 0.1% 0.1% 0.2% 0.3% 0.2% 0.4% 0.4% 0.6% 0.9% 1.1% 1.2%

SERVICES/RECURRING PAYMENTS
Cable/Pay 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.1% 0.3% 0.4% 0.5% 0.6% 0.7%
Charity 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.1% 0.1% 0.1% 0.1% 0.2%
Postal Services (added 1/95) n/a n/a n/a 0.0% 0.1% 0.2% 0.3% 0.5% 0.7% 0.9% 1.0% 1.1%
Government (other than postage) 0.0% 0.0% 0.0% 0.0% 0.0% 0.1% 0.1% 0.1% 0.2% 0.8% 0.9% 1.0%
Home Services 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.1% 0.2% 0.2% 0.3% 0.3%
Insurance Services 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.1% 0.2% 0.3% 0.3% 0.3%
Personal Services 0.0% 0.0% 0.1% 0.1% 0.3% 0.4% 0.3% 0.6% 0.9% 1.0% 1.2% 1.3%
Laundromat (added 7/96) n/a n/a n/a n/a 0.0% 0.0% 0.0% 0.1% 0.1% 0.2% 0.3% 0.3%
Professional Services 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
School/University 0.0% 0.1% 0.1% 0.0% 0.0% 0.0% 0.1% 0.3% 0.7% 0.4% 0.5% 0.5%



Exhibit FAD-10B
MasterCard Off-line Debit's Share of Total Sales

Merchant Category 1992 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003
Subscription/Services 0.0% 0.0% 0.0% 0.0% 0.1% 0.1% 0.1% 0.2% 0.3% 0.4% 0.5% 0.5%
Telephone Company 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.1% 0.2% 0.4% 0.5% 0.6% 0.7%
Pay Phones (added 7/96) n/a n/a n/a n/a 0.0% 0.0% 0.0% 0.1% 0.2% 0.3% 0.3% 0.4%
Utility 0.0% 0.0% 0.0% 0.0% 0.1% 0.0% 0.1% 0.1% 0.2% 0.2% 0.3% 0.3%
Association/Membership Fees (added 4/98) n/a n/a n/a n/a n/a n/a 0.1% 0.1% 0.2% 0.2% 0.3% 0.3%
All Other Services 0.0% 0.0% 0.0% 0.1% 0.1% 0.1% 0.1% 0.2% 0.3% 0.6% 0.7% 0.8%
Health Care
     Hospital/Emergency Room 0.0% 0.0% 0.0% 0.0% 0.1% 0.0% 0.2% 0.1% 0.2% 0.3% 0.4% 0.4%
     Doctor's Office 0.0% 0.0% 0.1% 0.1% 0.2% 0.2% 0.2% 0.6% 0.6% 0.6% 0.7% 0.7%
     Dental Office 0.0% 0.0% 0.0% 0.1% 0.1% 0.1% 0.2% 0.5% 0.8% 0.7% 0.8% 0.9%
     Veterinarians (added 1/95) n/a n/a n/a 0.1% 0.7% 0.3% 0.7% 1.2% 1.8% 1.9% 2.2% 2.4%
     All Other Medical 0.0% 0.1% 0.1% 0.2% 0.4% 0.3% 0.4% 0.9% 1.1% 1.0% 1.1% 1.3%

Notes:

See the following pages for additional notes and sources.

MasterCard off-line debit's share of off-line and on-line debit is then estimated for 1992 - 2001 based on data from the Visa Transactions Database, the Visa Payment Systems Panel Study,
and The Nilson Report .

MasterCard off-line debit's share of sales for each merchant category is estimated as follows.  First, the share of sales attributable to off-line and on-line debit for each merchant category is 
determined for 1992 - 2001 based on data from the Visa Payment Systems Panel Study and the Visa Payment Systems Panel Study 1997 Payment Methods Factbook.  

MasterCard off-line debit's share of sales is then determined by multiplying MasterCard off-line debit's share of off-line and on-line debit by off-line and on-line debit's share of sales.
It is assumed that after 2001, MasterCard off-line debit's share of sales for each merchant category will grow at the same yearly rate as MasterCard off-line debit's share of sales for all 
merchants.  MasterCard off-line debit's share of sales for all merchants is derived from MasterCard off-line debit sales information from The Nilson Report  and total retail sales information 
from the Annual Benchmark Report for Retail Trade and Food Services:  January 1992 Through March 2003 .



Exhibit FAD-10C
Visa Credit's Share of Total Sales

Merchant Category 1992 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003
RETAIL
Automotive
     Auto Service/Repair 12.7% 13.5% 12.9% 13.5% 15.3% 17.1% 19.2% 18.3% 19.4% 22.0% 21.9% 22.2%
     Auto Dealership 2.3% 2.3% 2.5% 1.6% 0.8% 1.9% 1.2% 1.4% 1.7% 3.1% 3.1% 3.1%
     Gasoline Station 3.2% 4.1% 4.2% 7.5% 8.2% 9.2% 8.1% 9.5% 10.7% 11.7% 11.6% 11.8%
     Car Wash (added 7/96) n/a n/a n/a n/a 7.4% 7.3% 9.3% 11.2% 8.3% 14.4% 14.3% 14.6%
     Auto Lease Payments (added 4/98) n/a n/a n/a n/a n/a n/a 0.1% 0.4% 0.7% 0.2% 0.2% 0.2%
Food/Grocery/Drug Stores
     Beer/Wine/Liquor 6.1% 6.2% 6.7% 12.6% 10.9% 13.4% 11.1% 13.0% 17.6% 15.1% 15.0% 15.3%
     Convenience 2.1% 2.1% 2.3% 3.3% 3.3% 3.7% 3.6% 3.3% 4.8% 4.0% 4.0% 4.0%
     Convenience Store At Gas Station 2.5% 2.5% 2.7% 2.8% 4.1% 4.0% 3.5% 4.4% 5.3% 5.1% 5.1% 5.2%
     Drug 6.0% 6.1% 6.1% 8.8% 8.9% 8.9% 10.1% 9.7% 11.2% 10.0% 9.9% 10.1%
     Grocery/Supermarket 0.7% 1.1% 1.5% 3.0% 3.8% 4.8% 5.3% 6.0% 6.3% 6.1% 6.1% 6.2%
     Vending Machines (added 7/96) n/a n/a n/a n/a 0.0% 0.7% 3.8% 2.3% 2.3% 24.6% 24.5% 24.9%
     Other Specialty Food Stores (added 4/98) n/a n/a n/a n/a n/a n/a 6.2% 9.3% 8.6% 8.7% 8.7% 8.8%
General
     Department Store (dropped 4/98) 9.0% 8.9% 9.6% 11.4% 13.0% 16.4% 13.2% n/a n/a n/a n/a n/a
     Department Store (added 4/98) n/a n/a n/a n/a n/a n/a 11.8% 13.9% 12.1% 12.4% 12.3% 12.5%
     National Chain (dropped 4/98) 6.0% 5.9% 7.1% 9.4% 9.2% 10.1% 6.6% n/a n/a n/a n/a n/a
     Discount 10.1% 9.3% 9.5% 12.8% 13.3% 12.0% 11.7% 12.4% 12.0% 12.1% 12.1% 12.3%
     Outlet Mall 18.8% 19.0% 20.7% 22.2% 22.7% 23.5% 22.9% 22.2% 21.8% 17.4% 17.3% 17.7%
     Wholesale Clubs 1.4% 1.4% 1.5% 1.8% 1.6% 2.5% 3.1% 4.3% 3.4% 4.1% 4.1% 4.2%
     Apparel 16.7% 16.3% 14.8% 17.3% 18.5% 18.7% 20.0% 21.6% 20.9% 20.7% 20.6% 21.0%
     Shoe Stores 10.6% 10.7% 11.6% 17.0% 17.0% 21.5% 21.3% 19.8% 17.5% 16.5% 16.5% 16.8%
Specialty Stores
     Appliance 17.4% 17.6% 19.2% 16.3% 16.2% 16.0% 15.2% 25.8% 21.6% 20.5% 20.4% 20.8%
     Cosmetic (dropped beginning 1/95) 12.5% 12.6% 13.7% n/a n/a n/a n/a n/a n/a n/a n/a n/a
     Furniture 15.2% 15.3% 16.7% 15.8% 15.3% 18.4% 16.0% 20.0% 19.6% 19.9% 19.9% 20.2%
     Gift Shops/Stationery Stores (dropped 1/00) 11.2% 11.3% 12.3% 16.8% 21.4% 20.3% 17.6% 18.5% n/a n/a n/a n/a
     Hardware/Home Improvement 12.3% 9.5% 11.8% 14.4% 16.2% 13.8% 14.0% 19.6% 17.7% 15.1% 15.0% 15.3%
     Hobby/Craft 8.4% 8.5% 9.3% 13.8% 14.5% 15.1% 15.0% 16.9% 21.5% 18.9% 18.8% 19.2%
     Home Electronics/Camera/Computer 17.9% 18.1% 19.7% 21.9% 24.0% 22.6% 24.2% 23.0% 25.4% 23.9% 23.8% 24.2%
     Jewelry 20.9% 21.1% 23.0% 12.9% 19.1% 14.8% 18.7% 25.8% 20.0% 33.3% 33.2% 33.8%
     Music Stores 10.8% 10.9% 11.9% 15.6% 14.9% 11.1% 10.8% 17.4% 21.8% 18.1% 18.0% 18.3%
     Sporting Goods 10.4% 10.5% 11.5% 21.2% 20.6% 20.2% 18.6% 19.3% 20.1% 30.4% 30.3% 30.9%
     Toy Stores 13.5% 13.6% 14.8% 17.0% 19.6% 20.3% 18.9% 21.2% 22.5% 21.9% 21.8% 22.2%
     Video/Movie Rental 3.3% 3.3% 3.6% 8.2% 3.5% 6.8% 6.6% 8.5% 8.2% 6.6% 6.5% 6.7%
     Book Store/Newspaper, Magazine Stands (added 7/96) n/a n/a n/a n/a 14.9% 0.7% 17.7% 20.1% 20.4% 13.8% 13.8% 14.0%
     Rental Store 6.9% 7.0% 7.6% 31.4% 26.4% 17.5% 8.3% 7.3% 4.4% 16.1% 16.0% 16.3%
     Office Supply/Stationery Stores (added 1/00) n/a n/a n/a n/a n/a n/a n/a n/a 22.5% 16.8% 16.7% 17.0%
     Other Specialty 12.4% 12.5% 13.6% 11.5% 12.5% 15.3% 14.6% 18.6% 18.5% 16.7% 16.6% 16.9%
Door-To-Door 4.6% 4.6% 5.0% 1.9% 2.4% 6.3% 4.3% 5.8% 3.5% 7.8% 7.8% 7.9%
Mail/Phone Order/Catalog/Home Shopping 18.0% 18.5% 17.3% 19.2% 24.3% 22.7% 19.1% 19.3% 19.6% 23.9% 23.8% 24.2%
Other Retail Outlet 6.7% 6.8% 7.4% 4.6% 7.4% 8.3% 8.3% 13.6% 19.9% 13.1% 13.1% 13.3%



Exhibit FAD-10C
Visa Credit's Share of Total Sales

Merchant Category 1992 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003
TRAVEL AND ENTERTAINMENT
Restaurants
     Fast Food 0.1% 0.1% 0.1% 0.2% 0.5% 0.4% 0.4% 0.7% 0.7% 1.1% 1.1% 1.1%
     Inexpensive/Low Priced 1.5% 1.5% 1.5% 1.8% 2.3% 3.2% 3.2% 3.2% 3.4% 4.4% 4.4% 4.5%
     Mid Priced Family 4.2% 4.3% 4.4% 5.7% 6.1% 6.7% 7.1% 8.5% 9.2% 9.1% 9.0% 9.2%
     Mid Priced Casual 8.5% 8.7% 8.7% 12.9% 12.7% 14.2% 13.9% 15.7% 16.9% 14.3% 14.2% 14.5%
     High Priced 16.0% 13.9% 13.3% 20.2% 19.1% 19.9% 20.0% 23.0% 22.4% 22.4% 22.3% 22.7%
     Pizza 1.4% 1.4% 1.5% 1.6% 2.0% 2.5% 3.2% 5.7% 5.4% 6.0% 6.0% 6.1%
     Other Restaurant 7.5% 7.6% 7.7% 6.4% 8.0% 10.0% 10.5% 10.9% 12.0% 10.1% 10.0% 10.2%
Travel  
     Travel Agency 17.6% 23.5% 25.3% 23.9% 26.1% 25.4% 25.2% 30.5% 26.5% 26.6% 26.5% 27.0%
     Airline Company 27.2% 26.1% 17.8% 33.2% 28.4% 28.6% 30.2% 35.3% 36.8% 25.4% 25.3% 25.8%
     In Flight Entertainment/Refreshments (added 7/96) n/a n/a n/a n/a 0.7% 2.6% 1.0% 8.3% 10.0% 2.6% 2.6% 2.6%
     Bus/Train Terminal 7.3% 7.4% 7.4% 5.6% 6.9% 8.5% 11.9% 13.1% 11.0% 11.9% 11.9% 12.1%
     Bus Fare (added 7/96) n/a n/a n/a n/a 0.1% 0.7% 2.0% 0.6% 2.5% 5.6% 5.6% 5.7%
     Car Rental Agency 29.4% 32.6% 30.0% 28.3% 23.2% 28.9% 35.6% 38.3% 38.2% 27.8% 27.7% 28.2%
     Cruise Line Company 27.5% 28.0% 28.2% 27.0% 24.8% 31.4% 34.0% 37.3% 36.5% 26.7% 26.6% 27.1%
     Hotel/Motel 22.2% 25.0% 23.6% 25.9% 24.3% 25.5% 29.2% 30.8% 36.7% 31.5% 31.4% 32.0%
     Parking Garage 3.9% 3.9% 4.0% 6.0% 4.2% 5.8% 6.4% 9.2% 11.5% 12.3% 12.2% 12.4%
     Parking Meters (added 7/96) n/a n/a n/a n/a 0.0% 0.0% 25.1% 5.2% 7.6% 1.7% 1.7% 1.7%
     Taxi/Limousine 4.0% 4.1% 4.1% 9.0% 3.5% 7.2% 7.6% 8.1% 14.3% 8.8% 8.8% 8.9%
     Toll Booths (added 7/96) n/a n/a n/a n/a 5.5% 11.4% 7.6% 8.2% 11.2% 11.5% 11.4% 11.6%
     Other Travel 5.5% 5.6% 5.6% 6.8% 8.8% 10.4% 8.6% 13.5% 19.2% 21.2% 21.1% 21.5%
Entertainment
     Concert Hall/Theater/Auditorium 11.5% 11.7% 11.8% 22.9% 18.0% 19.8% 18.0% 23.8% 18.4% 19.0% 18.9% 19.2%
     Dance Club/Comedy Club (added 1/95) n/a n/a n/a 2.8% 3.6% 3.9% 4.6% 3.6% 6.8% 6.7% 6.6% 6.7%
     General Ticket Outlet 10.6% 10.8% 10.9% 19.5% 33.9% 16.5% 28.3% 23.5% 28.5% 30.9% 30.8% 31.3%
     Golf/Tennis/Health Club 4.6% 4.7% 4.7% 4.8% 6.1% 7.9% 8.9% 12.0% 12.9% 12.3% 12.3% 12.5%
     Movie Theaters 0.3% 0.3% 0.3% 0.6% 1.5% 1.1% 1.7% 2.4% 2.3% 3.8% 3.8% 3.9%
     Bar/Night Club 3.0% 3.1% 3.1% 2.8% 3.0% 3.2% 8.7% 3.3% 5.9% 4.7% 4.7% 4.8%
     Sports Stadium 3.3% 3.4% 3.4% 8.2% 6.8% 11.0% 9.0% 11.1% 15.4% 15.3% 15.2% 15.5%
     Video Arcade (added 7/96) n/a n/a n/a n/a 2.1% 3.4% 0.1% 2.9% 2.1% 7.3% 7.3% 7.4%
     Amusement Parks (added 7/96) n/a n/a n/a n/a 8.8% 16.3% 17.1% 14.5% 16.7% 22.9% 22.8% 23.2%
     Gambling (added 1/98) n/a n/a n/a n/a n/a n/a 1.1% 2.4% 2.2% 1.8% 1.8% 1.8%
     Other Entertainment 4.2% 4.3% 4.3% 3.9% 5.2% 3.8% 13.0% 6.1% 17.3% 9.3% 9.2% 9.4%

SERVICES/RECURRING PAYMENTS
Real Estate Brokerage/Management Fees 0.1% 0.1% 0.1% 0.8% 0.3% 0.2% 0.8% 1.7% 1.2% 1.0% 1.0% 1.0%
Cable/Pay 0.7% 0.7% 0.6% 0.9% 0.7% 0.9% 1.0% 1.3% 1.1% 1.4% 1.4% 1.4%
Charity 0.1% 0.1% 0.1% 0.7% 1.0% 1.0% 1.9% 1.8% 0.6% 0.7% 0.7% 0.7%
Postal Services (added 1/95) n/a n/a n/a 1.1% 3.2% 4.4% 6.8% 12.4% 5.7% 7.4% 7.4% 7.5%
Government (other than postage) 0.1% 0.1% 0.1% 0.2% 1.2% 0.6% 0.4% 1.5% 1.7% 2.3% 2.3% 2.3%
Home Services 0.7% 0.7% 0.6% 1.0% 1.2% 3.7% 1.9% 5.8% 4.2% 3.4% 3.4% 3.4%
Insurance Services 0.2% 0.2% 0.1% 0.3% 0.1% 0.9% 0.5% 0.8% 0.8% 1.1% 1.1% 1.2%
Personal Services 1.6% 1.6% 1.4% 2.8% 2.7% 3.6% 2.3% 4.3% 4.0% 6.1% 6.0% 6.1%



Exhibit FAD-10C
Visa Credit's Share of Total Sales

Merchant Category 1992 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003
Laundromat (added 7/96) n/a n/a n/a n/a 0.7% 1.9% 0.9% 1.7% 1.6% 0.5% 0.5% 0.5%
Professional Services 1.5% 1.6% 1.4% 1.4% 1.4% 1.1% 3.9% 3.0% 2.7% 2.6% 2.6% 2.7%
School/University 3.0% 3.1% 2.7% 3.7% 7.6% 10.3% 6.7% 5.0% 6.3% 7.7% 7.6% 7.8%
Subscription/Services 1.4% 1.4% 1.2% 2.3% 2.1% 2.2% 3.4% 2.9% 3.3% 2.6% 2.6% 2.6%
Telephone Company 0.2% 0.2% 0.1% 0.3% 0.4% 0.8% 0.8% 0.7% 1.4% 1.3% 1.3% 1.3%
Pay Phones (added 7/96) n/a n/a n/a n/a 0.0% 0.1% 0.5% 1.5% 1.6% 0.5% 0.5% 0.5%
Utility 0.0% 0.0% 0.0% 0.1% 0.1% 0.2% 0.2% 0.4% 0.4% 0.7% 0.7% 0.7%
On-Line Internet Service Fees (added 4/98) n/a n/a n/a n/a n/a n/a 21.1% 19.3% 16.2% 15.0% 15.0% 15.2%
Association/Membership Fees (added 4/98) n/a n/a n/a n/a n/a n/a 4.0% 2.0% 5.4% 3.7% 3.7% 3.7%
All Other Services 1.3% 1.3% 1.2% 2.3% 1.8% 1.3% 2.5% 1.6% 5.2% 2.9% 2.9% 2.9%
Health Care
     Hospital/Emergency Room 3.2% 3.3% 2.9% 7.4% 6.2% 6.5% 1.9% 4.8% 4.9% 3.9% 3.9% 4.0%
     Doctor's Office 3.7% 3.8% 3.3% 4.0% 4.7% 3.4% 6.3% 5.7% 7.0% 6.2% 6.2% 6.3%
     Dental Office 7.4% 7.5% 6.5% 5.5% 7.7% 9.3% 7.0% 8.8% 12.6% 10.3% 10.3% 10.4%
     Veterinarians (added 1/95) n/a n/a n/a 12.9% 15.4% 15.9% 13.5% 16.5% 14.2% 14.8% 14.8% 15.0%
     All Other Medical 7.8% 7.9% 6.9% 10.7% 8.0% 14.0% 13.4% 15.0% 13.4% 16.2% 16.2% 16.5%

Private Individual (added 1/98) n/a n/a n/a n/a n/a n/a 0.7% 1.9% 6.1% 2.0% 2.0% 2.0%

Notes:
Shares for 1994 - 2001 are based on the Visa Payment Systems Panel Study.  

See the following pages for additional notes and sources.

For 1992 and 1993, share information is based on the Visa Payment Systems Panel Study 1997 Payment Method Factbook.  

It is assumed that after 2001, Visa credit's share of sales for each merchant category will grow at the same yearly rate as Visa credit's share of sales for all merchants.  Visa credit's share of
sales for all merchants is derived from Visa credit sales information from The Nilson Report  and total retail sales information from the Annual Benchmark Report for Retail Trade and Food 
Services:  January 1992 Through March 2003 .



Exhibit FAD-10D
MasterCard Credit's Share of Total Sales

Merchant Category 1992 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003
RETAIL
Automotive
     Auto Service/Repair 7.9% 8.9% 8.3% 10.7% 13.3% 11.8% 10.4% 9.7% 12.1% 12.1% 13.5% 14.4%
     Auto Dealership 1.2% 1.4% 1.6% 1.6% 1.0% 1.8% 0.9% 0.5% 1.3% 0.9% 1.0% 1.0%
     Gasoline Station 2.5% 2.7% 5.2% 6.0% 7.3% 7.2% 6.9% 6.8% 7.2% 8.8% 9.8% 10.5%
     Car Wash (added 7/96) n/a n/a n/a n/a 1.9% 3.1% 6.4% 5.8% 3.7% 6.3% 7.0% 7.5%
     Auto Lease Payments (added 4/98) n/a n/a n/a n/a n/a n/a 0.5% 0.3% 0.2% 0.2% 0.2% 0.3%
Food/Grocery/Drug Stores
     Beer/Wine/Liquor 2.3% 2.7% 2.9% 4.9% 5.1% 4.8% 5.4% 4.0% 5.1% 5.7% 6.4% 6.9%
     Convenience 0.9% 1.0% 1.1% 1.2% 1.2% 1.5% 1.6% 2.7% 2.1% 2.4% 2.7% 2.9%
     Convenience Store At Gas Station 1.2% 1.4% 1.5% 3.9% 3.7% 3.2% 4.6% 3.6% 3.8% 5.5% 6.2% 6.6%
     Drug 4.4% 3.8% 4.5% 5.4% 5.2% 5.5% 6.6% 5.0% 4.8% 6.6% 7.4% 7.9%
     Grocery/Supermarket 0.3% 0.8% 1.4% 2.4% 3.0% 3.0% 3.4% 3.3% 3.6% 4.7% 5.3% 5.6%
     Vending Machines (added 7/96) n/a n/a n/a n/a 0.0% 0.0% 6.6% 2.5% 2.8% 0.0% 0.0% 0.0%
     Other Specialty Food Stores (added 4/98) n/a n/a n/a n/a n/a n/a 3.7% 3.8% 4.1% 5.5% 6.1% 6.6%
General
     Department Store (dropped 4/98) 6.0% 6.7% 8.6% 7.0% 8.2% 7.3% 7.6% n/a n/a n/a n/a n/a
     Department Store (added 4/98) n/a n/a n/a n/a n/a n/a 6.8% 6.4% 7.1% 9.6% 10.7% 11.4%
     National Chain (dropped 4/98) 4.2% 4.8% 5.2% 5.8% 6.9% 6.0% 4.3% n/a n/a n/a n/a n/a
     Discount 6.2% 7.2% 7.2% 8.7% 8.3% 7.6% 7.9% 6.5% 7.0% 7.7% 8.6% 9.2%
     Outlet Mall 8.9% 10.5% 11.3% 15.2% 14.6% 16.7% 13.2% 8.9% 12.0% 10.1% 11.3% 12.1%
     Wholesale Clubs 1.0% 1.1% 1.2% 1.1% 3.6% 2.9% 2.8% 2.2% 2.3% 4.4% 5.0% 5.3%
     Apparel 11.0% 14.5% 12.1% 15.5% 12.7% 12.9% 10.1% 10.6% 9.9% 12.4% 13.9% 14.8%
     Shoe Stores 8.4% 9.9% 10.6% 16.0% 11.4% 15.3% 10.4% 11.5% 10.4% 12.1% 13.6% 14.5%
Specialty Stores
     Appliance 7.3% 8.6% 9.2% 13.9% 12.3% 12.7% 12.2% 13.4% 18.8% 12.9% 14.4% 15.4%
     Cosmetic (dropped beginning 1/95) 5.9% 6.9% 7.4% n/a n/a n/a n/a n/a n/a n/a n/a n/a
     Furniture 8.1% 9.5% 10.2% 9.9% 10.5% 11.1% 13.4% 7.7% 10.9% 17.4% 19.5% 20.8%
     Gift Shops/Stationery Stores (dropped 1/00) 9.1% 10.7% 11.5% 11.5% 12.1% 12.1% 11.4% 11.3% n/a n/a n/a n/a
     Hardware/Home Improvement 6.8% 8.6% 9.2% 10.6% 10.4% 10.6% 9.9% 9.8% 10.0% 11.3% 12.6% 13.5%
     Hobby/Craft 9.2% 10.8% 11.6% 9.9% 7.1% 9.4% 9.0% 10.8% 9.3% 10.7% 11.9% 12.8%
     Home Electronics/Camera/Computer 9.9% 11.7% 12.5% 14.4% 12.7% 16.0% 13.1% 14.5% 17.3% 14.2% 15.8% 16.9%
     Jewelry 10.6% 12.4% 13.3% 12.0% 14.7% 14.5% 16.2% 8.7% 18.2% 6.5% 7.2% 7.7%
     Music Stores 8.6% 10.1% 10.8% 9.1% 7.7% 14.4% 6.9% 8.5% 9.5% 10.6% 11.9% 12.7%
     Sporting Goods 13.7% 16.1% 17.3% 18.4% 10.7% 12.3% 14.3% 9.2% 14.0% 12.4% 13.9% 14.8%
     Toy Stores 8.8% 10.4% 11.1% 11.8% 12.9% 8.8% 8.6% 10.2% 10.6% 14.8% 16.6% 17.7%
     Video/Movie Rental 3.3% 3.9% 4.2% 5.7% 5.8% 2.7% 3.4% 5.0% 5.1% 5.4% 6.0% 6.5%
     Book Store/Newspaper, Magazine Stands (added 7/96) n/a n/a n/a n/a 2.0% 3.1% 8.4% 9.9% 9.7% 11.9% 13.3% 14.2%
     Rental Store 2.0% 2.4% 2.6% 7.3% 9.2% 5.9% 5.3% 7.1% 4.9% 3.9% 4.4% 4.7%
     Office Supply/Stationery Stores (added 1/00) n/a n/a n/a n/a n/a n/a n/a n/a 13.1% 18.2% 20.3% 21.7%
     Other Specialty 6.3% 7.4% 8.0% 9.6% 10.3% 10.1% 8.0% 7.2% 8.4% 11.3% 12.6% 13.5%
Door-To-Door 0.7% 0.8% 0.8% 2.6% 5.2% 1.2% 1.0% 3.0% 3.6% 2.4% 2.7% 2.8%
Mail/Phone Order/Catalog/Home Shopping 12.1% 11.8% 13.9% 13.7% 15.4% 15.7% 13.6% 14.6% 14.0% 15.4% 17.2% 18.4%
Other Retail Outlet 2.6% 3.1% 3.3% 5.7% 6.4% 5.6% 4.8% 10.5% 5.3% 10.9% 12.2% 13.0%

TRAVEL AND ENTERTAINMENT
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Merchant Category 1992 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003
Restaurants
     Fast Food 0.2% 0.2% 0.2% 0.2% 0.2% 0.3% 0.2% 0.3% 0.2% 0.7% 0.8% 0.8%
     Inexpensive/Low Priced 1.2% 1.5% 1.4% 2.1% 1.6% 1.4% 1.6% 4.0% 2.2% 3.0% 3.4% 3.6%
     Mid Priced Family 2.6% 3.3% 3.0% 4.6% 4.8% 5.0% 5.7% 4.9% 4.9% 6.6% 7.4% 7.9%
     Mid Priced Casual 5.7% 7.1% 6.4% 8.7% 7.8% 8.5% 9.5% 8.1% 7.7% 10.1% 11.2% 12.0%
     High Priced 8.5% 11.9% 11.1% 12.0% 12.0% 12.2% 11.3% 13.4% 9.7% 10.2% 11.4% 12.2%
     Pizza 1.0% 1.3% 1.1% 1.8% 1.8% 2.5% 1.5% 1.6% 2.1% 2.5% 2.8% 3.0%
     Other Restaurant 3.7% 4.6% 4.1% 5.2% 4.3% 5.2% 3.6% 3.8% 4.1% 7.1% 8.0% 8.5%
Travel  
     Travel Agency 12.5% 17.1% 11.9% 17.8% 14.5% 10.8% 13.2% 12.9% 16.7% 11.4% 12.7% 13.6%
     Airline Company 9.5% 14.3% 15.2% 16.7% 20.0% 14.8% 16.1% 15.9% 13.5% 21.8% 24.4% 26.1%
     In Flight Entertainment/Refreshments (added 7/96) n/a n/a n/a n/a 2.7% 0.0% 0.5% 0.0% 0.0% 25.2% 28.2% 30.1%
     Bus/Train Terminal 6.7% 8.4% 7.5% 7.2% 9.4% 5.4% 11.1% 9.4% 3.6% 4.5% 5.1% 5.4%
     Bus Fare (added 7/96) n/a n/a n/a n/a 0.0% 0.0% 2.4% 6.6% 2.8% 4.1% 4.5% 4.9%
     Car Rental Agency 10.6% 20.6% 19.1% 18.7% 16.0% 13.3% 15.9% 15.6% 16.3% 20.5% 22.9% 24.5%
     Cruise Line Company 22.6% 28.4% 25.4% 27.4% 23.2% 22.9% 19.6% 7.6% 17.5% 8.0% 9.0% 9.6%
     Hotel/Motel 17.7% 18.0% 17.8% 18.9% 16.5% 16.3% 15.7% 14.6% 14.1% 17.5% 19.6% 20.9%
     Parking Garage 3.3% 4.1% 3.7% 4.0% 5.0% 3.4% 4.2% 6.0% 4.8% 6.5% 7.2% 7.7%
     Parking Meters (added 7/96) n/a n/a n/a n/a 0.0% 0.0% 3.4% 21.8% 2.4% 4.5% 5.0% 5.3%
     Taxi/Limousine 1.2% 1.5% 1.3% 1.4% 1.5% 2.6% 4.0% 3.9% 2.5% 6.1% 6.8% 7.2%
     Toll Booths (added 7/96) n/a n/a n/a n/a 1.1% 1.8% 1.1% 2.0% 3.2% 3.2% 3.6% 3.8%
     Other Travel 5.3% 6.7% 6.0% 4.9% 9.5% 8.0% 6.6% 7.2% 8.4% 13.3% 14.9% 15.9%
Entertainment
     Concert Hall/Theater/Auditorium 8.8% 11.1% 9.9% 15.3% 13.2% 12.4% 9.3% 11.1% 10.0% 11.1% 12.4% 13.2%
     Dance Club/Comedy Club (added 1/95) n/a n/a n/a 2.6% 1.5% 2.1% 3.0% 3.9% 1.6% 2.4% 2.7% 2.9%
     General Ticket Outlet 18.1% 22.8% 20.4% 19.5% 16.7% 16.3% 16.5% 9.6% 15.6% 22.8% 25.4% 27.2%
     Golf/Tennis/Health Club 3.5% 4.4% 4.0% 4.5% 4.4% 4.1% 4.0% 5.9% 4.0% 6.6% 7.4% 7.9%
     Movie Theaters 0.3% 0.4% 0.3% 0.2% 0.9% 0.5% 0.6% 0.6% 1.3% 1.6% 1.8% 1.9%
     Bar/Night Club 2.1% 2.7% 2.4% 1.6% 2.2% 1.6% 2.0% 2.3% 2.6% 3.5% 3.9% 4.1%
     Sports Stadium 6.7% 8.4% 7.5% 7.0% 25.5% 18.1% 5.8% 4.9% 7.5% 7.7% 8.6% 9.2%
     Video Arcade (added 7/96) n/a n/a n/a n/a 1.5% 1.2% 0.1% 1.1% 0.2% 0.9% 1.0% 1.1%
     Amusement Parks (added 7/96) n/a n/a n/a n/a 8.8% 10.4% 8.0% 6.0% 10.2% 9.0% 10.0% 10.7%
     Gambling (added 1/98) n/a n/a n/a n/a n/a n/a 1.1% 1.8% 1.7% 1.0% 1.1% 1.2%
     Other Entertainment 5.8% 7.3% 6.5% 2.6% 3.2% 2.2% 2.5% 3.1% 3.4% 4.2% 4.7% 5.0%

SERVICES/RECURRING PAYMENTS
Real Estate Brokerage/Management Fees 0.5% 0.5% 0.5% 0.0% 0.1% 0.0% 0.2% 1.5% 1.4% 0.5% 0.5% 0.6%
Cable/Pay 0.8% 0.9% 0.9% 0.2% 0.4% 0.4% 0.3% 0.7% 0.5% 0.8% 0.9% 0.9%
Charity 0.1% 0.1% 0.1% 0.5% 0.8% 0.2% 0.3% 0.4% 0.4% 0.4% 0.4% 0.4%
Postal Services (added 1/95) n/a n/a n/a 0.7% 2.7% 3.0% 3.8% 2.2% 2.3% 4.1% 4.6% 4.9%
Government (other than postage) 0.4% 0.4% 0.4% 0.4% 1.2% 1.3% 0.7% 0.5% 0.5% 1.0% 1.2% 1.2%
Home Services 0.7% 0.7% 0.7% 1.7% 2.4% 1.4% 0.4% 0.8% 1.8% 1.6% 1.7% 1.9%
Insurance Services 0.1% 0.2% 0.2% 0.3% 0.2% 0.2% 0.4% 0.4% 0.4% 0.7% 0.8% 0.9%
Personal Services 1.0% 1.0% 1.0% 1.4% 1.4% 1.7% 2.0% 1.8% 1.8% 2.1% 2.4% 2.6%
Laundromat (added 7/96) n/a n/a n/a n/a 0.8% 0.0% 0.5% 2.3% 0.8% 2.0% 2.3% 2.4%
Professional Services 1.5% 1.5% 1.5% 0.7% 0.6% 0.2% 1.9% 2.8% 1.6% 2.5% 2.8% 3.0%
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Merchant Category 1992 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003
School/University 3.9% 4.1% 4.0% 11.7% 6.8% 5.9% 5.6% 10.6% 5.5% 3.8% 4.3% 4.6%
Subscription/Services 1.3% 1.4% 1.3% 2.9% 1.3% 1.9% 2.1% 1.6% 1.7% 2.3% 2.5% 2.7%
Telephone Company 0.2% 0.2% 0.2% 0.3% 0.2% 0.3% 0.4% 0.5% 0.6% 1.0% 1.2% 1.2%
Pay Phones (added 7/96) n/a n/a n/a n/a 0.0% 0.8% 0.1% 0.4% 0.3% 0.1% 0.1% 0.1%
Utility 0.1% 0.1% 0.1% 0.1% 0.1% 0.1% 0.1% 0.1% 0.2% 0.3% 0.3% 0.3%
On-Line Internet Service Fees (added 4/98) n/a n/a n/a n/a n/a n/a 11.7% 8.8% 9.4% 10.5% 11.7% 12.5%
Association/Membership Fees (added 4/98) n/a n/a n/a n/a n/a n/a 2.0% 1.6% 0.9% 1.6% 1.8% 1.9%
All Other Services 2.1% 2.2% 2.2% 1.2% 1.5% 0.6% 1.9% 1.3% 0.8% 1.3% 1.4% 1.5%
Health Care
     Hospital/Emergency Room 1.3% 1.4% 1.4% 4.9% 5.1% 1.9% 4.5% 1.3% 2.9% 2.0% 2.2% 2.4%
     Doctor's Office 2.3% 2.4% 2.4% 3.2% 2.7% 3.0% 4.6% 2.7% 3.3% 2.9% 3.3% 3.5%
     Dental Office 3.2% 3.4% 3.3% 6.9% 4.6% 5.3% 7.7% 7.5% 6.6% 9.9% 11.1% 11.8%
     Veterinarians (added 1/95) n/a n/a n/a 7.7% 5.8% 6.3% 6.5% 6.3% 3.7% 8.6% 9.6% 10.3%
     All Other Medical 3.6% 3.8% 3.7% 5.8% 6.6% 7.2% 8.3% 5.5% 6.9% 8.0% 8.9% 9.5%

Private Individual (added 1/98) n/a n/a n/a n/a n/a n/a 3.0% 0.2% 2.6% 1.9% 2.1% 2.2%

Notes:
Shares for 1994 - 2001 are based on the Visa Payment Systems Panel Study.  

See the following pages for additional notes and sources.

For 1992 and 1993, share information is based on the Visa Payment Systems Panel Study 1997 Payment Method Factbook.  

It is assumed that after 2001, MasterCard credit's share of sales for each merchant category will grow at the same yearly rate as MasterCard credit's share of sales for all merchants.  
MasterCard credit's share of sales for all merchants is derived from MasterCard credit sales information from The Nilson Report  and total retail sales information from the Annual 
Benchmark Report for Retail Trade and Food Services:  January 1992 Through March 2003 .



Additional Notes to Exhibit FAD-10

Total retail sales were projected for 2003 using the constant annual rate of growth between 2000 and 2002.
Off-line and credit volumes were estimated for 2003 by interpolating a constant annual rate of growth between 2002 and Nilson's projection for 2005.



Sources to Exhibit FAD-10

Email from The Nilson Report  dated August 27, 2002
http://moneycentral.msn.com/banking/services/creditcard.asp
http://www.cardoffers.com/reviews/cardholders/posted/card.asp?idmin=8
http://www.cardweb.com/cardtrak/2000/june.html
http://www.creditcardshoppe.com/student-credit-cards.html
http://international.visa.com/ps/products/vcash/
http://www.mastercard.com/findacard/credit/credit_info.html
http://www.usa.visa.com/personal/cards/card_benefits.html?it=h2_/personal_index.html
http://www.usa.visa.com/personal/cards/index.html?it=h2_/index.html

Visa Merchant Manual (7/97)
Visa Payment Systems Panel Study 1997 Payment Method Factbook (1085687)
Visa Payment Systems Panel Study 1998 Payment Method Factbook (1541635)
Visa Payment Systems Panel Study codebook provided as part of Benston and Klein backup (including EA 06223 - EA 06283)
Visa Payment Systems Panel Study data (EA 06284, EA 06285, EA 06286, EA 06287, EA 06288, EA 06289, EA 06290)
Visa Transactions Database, 1998 and 1999

Annual Benchmark Report for Retail Trade and Food Services: January 1992 Through March 2003 
(http://landview.census.gov/mrts/www/data/pdf/annpub02.pdf)

The Nilson Report (issue numbers:  522, 525, 545, 549, 564, 569, 589, 591, 615, 617, 640, 641, 664, 665, 687, 689, 711, 712, 737, 738, 759, 760, 772, 784, 
and 785) 



Exhibit FAD-11a:  INDIVIDUAL MERCHANT DATA FOR CALCULATING CLASS MEMBER CLAIM ON NET SETTLEMENT FUND
For Class Members identified in both the Visa Transactional Database and MasterCard Transactional Database

Oct. 25-
Dec. 31, 

1992 1993 1994 1995

Jan. 1-
Sep. 30, 

1996

Oct. 1-
Dec. 31, 

1996 1997 1998 1999 2000 2002

Jan. 1-
July 31, 

2003

Visa

Off-line Debit ($)

Credit ($)

MasterCard

Off-line Debit ($)

Credit ($)

On-line Debit (txs)

2001

MasterCard 
Transactional Database

Visa Transactional Database, applied against Exhibit 
FAD-9 (ratio of MC to V transactions in the aggregate 

Nilson data)

Merchant's individually documented on-line transactions

Visa Transactional Database
Merchant's proportionate allocation for most 
recent consecutive 12-month period, applied 

against total Visa volume as reported by Nilson

Merchant's proportionate allocation for most 
recent consecutive 12-month period, applied 

against total MasterCard volume as reported by 
Nilson



Exhibit FAD-11b: INDIVIDUAL MERCHANT DATA FOR CALCULATING CLASS MEMBER CLAIM ON NET SETTLEMENT FUND
For Class Members identified in the Visa Transactional Database but not in the MasterCard Transactional Database

Oct. 25-
Dec. 31, 

1992 1993 1994 1995

Jan. 1-
Sep. 30, 

1996

Oct. 1-
Dec. 31, 

1996 1997 1998 1999 2000 2001 2002

Jan. 1-
July 31, 

2003

Visa

Off-line Debit ($)

Credit ($)

MasterCard

Off-line Debit ($)

Credit ($)

On-line Debit (txs) Merchant's individually documented on-line transactions

Visa Transactional Database
Merchant's proportionate allocation for most 
recent consecutive 12-month period, applied 

against total Visa volume as reported by Nilson

Merchant's proportionate allocation for most 
recent consecutive 12-month period, applied 

against total MasterCard volume as reported by 
Nilson

Visa Transactional Database, applied against Exhibit FAD-9 
(ratio of MC to V transactions in the aggregate Nilson data)



Exhibit FAD-11c: INDIVIDUAL MERCHANT DATA FOR CALCULATING CLASS MEMBER CLAIM ON NET SETTLEMENT FUND
For Class Members that are not identified in either the Visa Transaction Database or the MasterCard Transactional Database

Oct. 25-
Dec. 31, 

1992 1993 1994 1995

Jan. 1-
Sep. 30, 

1996

Oct. 1-
Dec. 31, 

1996 1997 1998 1999 2000 2001 2002

Jan. 1-
July 31, 

2003

Visa

Off-line Debit ($)

Credit ($)

MasterCard

Off-line Debit ($)

Credit ($)

On-line Debit (txs) Merchant's individually documented on-line transactions

Merchant's individually documented dollar volume of retail sales, applied against FAD-10
(Visa Payment System Panel Study)

Merchant's individually documented dollar volume of retail sales, applied against FAD-10
(Visa Payment System Panel Study)
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FASD-2: FRANKLIN M. FISHER⎯Jane Berkowitz Carlton and Dennis 

William Carlton Professor of Microeconomics, Emeritus, MIT 

Ph.D.  Harvard University, 1960 
M.A.  Harvard University, 1957 
A.B.  Harvard University, 1956 (Summa Cum Laude) 

Ph.D. Dissertation: A Priori Information and Time Series Analysis 

FELLOWSHIPS, SCHOLARSHIPS, AND PROFESSIONAL HONORS 

• Detur Prize, 1953. 

• John Harvard Scholarship, 1953–1954, 1954–1955. 

• Social Science Research Council Undergraduate Research Stipend, 1953. 

• Harvard College Scholarship, 1955–1956. 

• Phi Beta Kappa, 1955. 

• Rodgers Fellowship, 1956–1957. 

• Austin Fellowship, 1956–1957. 

• Junior Fellow of the Society of Fellows, Harvard University, 1957–1959. 

• Fellow of the Econometric Society, 1963–present. 

• Irving Fisher Lecturer at Econometric Society Meetings, Amsterdam, September 1968. 

• Operations Research Society of America Prize for best paper dealing with a military 
subject published in Operations Research, 1967. 

• Fellow of American Academy of Arts and Sciences, 1969–present. 

• Council Member of the Econometric Society, 1972–1976. 

• John Bates Clark Award, American Economic Association, 1973. 

• F. W. Paish Lecturer, Association of University Teachers of Economics, Sheffield, 
England, April 1975. 

• David Kinley Lecturer, University of Illinois, 1978. 

• Vice President of the Econometric Society, 1977–1978. 

• President of the Econometric Society, 1979. 

• Fellowship, John Simon Guggenheim Foundation, 1981–1982. 

• Erskine Fellow, University of Canterbury, summer 1983. 
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• National Academy of Sciences, Distinguished Scholar Exchange Program: Visitor to 
Huazhong University of Science and Technology, The People’s Republic of China, 1984. 

• Invited Lecturer, Australasian Meetings of the Econometric Society, 1987. 

• Taft Lecturer, University of Cincinnati, 1992. 

• Eleventh Annual Joseph L. Lucia Public-Policy Lecture, Villanova University, 1999 

• Fourth Annual Gideon Fishelson Memorial Lecture, Tel Aviv University, 2000 

• Ida Cordelia Beam, Distinguised Visiting Professorships Program, University of Iowa, 
2001 

• Ph.D. Honoris Causa, Hebrew University of Jerusalem, 2001. 

POSITIONS 

• Teaching Fellow, Harvard University, 1956–1957. 

• Junior Fellow of the Society of Fellows, Harvard University, 1957–1959. 

• Assistant Professor of Economics, University of Chicago, 1959–1960. 

• Assistant Professor of Economics, Massachusetts Institute of Technology, 1960–1962. 

• Associate Professor of Economics, Massachusetts Institute of Technology, 1962–1965. 

• Professor of Economics, Massachusetts Institute of Technology, 1965–present. 

• National Science Foundation Postdoctoral Fellow, Econometric Institute, Netherlands 
School of Economics, 1962–1963. 

• Ford Foundation Faculty Research Fellow in Economics, London School of Economics 
and Hebrew University, 1966–1967. 

• Visiting Professor of Economics, Hebrew University, 1967, 1973, 1985. 

• Visiting Professor of Economics, Tel Aviv University, 1973, 1977–present. 

• Member, National Academy of Sciences Panel on the Effects of Deterrence and 
Incapacitation, 1975–1978. 

• Visiting Professor, Harvard University, Economics Department, 1981–1982. 

• Consultant and Director, Charles River Associates Incorporated, 1967–present. 

• Research Associate, National Bureau of Economic Research, April 1980–1989. 

• Member, National Research Council, Panel of Sentencing Research, 1981–1982. 

• Consultant, various law firms, 1964–present. 
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• Director, National Bureau of Economic Research, 1989–present. 

• Steering Committee, Institute for Social and Economic Policy in the Middle East, John F. 
Kennedy School, Harvard University, 1990-present. Chairman of Water Project, 1991–
1998. 

• Jane Berkowitz Carlton and Dennis William Carlton Professor of Microeconomics, 
2000–2004; Emeritus, 2004–present. 

• Member of the Board, The Academic College of Tel-Aviv-Yaffo, Tel Aviv, Israel, 2000–
2003 

PROFESSIONAL SOCIETIES 

• American Economic Association 

• Econometric Society: Program Chair, Winter Meetings, 1964; Council, 1972–1976; Vice 
President, 1977–1978; President, 1979. 

EDITORSHIPS 

• Associate Editor, Journal of the American Statistical Association, 1965–1968. 
• American Editor, Review of Economic Studies, 1965–1968. 
• Editor, Econometrica, 1968–1977. 
• Editorial Advisory Committee of the book series, Issues in Water Resource Policy. 

PUBLIC SERVICE AND CHARITABLE POSITIONS 

• Member, Board of Governors, Tel Aviv University, 1976−1992; American Friends of Tel 
Aviv University, 1976-1985; Honorary Board, American Friends of Tel Aviv University, 
1985−present. 

• Chairman, Faculty Advisory Cabinet, United Jewish Appeal, 1975−1977. 
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February 3, March 10, and March 25, 2005. 

Cisco Systems, Inc. v. Alcatel USA, Inc. and Alcatel S.A., United States District Court for the 
Easter District of Texas Sherman Division, Civil Action No. 4:03-CV-176.  For Defendants.  
Expert Reports, January 20 and January 30, 2004. 
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Information Resources, Inc. v. The Dun & Bradstreet Corporation, A.C. Nielsen Co., and IMS 
International, Inc. (96 Civ. 5716 (LLS)).  United States District Court for the Southern District of 
New York.  For plaintiff. Expert Report, February 2004, Declaration, October 2004. 
 
Compuware Corp. v. IBM.  United States District Court, Eastern District of Michigan Southern 
Division (No. 02-70906).  For IBM.  Rebuttal Expert Report, May 2004; Deposition, May 2004 
 

FCC TESTIMONY AND PAPERS 

The Impact of CATV on Local Television Stations. Appendix to Reply Comments of the National 
Association of Broadcasters, The Fisher Report. Before the Federal Communications 
Commission, Docket No. 15233. (October 26, 1964.) 

“The Impact of CATV on Local Television Stations: A Critique of the FCC’s Staff Report.” 
With G. Kraft. A Charles River Associates Study prepared for Covington & Burling and 
submitted to the Federal Communications Commission. (September 1970.) 

Statement submitted with “Petition to Deny” by Taft Broadcasting Co. before the Federal 
Communications Commission, File No. BPCT 4473. (January 17, 1972.) 

“Economic Analysis of Canadian Pre-Release Rights.” In “Comments” by Taft Broadcasting 
Co. and Capital Cities Communications, Inc. Before the Federal Communications Commission, 
Docket No. 20649. (June 22, 1976.) 

Testimony in Hearings before the Federal Communications Commission in the matter of Great 
Trails Broadcasting Co., Docket No. 20832. (October 29, 1976.) 

“Comments on Econometric Studies Used by FCC in Considering Short-Spaced UHF Drop-Ins.” 
For Association of Maximum Service Telecasters, Inc., Cox Broadcasting Corporation, Gateway 
Communications Co., Storer Broadcasting Co., and WGAL Television, Inc. Before the Federal 
Communications Commission, Docket No. 20418. (November 1, 1977.) 

“The Audience-Revenue Relationship for Local Television Stations.” With J.J. McGowan and 
D. Evans. A Charles River Associates Study prepared for the National Association of 
Broadcasters and submitted to the Federal Communications Commission, Docket No. 21284. 
(December 1978.) Part 2. (September 1979) 

“An Evaluation of the Validity of American Television and Communication Corporation’s 
Estimate of the Impact of Importing the Signals of WGN-TV and WTCG-TV on Television 
Viewing of Local Stations in Columbus, Ohio.” Written testimony submitted to the Federal 
Communications Commission. (April 1979.) 
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In the matter of AT&T and McCaw. Federal Communications Commission. Affidavits on behalf 
of Southwestern Bell Corporation, October 1993, and January 1994. Michael Kellogg, Kellogg, 
Huber & Hansen. 



Exhibit FASD-3:  Aggregate Visa Dollar Volumes for the Pre-October 1996 Period
Dollar Volume of Transactions ($ millions)

Nov.-Dec. 1992 1993 1994 1995 Jan.-Sep. 1996

Off-line Debit

Visa  $              1,445.93  $              8,210.00  $            12,930.00  $            21,640.00 $            25,160.00 

Credit

Visa  $            30,461.07  $          183,150.00  $          220,510.00  $          267,220.00 $          221,360.00 

Source:
The Nilson Report , various issues.



Exhibit FASD-4:  Ratios of MasterCard to Visa Transactions for Off-line Debit and Credit
Dollar Volume of Transactions In Millions; Transactions in Thousands

Nov.-Dec. 
1992 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002

Jan.-Jul 
2003 Total

Off-line Debit Dollar Volume

     Visa 1,446$      8,210$      12,930$    21,640$    37,260$    57,480$    85,820$    122,500$  163,250$  205,270$  248,140$  167,650$  1,131,596$  

     MasterCard 261$         1,760$      2,420$      4,260$      8,560$      16,590$    24,960$    35,400$    46,730$    58,470$    69,640$    45,733$    314,785$     

     Ratio MasterCard-to-Visa 0.181        0.214        0.187        0.197        0.230        0.289        0.291        0.289        0.286        0.285        0.281        0.273        0.278           

Credit Dollar Volume

     Visa 30,461$    183,150$  220,510$  267,220$  308,730$  343,120$  383,910$  439,040$  486,890$  493,550$  506,900$  298,980$  3,962,461$  

     MasterCard 19,465$    117,520$  141,930$  157,880$  172,630$  187,230$  211,180$  242,500$  281,400$  324,600$  374,050$  224,900$  2,455,285$  

     Ratio MasterCard-to-Visa 0.639        0.642        0.644       0.591      0.559      0.546      0.550      0.552      0.578       0.658      0.738      0.752      0.620         

Off-line Debit Transactions

     Visa 27,728 183,200 311,100 555,700 979,700 1,529,400 2,290,000 3,220,000 4,180,000 5,300,000 6,479,000 4,336,033 29,391,861

     MasterCard 5,674 40,300 57,000 106,500 212,700 411,700 610,000 850,000 1,090,000 1,390,000 1,676,700 1,097,633 7,548,208

     Ratio MasterCard-to-Visa 0.205        0.220        0.183       0.192      0.217      0.269      0.266      0.264      0.261       0.262      0.259      0.253      0.257         

The Nilson Report , various issues.



Exhibit FASD-5A
Visa Off-line Debit's Share of Total Sales

Merchant Category 1992 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003
RETAIL
Automotive
     Auto Service/Repair 0.3% 0.3% 0.3% 1.0% 2.7% 1.6% 2.1% 3.0% 3.4% 3.9% 4.5% 5.0%
     Auto Dealership 0.0% 0.0% 0.0% 0.1% 0.3% 0.2% 0.6% 0.4% 1.5% 1.0% 1.1% 1.3%
     Gasoline Station 0.2% 0.2% 0.2% 0.4% 0.7% 0.6% 0.9% 1.6% 1.7% 2.1% 2.5% 2.8%
     Car Wash (added 7/96) n/a n/a n/a n/a 4.8% 2.1% 2.4% 5.2% 5.4% 4.9% 5.8% 6.4%
     Auto Lease Payments (added 4/98) n/a n/a n/a n/a n/a n/a 0.1% 0.5% 0.9% 0.9% 1.0% 1.1%
Food/Grocery/Drug Stores
     Beer/Wine/Liquor 0.4% 0.5% 1.0% 0.9% 1.8% 1.4% 2.3% 3.6% 5.1% 6.0% 7.0% 7.8%
     Convenience 0.4% 0.5% 1.1% 2.8% 3.4% 4.6% 5.1% 8.3% 9.3% 10.9% 12.8% 14.2%
     Convenience Store At Gas Station 0.2% 0.2% 0.4% 0.5% 0.9% 1.0% 1.3% 3.0% 3.3% 3.6% 4.2% 4.7%
     Drug 0.3% 0.3% 0.4% 0.6% 1.3% 1.3% 2.3% 3.7% 4.0% 4.7% 5.5% 6.1%
     Grocery/Supermarket 0.1% 0.1% 0.4% 0.8% 1.3% 1.4% 2.3% 3.4% 4.3% 4.9% 5.7% 6.4%
     Other Specialty Food Stores (added 4/98) n/a n/a n/a n/a n/a n/a 1.1% 2.2% 2.9% 3.4% 4.0% 4.5%
General
     Department Store (dropped 4/98) 0.2% 0.3% 0.4% 0.7% 1.4% 2.2% 5.2% n/a n/a n/a n/a n/a
     Department Store (added 4/98) n/a n/a n/a n/a n/a n/a 3.1% 3.7% 4.7% 5.4% 6.3% 7.0%
     National Chain (dropped 4/98) 0.4% 0.1% 0.5% 0.8% 2.1% 2.9% 1.9% n/a n/a n/a n/a n/a
     Discount 0.6% 0.6% 1.2% 2.2% 6.0% 6.1% 7.8% 7.0% 8.2% 9.1% 10.7% 11.9%
     Outlet Mall 0.3% 0.9% 0.7% 1.3% 3.3% 3.1% 5.1% 4.4% 5.7% 6.3% 7.4% 8.2%
     Wholesale Clubs 0.0% 0.0% 0.0% 0.0% 0.2% 0.3% 0.6% 1.1% 1.7% 1.9% 2.2% 2.5%
     Apparel 0.5% 0.5% 1.2% 1.5% 5.5% 5.4% 6.2% 7.6% 10.5% 9.9% 11.6% 12.8%
     Shoe Stores 0.4% 0.6% 1.2% 1.5% 6.4% 3.5% 5.9% 9.1% 15.8% 13.2% 15.5% 17.2%
Specialty Stores
     Appliance 0.1% 0.1% 0.2% 0.8% 1.5% 0.9% 1.8% 1.8% 3.6% 2.1% 2.4% 2.7%
     Cosmetic (dropped beginning 1/95) 0.4% 0.6% 1.3% n/a n/a n/a n/a n/a n/a n/a n/a n/a
     Furniture 0.1% 0.1% 0.3% 0.4% 1.7% 2.8% 1.5% 3.4% 3.9% 3.7% 4.4% 4.8%
     Gift Shops/Stationery Stores (dropped 1/00) 0.4% 0.5% 1.2% 1.4% 4.7% 3.2% 5.1% 6.3% n/a n/a n/a n/a
     Hardware/Home Improvement 0.5% 0.5% 0.5% 1.2% 3.1% 2.3% 4.1% 6.9% 8.3% 6.9% 8.0% 8.9%
     Hobby/Craft 0.2% 0.3% 0.6% 3.0% 5.1% 3.0% 8.3% 9.0% 8.4% 12.3% 14.4% 16.0%
     Home Electronics/Camera/Computer 0.8% 1.1% 2.3% 1.2% 3.8% 2.4% 4.5% 5.5% 7.3% 6.9% 8.1% 9.0%
     Jewelry 0.1% 0.2% 0.4% 0.2% 1.9% 0.9% 4.6% 5.5% 3.8% 7.6% 8.9% 9.9%
     Music Stores 0.3% 0.4% 0.9% 0.9% 4.0% 7.4% 6.1% 8.2% 10.4% 10.5% 12.4% 13.7%
     Sporting Goods 0.5% 0.6% 1.3% 2.0% 2.3% 10.0% 6.1% 6.9% 7.3% 8.9% 10.4% 11.5%
     Toy Stores 1.0% 1.4% 3.0% 2.5% 6.4% 4.9% 6.2% 10.3% 11.7% 14.5% 17.0% 18.9%
     Video/Movie Rental 0.2% 0.3% 0.7% 0.6% 4.3% 3.3% 4.1% 7.0% 10.1% 10.5% 12.3% 13.7%
     Book Store/Newspaper, Magazine Stands (added 7/96) n/a n/a n/a n/a 3.6% 1.3% 6.2% 8.3% 10.0% 12.5% 14.6% 16.3%
     Rental Store 0.1% 0.1% 0.2% 0.4% 2.7% 0.1% 1.0% 3.2% 7.2% 4.5% 5.3% 5.9%
     Office Supply/Stationery Stores (added 1/00) n/a n/a n/a n/a n/a n/a n/a n/a 8.9% 9.4% 11.1% 12.3%
     Other Specialty 0.3% 0.3% 0.7% 1.1% 2.8% 1.9% 3.0% 5.2% 6.5% 6.7% 7.8% 8.7%
Door-To-Door 0.0% 0.0% 0.0% 0.7% 0.8% 0.6% 1.6% 1.1% 2.5% 4.1% 4.8% 5.4%
Mail/Phone Order/Catalog/Home Shopping 0.2% 0.3% 0.5% 0.6% 1.8% 2.9% 4.0% 3.9% 5.4% 5.2% 6.1% 6.8%
Other Retail Outlet 0.1% 0.2% 0.4% 0.6% 1.3% 1.6% 1.6% 3.8% 4.6% 5.5% 6.5% 7.2%

TRAVEL AND ENTERTAINMENT
Restaurants
     Fast Food 0.1% 0.1% 0.2% 0.5% 0.6% 0.5% 0.5% 0.9% 1.5% 1.9% 2.3% 2.5%



Exhibit FASD-5A
Visa Off-line Debit's Share of Total Sales

Merchant Category 1992 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003
     Inexpensive/Low Priced 0.2% 0.1% 0.3% 0.3% 0.7% 1.5% 2.0% 2.4% 3.5% 4.6% 5.4% 6.0%
     Mid Priced Family 0.7% 0.4% 0.8% 1.2% 2.3% 2.3% 3.5% 5.2% 7.2% 8.1% 9.5% 10.5%
     Mid Priced Casual 0.9% 0.6% 1.0% 1.6% 5.5% 3.5% 5.5% 8.3% 10.3% 12.7% 14.9% 16.5%
     High Priced 0.3% 0.3% 0.7% 0.8% 2.4% 1.4% 3.4% 4.7% 6.4% 7.0% 8.3% 9.2%
     Pizza 0.4% 0.2% 0.4% 0.4% 1.0% 1.1% 2.3% 4.1% 4.8% 5.8% 6.8% 7.5%
     Other Restaurant 0.5% 0.3% 0.5% 0.9% 1.6% 1.6% 2.0% 3.4% 4.6% 5.4% 6.3% 7.0%
Travel  
     Travel Agency 0.2% 0.1% 0.0% 0.2% 0.4% 0.4% 1.8% 2.2% 3.2% 2.1% 2.5% 2.8%
     Airline Company 2.1% 0.1% 0.4% 0.7% 1.1% 0.9% 1.9% 4.6% 5.3% 2.5% 2.9% 3.2%
     Bus/Train Terminal 0.1% 0.1% 0.2% 0.2% 1.2% 3.0% 4.2% 4.4% 6.3% 8.7% 10.2% 11.4%
     Bus Fare (added 7/96) n/a n/a n/a n/a 0.0% 0.0% 0.5% 1.9% 1.3% 0.6% 0.7% 0.8%
     Car Rental Agency 0.0% 0.0% 0.0% 0.2% 1.8% 1.9% 1.7% 3.6% 4.6% 4.7% 5.5% 6.1%
     Cruise Line Company 0.0% 0.0% 0.0% 0.1% 1.0% 0.5% 3.7% 2.4% 0.6% 0.2% 0.3% 0.3%
     Hotel/Motel 0.5% 0.3% 0.4% 0.7% 0.9% 1.5% 1.8% 2.7% 3.3% 3.7% 4.4% 4.8%
     Parking Garage 0.1% 0.0% 0.1% 0.0% 0.1% 4.7% 1.1% 1.6% 5.0% 1.5% 1.8% 2.0%
     Parking Meters (added 7/96) n/a n/a n/a n/a 0.5% 0.0% 1.6% 1.0% 0.6% 6.4% 7.5% 8.4%
     Taxi/Limousine 0.0% 0.0% 0.0% 0.5% 0.0% 0.5% 0.3% 1.4% 0.1% 2.0% 2.4% 2.6%
     Toll Booths (added 7/96) n/a n/a n/a n/a 0.0% 0.2% 0.4% 1.3% 3.5% 3.1% 3.6% 4.0%
     Other Travel 0.0% 0.0% 0.0% 0.1% 2.1% 0.5% 0.8% 4.0% 1.3% 3.5% 4.1% 4.6%
Entertainment
     Concert Hall/Theater/Auditorium 0.4% 0.3% 0.5% 0.9% 1.3% 1.8% 2.2% 3.1% 3.7% 6.8% 8.0% 8.9%
     Dance Club/Comedy Club (added 1/95) n/a n/a n/a 0.1% 2.9% 0.2% 1.4% 5.4% 2.4% 4.8% 5.6% 6.2%
     General Ticket Outlet 1.0% 0.5% 1.6% 0.8% 4.2% 1.3% 3.5% 4.3% 5.8% 7.0% 8.2% 9.1%
     Golf/Tennis/Health Club 0.5% 0.3% 0.6% 0.3% 0.7% 0.5% 1.1% 1.5% 2.3% 1.8% 2.2% 2.4%
     Movie Theaters 0.0% 0.0% 0.0% 0.1% 0.2% 0.1% 0.6% 1.3% 2.3% 4.3% 5.0% 5.6%
     Bar/Night Club 0.8% 0.4% 0.8% 0.4% 1.1% 0.9% 1.9% 2.6% 2.7% 4.4% 5.1% 5.7%
     Sports Stadium 0.0% 0.0% 0.1% 0.8% 1.8% 0.8% 1.6% 1.5% 5.0% 6.3% 7.4% 8.2%
     Video Arcade (added 7/96) n/a n/a n/a n/a 0.3% 0.6% 1.9% 4.4% 5.1% 5.1% 6.0% 6.6%
     Amusement Parks (added 7/96) n/a n/a n/a n/a 1.1% 1.9% 3.5% 5.1% 5.5% 5.6% 6.6% 7.3%
     Gambling (added 1/98) n/a n/a n/a n/a n/a n/a 0.1% 1.3% 1.2% 1.3% 1.6% 1.7%
     Other Entertainment 0.6% 0.4% 0.7% 1.2% 1.5% 0.7% 1.3% 1.4% 2.0% 3.2% 3.8% 4.2%

SERVICES/RECURRING PAYMENTS
Cable/Pay 0.0% 0.0% 0.1% 0.1% 0.2% 0.1% 0.5% 1.0% 1.3% 1.8% 2.1% 2.4%
Charity 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.1% 0.4% 0.2% 0.4% 0.5% 0.6%
Postal Services (added 1/95) n/a n/a n/a 0.1% 0.5% 0.6% 1.1% 1.7% 2.5% 3.0% 3.6% 3.9%
Government (other than postage) 0.0% 0.1% 0.2% 0.1% 0.2% 0.2% 0.4% 0.4% 0.7% 2.8% 3.3% 3.7%
Home Services 0.0% 0.0% 0.0% 0.0% 0.2% 0.0% 0.1% 0.3% 0.5% 0.8% 1.0% 1.1%
Insurance Services 0.0% 0.0% 0.0% 0.0% 0.1% 0.1% 0.1% 0.4% 0.9% 0.9% 1.1% 1.2%
Personal Services 0.0% 0.1% 0.3% 0.3% 1.1% 1.5% 1.1% 2.0% 3.0% 3.7% 4.3% 4.8%
Laundromat (added 7/96) n/a n/a n/a n/a 0.0% 0.0% 0.1% 0.3% 0.4% 0.8% 1.0% 1.1%
Professional Services 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.1% 0.1% 0.1% 0.1% 0.1%
School/University 0.0% 0.4% 0.8% 0.1% 0.1% 0.1% 0.4% 0.9% 2.6% 1.5% 1.7% 1.9%
Subscription/Services 0.0% 0.0% 0.1% 0.1% 0.4% 0.2% 0.2% 0.7% 0.9% 1.4% 1.6% 1.8%
Telephone Company 0.0% 0.0% 0.0% 0.0% 0.1% 0.1% 0.3% 0.6% 1.5% 1.9% 2.2% 2.4%
Pay Phones (added 7/96) n/a n/a n/a n/a 0.1% 0.0% 0.1% 0.4% 0.8% 1.0% 1.1% 1.3%
Utility 0.0% 0.0% 0.0% 0.0% 0.2% 0.0% 0.2% 0.2% 0.6% 0.8% 0.9% 1.0%



Exhibit FASD-5A
Visa Off-line Debit's Share of Total Sales

Merchant Category 1992 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003
Association/Membership Fees (added 4/98) n/a n/a n/a n/a n/a n/a 0.2% 0.5% 0.8% 0.8% 0.9% 1.0%
All Other Services 0.0% 0.1% 0.1% 0.4% 0.5% 0.4% 0.3% 0.8% 1.2% 2.2% 2.6% 2.8%
Health Care
     Hospital/Emergency Room 0.0% 0.0% 0.1% 0.0% 0.3% 0.1% 0.8% 0.5% 0.8% 1.1% 1.3% 1.4%
     Doctor's Office 0.0% 0.1% 0.3% 0.4% 0.8% 0.5% 0.8% 2.2% 2.1% 2.0% 2.4% 2.6%
     Dental Office 0.0% 0.1% 0.2% 0.4% 0.4% 0.4% 0.6% 1.8% 2.9% 2.5% 2.9% 3.2%
     Veterinarians (added 1/95) n/a n/a n/a 0.5% 3.0% 1.0% 2.5% 4.2% 6.4% 6.7% 7.8% 8.7%
     All Other Medical 0.0% 0.3% 0.5% 0.8% 1.8% 0.9% 1.2% 3.0% 3.9% 3.5% 4.1% 4.5%

Notes:

See the following pages for additional notes and sources.

Visa off-line debit's share of sales for each merchant category is estimated as follows.  First, the share of sales attributable to off-line and on-line debit for each merchant category is determined 
for 1992 - 2001 based on data from the Visa Payment Systems Panel Study and the Visa Payment Systems Panel Study 1997 Payment Methods Factbook.  

Visa off-line debit's share of off-line and on-line debit is then estimated for 1992 - 2001 based on data from the Visa Transactions Database, the Visa Payment Systems Panel Study, and The 
Nilson Report .
Visa off-line debit's share of sales is then determined by multiplying Visa off-line debit's share of off-line and on-line debit by off-line and on-line debit's share of sales.
It is assumed that after 2001, Visa off-line debit's share of sales for each merchant category will grow at the same yearly rate as Visa off-line debit's share of sales for all merchants.  Visa off-line 
debit's share of sales for all merchants is derived from Visa off-line debit sales information from The Nilson Report  and total retail sales information from the Annual Benchmark Report for Retail 
Trade and Food Services:  January 1992 Through March 2003.



Exhibit FASD-5B
MasterCard Off-line Debit's Share of Total Sales

Merchant Category 1992 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003
RETAIL
Automotive
     Auto Service/Repair 0.1% 0.1% 0.0% 0.2% 0.6% 0.5% 0.6% 0.9% 1.0% 1.1% 1.3% 1.4%
     Auto Dealership 0.0% 0.0% 0.0% 0.0% 0.1% 0.1% 0.2% 0.1% 0.4% 0.3% 0.3% 0.4%
     Gasoline Station 0.0% 0.0% 0.0% 0.1% 0.2% 0.2% 0.3% 0.5% 0.5% 0.6% 0.7% 0.8%
     Car Wash (added 7/96) n/a n/a n/a n/a 1.1% 0.6% 0.7% 1.5% 1.5% 1.4% 1.6% 1.8%
     Auto Lease Payments (added 4/98) n/a n/a n/a n/a n/a n/a 0.0% 0.2% 0.3% 0.2% 0.3% 0.3%
Food/Grocery/Drug Stores
     Beer/Wine/Liquor 0.1% 0.1% 0.2% 0.2% 0.4% 0.4% 0.7% 1.0% 1.5% 1.7% 2.0% 2.2%
     Convenience 0.1% 0.1% 0.2% 0.5% 0.8% 1.3% 1.5% 2.4% 2.7% 3.1% 3.6% 4.0%
     Convenience Store At Gas Station 0.0% 0.0% 0.1% 0.1% 0.2% 0.3% 0.4% 0.9% 0.9% 1.0% 1.2% 1.3%
     Drug 0.1% 0.1% 0.1% 0.1% 0.3% 0.4% 0.7% 1.1% 1.2% 1.3% 1.5% 1.7%
     Grocery/Supermarket 0.0% 0.0% 0.1% 0.2% 0.3% 0.4% 0.7% 1.0% 1.2% 1.4% 1.6% 1.8%
     Other Specialty Food Stores (added 4/98) n/a n/a n/a n/a n/a n/a 0.3% 0.6% 0.8% 1.0% 1.1% 1.3%
General
     Department Store (dropped 4/98) 0.0% 0.1% 0.1% 0.1% 0.3% 0.6% 1.5% n/a n/a n/a n/a n/a
     Department Store (added 4/98) n/a n/a n/a n/a n/a n/a 0.9% 1.1% 1.3% 1.5% 1.8% 2.0%
     National Chain (dropped 4/98) 0.1% 0.0% 0.1% 0.2% 0.5% 0.8% 0.5% n/a n/a n/a n/a n/a
     Discount 0.1% 0.1% 0.2% 0.4% 1.4% 1.8% 2.3% 2.0% 2.3% 2.6% 3.0% 3.3%
     Outlet Mall 0.0% 0.2% 0.1% 0.3% 0.8% 0.9% 1.5% 1.3% 1.6% 1.8% 2.1% 2.3%
     Wholesale Clubs 0.0% 0.0% 0.0% 0.0% 0.0% 0.1% 0.2% 0.3% 0.5% 0.5% 0.6% 0.7%
     Apparel 0.1% 0.1% 0.2% 0.3% 1.3% 1.6% 1.8% 2.2% 3.0% 2.8% 3.2% 3.6%
     Shoe Stores 0.1% 0.1% 0.2% 0.3% 1.5% 1.0% 1.7% 2.6% 4.5% 3.8% 4.3% 4.8%
Specialty Stores
     Appliance 0.0% 0.0% 0.0% 0.2% 0.4% 0.2% 0.5% 0.5% 1.0% 0.6% 0.7% 0.8%
     Cosmetic (dropped beginning 1/95) 0.1% 0.1% 0.2% n/a n/a n/a n/a n/a n/a n/a n/a n/a
     Furniture 0.0% 0.0% 0.0% 0.1% 0.4% 0.8% 0.4% 1.0% 1.1% 1.1% 1.2% 1.4%
     Gift Shops/Stationery Stores (dropped 1/00) 0.1% 0.1% 0.2% 0.3% 1.1% 0.9% 1.5% 1.8% n/a n/a n/a n/a
     Hardware/Home Improvement 0.1% 0.1% 0.1% 0.2% 0.7% 0.7% 1.2% 2.0% 2.4% 2.0% 2.3% 2.5%
     Hobby/Craft 0.0% 0.1% 0.1% 0.6% 1.2% 0.9% 2.4% 2.6% 2.4% 3.5% 4.1% 4.5%
     Home Electronics/Camera/Computer 0.1% 0.2% 0.4% 0.2% 0.9% 0.7% 1.3% 1.6% 2.1% 2.0% 2.3% 2.5%
     Jewelry 0.0% 0.0% 0.1% 0.0% 0.4% 0.3% 1.3% 1.6% 1.1% 2.2% 2.5% 2.8%
     Music Stores 0.1% 0.1% 0.2% 0.2% 0.9% 2.1% 1.8% 2.4% 3.0% 3.0% 3.5% 3.9%
     Sporting Goods 0.1% 0.1% 0.2% 0.4% 0.5% 2.9% 1.8% 2.0% 2.1% 2.5% 2.9% 3.2%
     Toy Stores 0.2% 0.3% 0.6% 0.5% 1.5% 1.4% 1.8% 3.0% 3.3% 4.1% 4.8% 5.3%
     Video/Movie Rental 0.0% 0.1% 0.1% 0.1% 1.0% 1.0% 1.2% 2.0% 2.9% 3.0% 3.5% 3.8%
     Book Store/Newspaper, Magazine Stands (added 7/96) n/a n/a n/a n/a 0.8% 0.4% 1.8% 2.4% 2.9% 3.6% 4.1% 4.6%
     Rental Store 0.0% 0.0% 0.0% 0.1% 0.6% 0.0% 0.3% 0.9% 2.1% 1.3% 1.5% 1.7%
     Office Supply/Stationery Stores (added 1/00) n/a n/a n/a n/a n/a n/a n/a n/a 2.6% 2.7% 3.1% 3.4%
     Other Specialty 0.0% 0.1% 0.1% 0.2% 0.6% 0.5% 0.9% 1.5% 1.9% 1.9% 2.2% 2.4%
Door-To-Door 0.0% 0.0% 0.0% 0.1% 0.2% 0.2% 0.5% 0.3% 0.7% 1.2% 1.4% 1.5%
Mail/Phone Order/Catalog/Home Shopping 0.0% 0.1% 0.1% 0.1% 0.4% 0.8% 1.2% 1.1% 1.5% 1.5% 1.7% 1.9%
Other Retail Outlet 0.0% 0.0% 0.1% 0.1% 0.3% 0.5% 0.5% 1.1% 1.3% 1.6% 1.8% 2.0%

TRAVEL AND ENTERTAINMENT



Exhibit FASD-5B
MasterCard Off-line Debit's Share of Total Sales

Merchant Category 1992 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003
Restaurants
     Fast Food 0.0% 0.0% 0.0% 0.1% 0.1% 0.2% 0.1% 0.3% 0.4% 0.6% 0.6% 0.7%
     Inexpensive/Low Priced 0.0% 0.0% 0.0% 0.1% 0.2% 0.4% 0.6% 0.7% 1.0% 1.3% 1.5% 1.7%
     Mid Priced Family 0.1% 0.1% 0.1% 0.2% 0.5% 0.7% 1.0% 1.5% 2.1% 2.3% 2.7% 3.0%
     Mid Priced Casual 0.2% 0.1% 0.2% 0.3% 1.3% 1.0% 1.6% 2.4% 2.9% 3.6% 4.2% 4.6%
     High Priced 0.0% 0.1% 0.1% 0.2% 0.5% 0.4% 1.0% 1.4% 1.8% 2.0% 2.3% 2.6%
     Pizza 0.1% 0.0% 0.1% 0.1% 0.2% 0.3% 0.7% 1.2% 1.4% 1.7% 1.9% 2.1%
     Other Restaurant 0.1% 0.1% 0.1% 0.2% 0.4% 0.5% 0.6% 1.0% 1.3% 1.5% 1.8% 2.0%
Travel  
     Travel Agency 0.0% 0.0% 0.0% 0.0% 0.1% 0.1% 0.5% 0.6% 0.9% 0.6% 0.7% 0.8%
     Airline Company 0.4% 0.0% 0.1% 0.1% 0.3% 0.3% 0.5% 1.3% 1.5% 0.7% 0.8% 0.9%
     Bus/Train Terminal 0.0% 0.0% 0.0% 0.0% 0.3% 0.9% 1.2% 1.3% 1.8% 2.5% 2.9% 3.2%
     Bus Fare (added 7/96) n/a n/a n/a n/a 0.0% 0.0% 0.2% 0.5% 0.4% 0.2% 0.2% 0.2%
     Car Rental Agency 0.0% 0.0% 0.0% 0.0% 0.4% 0.5% 0.5% 1.0% 1.3% 1.3% 1.5% 1.7%
     Cruise Line Company 0.0% 0.0% 0.0% 0.0% 0.2% 0.1% 1.1% 0.7% 0.2% 0.1% 0.1% 0.1%
     Hotel/Motel 0.1% 0.1% 0.1% 0.1% 0.2% 0.4% 0.5% 0.8% 1.0% 1.1% 1.2% 1.4%
     Parking Garage 0.0% 0.0% 0.0% 0.0% 0.0% 1.4% 0.3% 0.5% 1.4% 0.4% 0.5% 0.6%
     Parking Meters (added 7/96) n/a n/a n/a n/a 0.1% 0.0% 0.5% 0.3% 0.2% 1.8% 2.1% 2.3%
     Taxi/Limousine 0.0% 0.0% 0.0% 0.1% 0.0% 0.1% 0.1% 0.4% 0.0% 0.6% 0.7% 0.7%
     Toll Booths (added 7/96) n/a n/a n/a n/a 0.0% 0.1% 0.1% 0.4% 1.0% 0.9% 1.0% 1.1%
     Other Travel 0.0% 0.0% 0.0% 0.0% 0.5% 0.1% 0.2% 1.1% 0.4% 1.0% 1.1% 1.3%
Entertainment
     Concert Hall/Theater/Auditorium 0.1% 0.1% 0.1% 0.2% 0.3% 0.5% 0.6% 0.9% 1.1% 1.9% 2.2% 2.5%
     Dance Club/Comedy Club (added 1/95) n/a n/a n/a 0.0% 0.7% 0.1% 0.4% 1.6% 0.7% 1.4% 1.6% 1.7%
     General Ticket Outlet 0.2% 0.1% 0.3% 0.2% 1.0% 0.4% 1.0% 1.2% 1.7% 2.0% 2.3% 2.6%
     Golf/Tennis/Health Club 0.1% 0.1% 0.1% 0.0% 0.2% 0.1% 0.3% 0.4% 0.7% 0.5% 0.6% 0.7%
     Movie Theaters 0.0% 0.0% 0.0% 0.0% 0.1% 0.0% 0.2% 0.4% 0.7% 1.2% 1.4% 1.6%
     Bar/Night Club 0.1% 0.1% 0.1% 0.1% 0.2% 0.3% 0.5% 0.7% 0.8% 1.2% 1.4% 1.6%
     Sports Stadium 0.0% 0.0% 0.0% 0.2% 0.4% 0.2% 0.5% 0.4% 1.4% 1.8% 2.1% 2.3%
     Video Arcade (added 7/96) n/a n/a n/a n/a 0.1% 0.2% 0.5% 1.3% 1.4% 1.5% 1.7% 1.9%
     Amusement Parks (added 7/96) n/a n/a n/a n/a 0.3% 0.6% 1.0% 1.5% 1.6% 1.6% 1.8% 2.1%
     Gambling (added 1/98) n/a n/a n/a n/a n/a n/a 0.0% 0.4% 0.3% 0.4% 0.4% 0.5%
     Other Entertainment 0.1% 0.1% 0.1% 0.2% 0.3% 0.2% 0.4% 0.4% 0.6% 0.9% 1.1% 1.2%

SERVICES/RECURRING PAYMENTS
Cable/Pay 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.1% 0.3% 0.4% 0.5% 0.6% 0.7%
Charity 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.1% 0.1% 0.1% 0.1% 0.2%
Postal Services (added 1/95) n/a n/a n/a 0.0% 0.1% 0.2% 0.3% 0.5% 0.7% 0.9% 1.0% 1.1%
Government (other than postage) 0.0% 0.0% 0.0% 0.0% 0.0% 0.1% 0.1% 0.1% 0.2% 0.8% 0.9% 1.0%
Home Services 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.1% 0.2% 0.2% 0.3% 0.3%
Insurance Services 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.1% 0.2% 0.3% 0.3% 0.3%
Personal Services 0.0% 0.0% 0.1% 0.1% 0.3% 0.4% 0.3% 0.6% 0.9% 1.0% 1.2% 1.3%
Laundromat (added 7/96) n/a n/a n/a n/a 0.0% 0.0% 0.0% 0.1% 0.1% 0.2% 0.3% 0.3%
Professional Services 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
School/University 0.0% 0.1% 0.1% 0.0% 0.0% 0.0% 0.1% 0.3% 0.7% 0.4% 0.5% 0.5%



Exhibit FASD-5B
MasterCard Off-line Debit's Share of Total Sales

Merchant Category 1992 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003
Subscription/Services 0.0% 0.0% 0.0% 0.0% 0.1% 0.1% 0.1% 0.2% 0.3% 0.4% 0.5% 0.5%
Telephone Company 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.1% 0.2% 0.4% 0.5% 0.6% 0.7%
Pay Phones (added 7/96) n/a n/a n/a n/a 0.0% 0.0% 0.0% 0.1% 0.2% 0.3% 0.3% 0.4%
Utility 0.0% 0.0% 0.0% 0.0% 0.1% 0.0% 0.1% 0.1% 0.2% 0.2% 0.3% 0.3%
Association/Membership Fees (added 4/98) n/a n/a n/a n/a n/a n/a 0.1% 0.1% 0.2% 0.2% 0.3% 0.3%
All Other Services 0.0% 0.0% 0.0% 0.1% 0.1% 0.1% 0.1% 0.2% 0.3% 0.6% 0.7% 0.8%
Health Care
     Hospital/Emergency Room 0.0% 0.0% 0.0% 0.0% 0.1% 0.0% 0.2% 0.1% 0.2% 0.3% 0.4% 0.4%
     Doctor's Office 0.0% 0.0% 0.1% 0.1% 0.2% 0.2% 0.2% 0.6% 0.6% 0.6% 0.7% 0.7%
     Dental Office 0.0% 0.0% 0.0% 0.1% 0.1% 0.1% 0.2% 0.5% 0.8% 0.7% 0.8% 0.9%
     Veterinarians (added 1/95) n/a n/a n/a 0.1% 0.7% 0.3% 0.7% 1.2% 1.8% 1.9% 2.2% 2.4%
     All Other Medical 0.0% 0.1% 0.1% 0.2% 0.4% 0.3% 0.4% 0.9% 1.1% 1.0% 1.1% 1.3%

Notes:

See the following pages for additional notes and sources.

MasterCard off-line debit's share of off-line and on-line debit is then estimated for 1992 - 2001 based on data from the Visa Transactions Database, the Visa Payment Systems Panel Study,
and The Nilson Report .

MasterCard off-line debit's share of sales for each merchant category is estimated as follows.  First, the share of sales attributable to off-line and on-line debit for each merchant category is 
determined for 1992 - 2001 based on data from the Visa Payment Systems Panel Study and the Visa Payment Systems Panel Study 1997 Payment Methods Factbook.  

MasterCard off-line debit's share of sales is then determined by multiplying MasterCard off-line debit's share of off-line and on-line debit by off-line and on-line debit's share of sales.
It is assumed that after 2001, MasterCard off-line debit's share of sales for each merchant category will grow at the same yearly rate as MasterCard off-line debit's share of sales for all 
merchants.  MasterCard off-line debit's share of sales for all merchants is derived from MasterCard off-line debit sales information from The Nilson Report  and total retail sales information 
from the Annual Benchmark Report for Retail Trade and Food Services:  January 1992 Through March 2003 .



Exhibit FASD-5C
Visa Credit's Share of Total Sales

Merchant Category 1992 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003
RETAIL
Automotive
     Auto Service/Repair 12.7% 13.5% 12.9% 13.5% 15.3% 17.1% 19.2% 18.3% 19.4% 22.0% 21.9% 22.2%
     Auto Dealership 2.3% 2.3% 2.5% 1.6% 0.8% 1.9% 1.2% 1.4% 1.7% 3.1% 3.1% 3.1%
     Gasoline Station 3.2% 4.1% 4.2% 7.5% 8.2% 9.2% 8.1% 9.5% 10.7% 11.7% 11.6% 11.8%
     Car Wash (added 7/96) n/a n/a n/a n/a 7.4% 7.3% 9.3% 11.2% 8.3% 14.4% 14.3% 14.6%
     Auto Lease Payments (added 4/98) n/a n/a n/a n/a n/a n/a 0.1% 0.4% 0.7% 0.2% 0.2% 0.2%
Food/Grocery/Drug Stores
     Beer/Wine/Liquor 6.1% 6.2% 6.7% 12.6% 10.9% 13.4% 11.1% 13.0% 17.6% 15.1% 15.0% 15.3%
     Convenience 2.1% 2.1% 2.3% 3.3% 3.3% 3.7% 3.6% 3.3% 4.8% 4.0% 4.0% 4.0%
     Convenience Store At Gas Station 2.5% 2.5% 2.7% 2.8% 4.1% 4.0% 3.5% 4.4% 5.3% 5.1% 5.1% 5.2%
     Drug 6.0% 6.1% 6.1% 8.8% 8.9% 8.9% 10.1% 9.7% 11.2% 10.0% 9.9% 10.1%
     Grocery/Supermarket 0.7% 1.1% 1.5% 3.0% 3.8% 4.8% 5.3% 6.0% 6.3% 6.1% 6.1% 6.2%
     Vending Machines (added 7/96) n/a n/a n/a n/a 0.0% 0.7% 3.8% 2.3% 2.3% 24.6% 24.5% 24.9%
     Other Specialty Food Stores (added 4/98) n/a n/a n/a n/a n/a n/a 6.2% 9.3% 8.6% 8.7% 8.7% 8.8%
General
     Department Store (dropped 4/98) 9.0% 8.9% 9.6% 11.4% 13.0% 16.4% 13.2% n/a n/a n/a n/a n/a
     Department Store (added 4/98) n/a n/a n/a n/a n/a n/a 11.8% 13.9% 12.1% 12.4% 12.3% 12.5%
     National Chain (dropped 4/98) 6.0% 5.9% 7.1% 9.4% 9.2% 10.1% 6.6% n/a n/a n/a n/a n/a
     Discount 10.1% 9.3% 9.5% 12.8% 13.3% 12.0% 11.7% 12.4% 12.0% 12.1% 12.1% 12.3%
     Outlet Mall 18.8% 19.0% 20.7% 22.2% 22.7% 23.5% 22.9% 22.2% 21.8% 17.4% 17.3% 17.7%
     Wholesale Clubs 1.4% 1.4% 1.5% 1.8% 1.6% 2.5% 3.1% 4.3% 3.4% 4.1% 4.1% 4.2%
     Apparel 16.7% 16.3% 14.8% 17.3% 18.5% 18.7% 20.0% 21.6% 20.9% 20.7% 20.6% 21.0%
     Shoe Stores 10.6% 10.7% 11.6% 17.0% 17.0% 21.5% 21.3% 19.8% 17.5% 16.5% 16.5% 16.8%
Specialty Stores
     Appliance 17.4% 17.6% 19.2% 16.3% 16.2% 16.0% 15.2% 25.8% 21.6% 20.5% 20.4% 20.8%
     Cosmetic (dropped beginning 1/95) 12.5% 12.6% 13.7% n/a n/a n/a n/a n/a n/a n/a n/a n/a
     Furniture 15.2% 15.3% 16.7% 15.8% 15.3% 18.4% 16.0% 20.0% 19.6% 19.9% 19.9% 20.2%
     Gift Shops/Stationery Stores (dropped 1/00) 11.2% 11.3% 12.3% 16.8% 21.4% 20.3% 17.6% 18.5% n/a n/a n/a n/a
     Hardware/Home Improvement 12.3% 9.5% 11.8% 14.4% 16.2% 13.8% 14.0% 19.6% 17.7% 15.1% 15.0% 15.3%
     Hobby/Craft 8.4% 8.5% 9.3% 13.8% 14.5% 15.1% 15.0% 16.9% 21.5% 18.9% 18.8% 19.2%
     Home Electronics/Camera/Computer 17.9% 18.1% 19.7% 21.9% 24.0% 22.6% 24.2% 23.0% 25.4% 23.9% 23.8% 24.2%
     Jewelry 20.9% 21.1% 23.0% 12.9% 19.1% 14.8% 18.7% 25.8% 20.0% 33.3% 33.2% 33.8%
     Music Stores 10.8% 10.9% 11.9% 15.6% 14.9% 11.1% 10.8% 17.4% 21.8% 18.1% 18.0% 18.3%
     Sporting Goods 10.4% 10.5% 11.5% 21.2% 20.6% 20.2% 18.6% 19.3% 20.1% 30.4% 30.3% 30.9%
     Toy Stores 13.5% 13.6% 14.8% 17.0% 19.6% 20.3% 18.9% 21.2% 22.5% 21.9% 21.8% 22.2%
     Video/Movie Rental 3.3% 3.3% 3.6% 8.2% 3.5% 6.8% 6.6% 8.5% 8.2% 6.6% 6.5% 6.7%
     Book Store/Newspaper, Magazine Stands (added 7/96) n/a n/a n/a n/a 14.9% 0.7% 17.7% 20.1% 20.4% 13.8% 13.8% 14.0%
     Rental Store 6.9% 7.0% 7.6% 31.4% 26.4% 17.5% 8.3% 7.3% 4.4% 16.1% 16.0% 16.3%
     Office Supply/Stationery Stores (added 1/00) n/a n/a n/a n/a n/a n/a n/a n/a 22.5% 16.8% 16.7% 17.0%
     Other Specialty 12.4% 12.5% 13.6% 11.5% 12.5% 15.3% 14.6% 18.6% 18.5% 16.7% 16.6% 16.9%
Door-To-Door 4.6% 4.6% 5.0% 1.9% 2.4% 6.3% 4.3% 5.8% 3.5% 7.8% 7.8% 7.9%
Mail/Phone Order/Catalog/Home Shopping 18.0% 18.5% 17.3% 19.2% 24.3% 22.7% 19.1% 19.3% 19.6% 23.9% 23.8% 24.2%
Other Retail Outlet 6.7% 6.8% 7.4% 4.6% 7.4% 8.3% 8.3% 13.6% 19.9% 13.1% 13.1% 13.3%



Exhibit FASD-5C
Visa Credit's Share of Total Sales

Merchant Category 1992 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003
TRAVEL AND ENTERTAINMENT
Restaurants
     Fast Food 0.1% 0.1% 0.1% 0.2% 0.5% 0.4% 0.4% 0.7% 0.7% 1.1% 1.1% 1.1%
     Inexpensive/Low Priced 1.5% 1.5% 1.5% 1.8% 2.3% 3.2% 3.2% 3.2% 3.4% 4.4% 4.4% 4.5%
     Mid Priced Family 4.2% 4.3% 4.4% 5.7% 6.1% 6.7% 7.1% 8.5% 9.2% 9.1% 9.0% 9.2%
     Mid Priced Casual 8.5% 8.7% 8.7% 12.9% 12.7% 14.2% 13.9% 15.7% 16.9% 14.3% 14.2% 14.5%
     High Priced 16.0% 13.9% 13.3% 20.2% 19.1% 19.9% 20.0% 23.0% 22.4% 22.4% 22.3% 22.7%
     Pizza 1.4% 1.4% 1.5% 1.6% 2.0% 2.5% 3.2% 5.7% 5.4% 6.0% 6.0% 6.1%
     Other Restaurant 7.5% 7.6% 7.7% 6.4% 8.0% 10.0% 10.5% 10.9% 12.0% 10.1% 10.0% 10.2%
Travel  
     Travel Agency 17.6% 23.5% 25.3% 23.9% 26.1% 25.4% 25.2% 30.5% 26.5% 26.6% 26.5% 27.0%
     Airline Company 27.2% 26.1% 17.8% 33.2% 28.4% 28.6% 30.2% 35.3% 36.8% 25.4% 25.3% 25.8%
     In Flight Entertainment/Refreshments (added 7/96) n/a n/a n/a n/a 0.7% 2.6% 1.0% 8.3% 10.0% 2.6% 2.6% 2.6%
     Bus/Train Terminal 7.3% 7.4% 7.4% 5.6% 6.9% 8.5% 11.9% 13.1% 11.0% 11.9% 11.9% 12.1%
     Bus Fare (added 7/96) n/a n/a n/a n/a 0.1% 0.7% 2.0% 0.6% 2.5% 5.6% 5.6% 5.7%
     Car Rental Agency 29.4% 32.6% 30.0% 28.3% 23.2% 28.9% 35.6% 38.3% 38.2% 27.8% 27.7% 28.2%
     Cruise Line Company 27.5% 28.0% 28.2% 27.0% 24.8% 31.4% 34.0% 37.3% 36.5% 26.7% 26.6% 27.1%
     Hotel/Motel 22.2% 25.0% 23.6% 25.9% 24.3% 25.5% 29.2% 30.8% 36.7% 31.5% 31.4% 32.0%
     Parking Garage 3.9% 3.9% 4.0% 6.0% 4.2% 5.8% 6.4% 9.2% 11.5% 12.3% 12.2% 12.4%
     Parking Meters (added 7/96) n/a n/a n/a n/a 0.0% 0.0% 25.1% 5.2% 7.6% 1.7% 1.7% 1.7%
     Taxi/Limousine 4.0% 4.1% 4.1% 9.0% 3.5% 7.2% 7.6% 8.1% 14.3% 8.8% 8.8% 8.9%
     Toll Booths (added 7/96) n/a n/a n/a n/a 5.5% 11.4% 7.6% 8.2% 11.2% 11.5% 11.4% 11.6%
     Other Travel 5.5% 5.6% 5.6% 6.8% 8.8% 10.4% 8.6% 13.5% 19.2% 21.2% 21.1% 21.5%
Entertainment
     Concert Hall/Theater/Auditorium 11.5% 11.7% 11.8% 22.9% 18.0% 19.8% 18.0% 23.8% 18.4% 19.0% 18.9% 19.2%
     Dance Club/Comedy Club (added 1/95) n/a n/a n/a 2.8% 3.6% 3.9% 4.6% 3.6% 6.8% 6.7% 6.6% 6.7%
     General Ticket Outlet 10.6% 10.8% 10.9% 19.5% 33.9% 16.5% 28.3% 23.5% 28.5% 30.9% 30.8% 31.3%
     Golf/Tennis/Health Club 4.6% 4.7% 4.7% 4.8% 6.1% 7.9% 8.9% 12.0% 12.9% 12.3% 12.3% 12.5%
     Movie Theaters 0.3% 0.3% 0.3% 0.6% 1.5% 1.1% 1.7% 2.4% 2.3% 3.8% 3.8% 3.9%
     Bar/Night Club 3.0% 3.1% 3.1% 2.8% 3.0% 3.2% 8.7% 3.3% 5.9% 4.7% 4.7% 4.8%
     Sports Stadium 3.3% 3.4% 3.4% 8.2% 6.8% 11.0% 9.0% 11.1% 15.4% 15.3% 15.2% 15.5%
     Video Arcade (added 7/96) n/a n/a n/a n/a 2.1% 3.4% 0.1% 2.9% 2.1% 7.3% 7.3% 7.4%
     Amusement Parks (added 7/96) n/a n/a n/a n/a 8.8% 16.3% 17.1% 14.5% 16.7% 22.9% 22.8% 23.2%
     Gambling (added 1/98) n/a n/a n/a n/a n/a n/a 1.1% 2.4% 2.2% 1.8% 1.8% 1.8%
     Other Entertainment 4.2% 4.3% 4.3% 3.9% 5.2% 3.8% 13.0% 6.1% 17.3% 9.3% 9.2% 9.4%

SERVICES/RECURRING PAYMENTS
Real Estate Brokerage/Management Fees 0.1% 0.1% 0.1% 0.8% 0.3% 0.2% 0.8% 1.7% 1.2% 1.0% 1.0% 1.0%
Cable/Pay 0.7% 0.7% 0.6% 0.9% 0.7% 0.9% 1.0% 1.3% 1.1% 1.4% 1.4% 1.4%
Charity 0.1% 0.1% 0.1% 0.7% 1.0% 1.0% 1.9% 1.8% 0.6% 0.7% 0.7% 0.7%
Postal Services (added 1/95) n/a n/a n/a 1.1% 3.2% 4.4% 6.8% 12.4% 5.7% 7.4% 7.4% 7.5%
Government (other than postage) 0.1% 0.1% 0.1% 0.2% 1.2% 0.6% 0.4% 1.5% 1.7% 2.3% 2.3% 2.3%
Home Services 0.7% 0.7% 0.6% 1.0% 1.2% 3.7% 1.9% 5.8% 4.2% 3.4% 3.4% 3.4%
Insurance Services 0.2% 0.2% 0.1% 0.3% 0.1% 0.9% 0.5% 0.8% 0.8% 1.1% 1.1% 1.2%
Personal Services 1.6% 1.6% 1.4% 2.8% 2.7% 3.6% 2.3% 4.3% 4.0% 6.1% 6.0% 6.1%



Exhibit FASD-5C
Visa Credit's Share of Total Sales

Merchant Category 1992 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003
Laundromat (added 7/96) n/a n/a n/a n/a 0.7% 1.9% 0.9% 1.7% 1.6% 0.5% 0.5% 0.5%
Professional Services 1.5% 1.6% 1.4% 1.4% 1.4% 1.1% 3.9% 3.0% 2.7% 2.6% 2.6% 2.7%
School/University 3.0% 3.1% 2.7% 3.7% 7.6% 10.3% 6.7% 5.0% 6.3% 7.7% 7.6% 7.8%
Subscription/Services 1.4% 1.4% 1.2% 2.3% 2.1% 2.2% 3.4% 2.9% 3.3% 2.6% 2.6% 2.6%
Telephone Company 0.2% 0.2% 0.1% 0.3% 0.4% 0.8% 0.8% 0.7% 1.4% 1.3% 1.3% 1.3%
Pay Phones (added 7/96) n/a n/a n/a n/a 0.0% 0.1% 0.5% 1.5% 1.6% 0.5% 0.5% 0.5%
Utility 0.0% 0.0% 0.0% 0.1% 0.1% 0.2% 0.2% 0.4% 0.4% 0.7% 0.7% 0.7%
On-Line Internet Service Fees (added 4/98) n/a n/a n/a n/a n/a n/a 21.1% 19.3% 16.2% 15.0% 15.0% 15.2%
Association/Membership Fees (added 4/98) n/a n/a n/a n/a n/a n/a 4.0% 2.0% 5.4% 3.7% 3.7% 3.7%
All Other Services 1.3% 1.3% 1.2% 2.3% 1.8% 1.3% 2.5% 1.6% 5.2% 2.9% 2.9% 2.9%
Health Care
     Hospital/Emergency Room 3.2% 3.3% 2.9% 7.4% 6.2% 6.5% 1.9% 4.8% 4.9% 3.9% 3.9% 4.0%
     Doctor's Office 3.7% 3.8% 3.3% 4.0% 4.7% 3.4% 6.3% 5.7% 7.0% 6.2% 6.2% 6.3%
     Dental Office 7.4% 7.5% 6.5% 5.5% 7.7% 9.3% 7.0% 8.8% 12.6% 10.3% 10.3% 10.4%
     Veterinarians (added 1/95) n/a n/a n/a 12.9% 15.4% 15.9% 13.5% 16.5% 14.2% 14.8% 14.8% 15.0%
     All Other Medical 7.8% 7.9% 6.9% 10.7% 8.0% 14.0% 13.4% 15.0% 13.4% 16.2% 16.2% 16.5%

Private Individual (added 1/98) n/a n/a n/a n/a n/a n/a 0.7% 1.9% 6.1% 2.0% 2.0% 2.0%

Notes:
Shares for 1994 - 2001 are based on the Visa Payment Systems Panel Study.  

See the following pages for additional notes and sources.

For 1992 and 1993, share information is based on the Visa Payment Systems Panel Study 1997 Payment Method Factbook.  

It is assumed that after 2001, Visa credit's share of sales for each merchant category will grow at the same yearly rate as Visa credit's share of sales for all merchants.  Visa credit's share of
sales for all merchants is derived from Visa credit sales information from The Nilson Report  and total retail sales information from the Annual Benchmark Report for Retail Trade and Food 
Services:  January 1992 Through March 2003 .



Exhibit FASD-5D
MasterCard Credit's Share of Total Sales

Merchant Category 1992 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003
RETAIL
Automotive
     Auto Service/Repair 7.9% 8.9% 8.3% 10.7% 13.3% 11.8% 10.4% 9.7% 12.1% 12.1% 13.5% 14.4%
     Auto Dealership 1.2% 1.4% 1.6% 1.6% 1.0% 1.8% 0.9% 0.5% 1.3% 0.9% 1.0% 1.0%
     Gasoline Station 2.5% 2.7% 5.2% 6.0% 7.3% 7.2% 6.9% 6.8% 7.2% 8.8% 9.8% 10.5%
     Car Wash (added 7/96) n/a n/a n/a n/a 1.9% 3.1% 6.4% 5.8% 3.7% 6.3% 7.0% 7.5%
     Auto Lease Payments (added 4/98) n/a n/a n/a n/a n/a n/a 0.5% 0.3% 0.2% 0.2% 0.2% 0.3%
Food/Grocery/Drug Stores
     Beer/Wine/Liquor 2.3% 2.7% 2.9% 4.9% 5.1% 4.8% 5.4% 4.0% 5.1% 5.7% 6.4% 6.9%
     Convenience 0.9% 1.0% 1.1% 1.2% 1.2% 1.5% 1.6% 2.7% 2.1% 2.4% 2.7% 2.9%
     Convenience Store At Gas Station 1.2% 1.4% 1.5% 3.9% 3.7% 3.2% 4.6% 3.6% 3.8% 5.5% 6.2% 6.6%
     Drug 4.4% 3.8% 4.5% 5.4% 5.2% 5.5% 6.6% 5.0% 4.8% 6.6% 7.4% 7.9%
     Grocery/Supermarket 0.3% 0.8% 1.4% 2.4% 3.0% 3.0% 3.4% 3.3% 3.6% 4.7% 5.3% 5.6%
     Vending Machines (added 7/96) n/a n/a n/a n/a 0.0% 0.0% 6.6% 2.5% 2.8% 0.0% 0.0% 0.0%
     Other Specialty Food Stores (added 4/98) n/a n/a n/a n/a n/a n/a 3.7% 3.8% 4.1% 5.5% 6.1% 6.6%
General
     Department Store (dropped 4/98) 6.0% 6.7% 8.6% 7.0% 8.2% 7.3% 7.6% n/a n/a n/a n/a n/a
     Department Store (added 4/98) n/a n/a n/a n/a n/a n/a 6.8% 6.4% 7.1% 9.6% 10.7% 11.4%
     National Chain (dropped 4/98) 4.2% 4.8% 5.2% 5.8% 6.9% 6.0% 4.3% n/a n/a n/a n/a n/a
     Discount 6.2% 7.2% 7.2% 8.7% 8.3% 7.6% 7.9% 6.5% 7.0% 7.7% 8.6% 9.2%
     Outlet Mall 8.9% 10.5% 11.3% 15.2% 14.6% 16.7% 13.2% 8.9% 12.0% 10.1% 11.3% 12.1%
     Wholesale Clubs 1.0% 1.1% 1.2% 1.1% 3.6% 2.9% 2.8% 2.2% 2.3% 4.4% 5.0% 5.3%
     Apparel 11.0% 14.5% 12.1% 15.5% 12.7% 12.9% 10.1% 10.6% 9.9% 12.4% 13.9% 14.8%
     Shoe Stores 8.4% 9.9% 10.6% 16.0% 11.4% 15.3% 10.4% 11.5% 10.4% 12.1% 13.6% 14.5%
Specialty Stores
     Appliance 7.3% 8.6% 9.2% 13.9% 12.3% 12.7% 12.2% 13.4% 18.8% 12.9% 14.4% 15.4%
     Cosmetic (dropped beginning 1/95) 5.9% 6.9% 7.4% n/a n/a n/a n/a n/a n/a n/a n/a n/a
     Furniture 8.1% 9.5% 10.2% 9.9% 10.5% 11.1% 13.4% 7.7% 10.9% 17.4% 19.5% 20.8%
     Gift Shops/Stationery Stores (dropped 1/00) 9.1% 10.7% 11.5% 11.5% 12.1% 12.1% 11.4% 11.3% n/a n/a n/a n/a
     Hardware/Home Improvement 6.8% 8.6% 9.2% 10.6% 10.4% 10.6% 9.9% 9.8% 10.0% 11.3% 12.6% 13.5%
     Hobby/Craft 9.2% 10.8% 11.6% 9.9% 7.1% 9.4% 9.0% 10.8% 9.3% 10.7% 11.9% 12.8%
     Home Electronics/Camera/Computer 9.9% 11.7% 12.5% 14.4% 12.7% 16.0% 13.1% 14.5% 17.3% 14.2% 15.8% 16.9%
     Jewelry 10.6% 12.4% 13.3% 12.0% 14.7% 14.5% 16.2% 8.7% 18.2% 6.5% 7.2% 7.7%
     Music Stores 8.6% 10.1% 10.8% 9.1% 7.7% 14.4% 6.9% 8.5% 9.5% 10.6% 11.9% 12.7%
     Sporting Goods 13.7% 16.1% 17.3% 18.4% 10.7% 12.3% 14.3% 9.2% 14.0% 12.4% 13.9% 14.8%
     Toy Stores 8.8% 10.4% 11.1% 11.8% 12.9% 8.8% 8.6% 10.2% 10.6% 14.8% 16.6% 17.7%
     Video/Movie Rental 3.3% 3.9% 4.2% 5.7% 5.8% 2.7% 3.4% 5.0% 5.1% 5.4% 6.0% 6.5%
     Book Store/Newspaper, Magazine Stands (added 7/96) n/a n/a n/a n/a 2.0% 3.1% 8.4% 9.9% 9.7% 11.9% 13.3% 14.2%
     Rental Store 2.0% 2.4% 2.6% 7.3% 9.2% 5.9% 5.3% 7.1% 4.9% 3.9% 4.4% 4.7%
     Office Supply/Stationery Stores (added 1/00) n/a n/a n/a n/a n/a n/a n/a n/a 13.1% 18.2% 20.3% 21.7%
     Other Specialty 6.3% 7.4% 8.0% 9.6% 10.3% 10.1% 8.0% 7.2% 8.4% 11.3% 12.6% 13.5%
Door-To-Door 0.7% 0.8% 0.8% 2.6% 5.2% 1.2% 1.0% 3.0% 3.6% 2.4% 2.7% 2.8%
Mail/Phone Order/Catalog/Home Shopping 12.1% 11.8% 13.9% 13.7% 15.4% 15.7% 13.6% 14.6% 14.0% 15.4% 17.2% 18.4%
Other Retail Outlet 2.6% 3.1% 3.3% 5.7% 6.4% 5.6% 4.8% 10.5% 5.3% 10.9% 12.2% 13.0%

TRAVEL AND ENTERTAINMENT



Exhibit FASD-5D
MasterCard Credit's Share of Total Sales

Merchant Category 1992 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003
Restaurants
     Fast Food 0.2% 0.2% 0.2% 0.2% 0.2% 0.3% 0.2% 0.3% 0.2% 0.7% 0.8% 0.8%
     Inexpensive/Low Priced 1.2% 1.5% 1.4% 2.1% 1.6% 1.4% 1.6% 4.0% 2.2% 3.0% 3.4% 3.6%
     Mid Priced Family 2.6% 3.3% 3.0% 4.6% 4.8% 5.0% 5.7% 4.9% 4.9% 6.6% 7.4% 7.9%
     Mid Priced Casual 5.7% 7.1% 6.4% 8.7% 7.8% 8.5% 9.5% 8.1% 7.7% 10.1% 11.2% 12.0%
     High Priced 8.5% 11.9% 11.1% 12.0% 12.0% 12.2% 11.3% 13.4% 9.7% 10.2% 11.4% 12.2%
     Pizza 1.0% 1.3% 1.1% 1.8% 1.8% 2.5% 1.5% 1.6% 2.1% 2.5% 2.8% 3.0%
     Other Restaurant 3.7% 4.6% 4.1% 5.2% 4.3% 5.2% 3.6% 3.8% 4.1% 7.1% 8.0% 8.5%
Travel  
     Travel Agency 12.5% 17.1% 11.9% 17.8% 14.5% 10.8% 13.2% 12.9% 16.7% 11.4% 12.7% 13.6%
     Airline Company 9.5% 14.3% 15.2% 16.7% 20.0% 14.8% 16.1% 15.9% 13.5% 21.8% 24.4% 26.1%
     In Flight Entertainment/Refreshments (added 7/96) n/a n/a n/a n/a 2.7% 0.0% 0.5% 0.0% 0.0% 25.2% 28.2% 30.1%
     Bus/Train Terminal 6.7% 8.4% 7.5% 7.2% 9.4% 5.4% 11.1% 9.4% 3.6% 4.5% 5.1% 5.4%
     Bus Fare (added 7/96) n/a n/a n/a n/a 0.0% 0.0% 2.4% 6.6% 2.8% 4.1% 4.5% 4.9%
     Car Rental Agency 10.6% 20.6% 19.1% 18.7% 16.0% 13.3% 15.9% 15.6% 16.3% 20.5% 22.9% 24.5%
     Cruise Line Company 22.6% 28.4% 25.4% 27.4% 23.2% 22.9% 19.6% 7.6% 17.5% 8.0% 9.0% 9.6%
     Hotel/Motel 17.7% 18.0% 17.8% 18.9% 16.5% 16.3% 15.7% 14.6% 14.1% 17.5% 19.6% 20.9%
     Parking Garage 3.3% 4.1% 3.7% 4.0% 5.0% 3.4% 4.2% 6.0% 4.8% 6.5% 7.2% 7.7%
     Parking Meters (added 7/96) n/a n/a n/a n/a 0.0% 0.0% 3.4% 21.8% 2.4% 4.5% 5.0% 5.3%
     Taxi/Limousine 1.2% 1.5% 1.3% 1.4% 1.5% 2.6% 4.0% 3.9% 2.5% 6.1% 6.8% 7.2%
     Toll Booths (added 7/96) n/a n/a n/a n/a 1.1% 1.8% 1.1% 2.0% 3.2% 3.2% 3.6% 3.8%
     Other Travel 5.3% 6.7% 6.0% 4.9% 9.5% 8.0% 6.6% 7.2% 8.4% 13.3% 14.9% 15.9%
Entertainment
     Concert Hall/Theater/Auditorium 8.8% 11.1% 9.9% 15.3% 13.2% 12.4% 9.3% 11.1% 10.0% 11.1% 12.4% 13.2%
     Dance Club/Comedy Club (added 1/95) n/a n/a n/a 2.6% 1.5% 2.1% 3.0% 3.9% 1.6% 2.4% 2.7% 2.9%
     General Ticket Outlet 18.1% 22.8% 20.4% 19.5% 16.7% 16.3% 16.5% 9.6% 15.6% 22.8% 25.4% 27.2%
     Golf/Tennis/Health Club 3.5% 4.4% 4.0% 4.5% 4.4% 4.1% 4.0% 5.9% 4.0% 6.6% 7.4% 7.9%
     Movie Theaters 0.3% 0.4% 0.3% 0.2% 0.9% 0.5% 0.6% 0.6% 1.3% 1.6% 1.8% 1.9%
     Bar/Night Club 2.1% 2.7% 2.4% 1.6% 2.2% 1.6% 2.0% 2.3% 2.6% 3.5% 3.9% 4.1%
     Sports Stadium 6.7% 8.4% 7.5% 7.0% 25.5% 18.1% 5.8% 4.9% 7.5% 7.7% 8.6% 9.2%
     Video Arcade (added 7/96) n/a n/a n/a n/a 1.5% 1.2% 0.1% 1.1% 0.2% 0.9% 1.0% 1.1%
     Amusement Parks (added 7/96) n/a n/a n/a n/a 8.8% 10.4% 8.0% 6.0% 10.2% 9.0% 10.0% 10.7%
     Gambling (added 1/98) n/a n/a n/a n/a n/a n/a 1.1% 1.8% 1.7% 1.0% 1.1% 1.2%
     Other Entertainment 5.8% 7.3% 6.5% 2.6% 3.2% 2.2% 2.5% 3.1% 3.4% 4.2% 4.7% 5.0%

SERVICES/RECURRING PAYMENTS
Real Estate Brokerage/Management Fees 0.5% 0.5% 0.5% 0.0% 0.1% 0.0% 0.2% 1.5% 1.4% 0.5% 0.5% 0.6%
Cable/Pay 0.8% 0.9% 0.9% 0.2% 0.4% 0.4% 0.3% 0.7% 0.5% 0.8% 0.9% 0.9%
Charity 0.1% 0.1% 0.1% 0.5% 0.8% 0.2% 0.3% 0.4% 0.4% 0.4% 0.4% 0.4%
Postal Services (added 1/95) n/a n/a n/a 0.7% 2.7% 3.0% 3.8% 2.2% 2.3% 4.1% 4.6% 4.9%
Government (other than postage) 0.4% 0.4% 0.4% 0.4% 1.2% 1.3% 0.7% 0.5% 0.5% 1.0% 1.2% 1.2%
Home Services 0.7% 0.7% 0.7% 1.7% 2.4% 1.4% 0.4% 0.8% 1.8% 1.6% 1.7% 1.9%
Insurance Services 0.1% 0.2% 0.2% 0.3% 0.2% 0.2% 0.4% 0.4% 0.4% 0.7% 0.8% 0.9%
Personal Services 1.0% 1.0% 1.0% 1.4% 1.4% 1.7% 2.0% 1.8% 1.8% 2.1% 2.4% 2.6%
Laundromat (added 7/96) n/a n/a n/a n/a 0.8% 0.0% 0.5% 2.3% 0.8% 2.0% 2.3% 2.4%
Professional Services 1.5% 1.5% 1.5% 0.7% 0.6% 0.2% 1.9% 2.8% 1.6% 2.5% 2.8% 3.0%



Exhibit FASD-5D
MasterCard Credit's Share of Total Sales

Merchant Category 1992 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003
School/University 3.9% 4.1% 4.0% 11.7% 6.8% 5.9% 5.6% 10.6% 5.5% 3.8% 4.3% 4.6%
Subscription/Services 1.3% 1.4% 1.3% 2.9% 1.3% 1.9% 2.1% 1.6% 1.7% 2.3% 2.5% 2.7%
Telephone Company 0.2% 0.2% 0.2% 0.3% 0.2% 0.3% 0.4% 0.5% 0.6% 1.0% 1.2% 1.2%
Pay Phones (added 7/96) n/a n/a n/a n/a 0.0% 0.8% 0.1% 0.4% 0.3% 0.1% 0.1% 0.1%
Utility 0.1% 0.1% 0.1% 0.1% 0.1% 0.1% 0.1% 0.1% 0.2% 0.3% 0.3% 0.3%
On-Line Internet Service Fees (added 4/98) n/a n/a n/a n/a n/a n/a 11.7% 8.8% 9.4% 10.5% 11.7% 12.5%
Association/Membership Fees (added 4/98) n/a n/a n/a n/a n/a n/a 2.0% 1.6% 0.9% 1.6% 1.8% 1.9%
All Other Services 2.1% 2.2% 2.2% 1.2% 1.5% 0.6% 1.9% 1.3% 0.8% 1.3% 1.4% 1.5%
Health Care
     Hospital/Emergency Room 1.3% 1.4% 1.4% 4.9% 5.1% 1.9% 4.5% 1.3% 2.9% 2.0% 2.2% 2.4%
     Doctor's Office 2.3% 2.4% 2.4% 3.2% 2.7% 3.0% 4.6% 2.7% 3.3% 2.9% 3.3% 3.5%
     Dental Office 3.2% 3.4% 3.3% 6.9% 4.6% 5.3% 7.7% 7.5% 6.6% 9.9% 11.1% 11.8%
     Veterinarians (added 1/95) n/a n/a n/a 7.7% 5.8% 6.3% 6.5% 6.3% 3.7% 8.6% 9.6% 10.3%
     All Other Medical 3.6% 3.8% 3.7% 5.8% 6.6% 7.2% 8.3% 5.5% 6.9% 8.0% 8.9% 9.5%

Private Individual (added 1/98) n/a n/a n/a n/a n/a n/a 3.0% 0.2% 2.6% 1.9% 2.1% 2.2%

Notes:
Shares for 1994 - 2001 are based on the Visa Payment Systems Panel Study.  

See the following pages for additional notes and sources.

For 1992 and 1993, share information is based on the Visa Payment Systems Panel Study 1997 Payment Method Factbook.  

It is assumed that after 2001, MasterCard credit's share of sales for each merchant category will grow at the same yearly rate as MasterCard credit's share of sales for all merchants.  
MasterCard credit's share of sales for all merchants is derived from MasterCard credit sales information from The Nilson Report  and total retail sales information from the Annual 
Benchmark Report for Retail Trade and Food Services:  January 1992 Through March 2003 .



Additional Notes to Exhibit FASD-5

Total retail sales were projected for 2003 using the constant annual rate of growth between 2000 and 2002.
Off-line and credit volumes were estimated for 2003 by interpolating a constant annual rate of growth between 2002 and Nilson's projection for 2005.



Sources to Exhibit FASD-5

Email from The Nilson Report  dated August 27, 2002
http://moneycentral.msn.com/banking/services/creditcard.asp
http://www.cardoffers.com/reviews/cardholders/posted/card.asp?idmin=8
http://www.cardweb.com/cardtrak/2000/june.html
http://www.creditcardshoppe.com/student-credit-cards.html
http://international.visa.com/ps/products/vcash/
http://www.mastercard.com/findacard/credit/credit_info.html
http://www.usa.visa.com/personal/cards/card_benefits.html?it=h2_/personal_index.html
http://www.usa.visa.com/personal/cards/index.html?it=h2_/index.html

Visa Merchant Manual (7/97)
Visa Payment Systems Panel Study 1997 Payment Method Factbook (1085687)
Visa Payment Systems Panel Study 1998 Payment Method Factbook (1541635)
Visa Payment Systems Panel Study codebook provided as part of Benston and Klein backup (including EA 06223 - EA 06283)
Visa Payment Systems Panel Study data (EA 06284, EA 06285, EA 06286, EA 06287, EA 06288, EA 06289, EA 06290)
Visa Transactions Database, 1998 and 1999

Annual Benchmark Report for Retail Trade and Food Services: January 1992 Through March 2003 
(http://landview.census.gov/mrts/www/data/pdf/annpub02.pdf)

The Nilson Report (issue numbers:  522, 525, 545, 549, 564, 569, 589, 591, 615, 617, 640, 641, 664, 665, 687, 689, 711, 712, 737, 738, 759, 760, 772, 784, 
and 785) 



FASD-6:  Estimated Shares of U.S. On-line Debit Transactions by Merchant Category

MCC Description 1992 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003
5411 GROCERY STORES 64.26% 62.92% 60.68% 57.98% 55.29% 51.80% 48.32% 46.15% 46.83% 47.50% 47.50% 47.50%
5541 SERVICE STATIONS 25.74% 25.20% 24.31% 20.87% 17.42% 13.78% 10.13% 10.55% 10.49% 10.42% 10.42% 10.42%
5310 DISCOUNT STORES 0.00% 0.00% 0.01% 0.03% 0.05% 0.08% 0.10% 5.20% 7.14% 9.08% 9.08% 9.08%
5542 AUTOMATED GAS DISPENSERS 3.81% 4.46% 5.21% 6.09% 7.13% 8.44% 9.75% 8.18% 7.75% 7.31% 7.31% 7.31%
5912 DRUG STORES & PHARMACIES 0.16% 0.40% 1.01% 2.54% 4.01% 6.16% 8.31% 6.87% 6.58% 6.29% 6.29% 6.29%
5311 DEPARTMENT STORES 0.00% 0.00% 0.00% 0.01% 0.01% 0.01% 0.02% 2.14% 2.70% 3.26% 3.26% 3.26%
8999 PROFESSIONAL SERVICES - DEF 0.05% 0.12% 0.31% 0.79% 1.25% 1.92% 2.59% 2.49% 2.58% 2.66% 2.66% 2.66%
5812 RESTAURANTS 2.35% 2.70% 3.11% 3.61% 4.11% 3.30% 2.50% 1.76% 1.55% 1.34% 1.34% 1.34%
7841 VIDEO TAPE RENTAL STORES 0.01% 0.02% 0.04% 0.11% 0.18% 0.27% 0.36% 0.55% 0.87% 1.19% 1.19% 1.19%
9402 POSTAGE STAMPS 0.00% 0.01% 0.03% 0.07% 0.11% 0.17% 0.23% 0.38% 0.70% 1.02% 1.02% 1.02%
5499 MISC FOOD STORES - DEFAULT 3.37% 3.52% 3.67% 3.84% 4.01% 4.19% 4.38% 3.95% 2.47% 1.00% 1.00% 1.00%
5300 WHOLESALE CLUBS 0.02% 0.04% 0.11% 0.27% 0.43% 0.65% 0.88% 1.23% 1.06% 0.88% 0.88% 0.88%
5921 PKG STORES/BEER/WINE/LIQUOR 0.02% 0.06% 0.15% 0.37% 0.59% 0.90% 1.21% 1.01% 0.94% 0.87% 0.87% 0.87%
5995 PET STORES/FOOD & SUPPLY 0.00% 0.01% 0.01% 0.03% 0.05% 0.08% 0.11% 0.09% 0.37% 0.65% 0.65% 0.65%
5814 FAST FOOD RESTAURANTS 0.01% 0.01% 0.03% 0.08% 0.13% 0.21% 0.28% 0.24% 0.43% 0.62% 0.62% 0.62%
5999 MISC SPECIALITY RETAIL 0.01% 0.01% 0.04% 0.09% 0.14% 0.22% 0.30% 1.44% 1.03% 0.62% 0.62% 0.62%
5399 MISC GEN MERCHANDISE - DEF 0.01% 0.02% 0.05% 0.11% 0.18% 0.28% 0.38% 0.52% 0.57% 0.62% 0.62% 0.62%
5651 FAMILY CLOTHING STORES 0.00% 0.01% 0.01% 0.03% 0.05% 0.08% 0.11% 0.15% 0.34% 0.54% 0.54% 0.54%
5661 SHOE STORES 0.01% 0.01% 0.03% 0.09% 0.14% 0.21% 0.28% 0.40% 0.43% 0.46% 0.46% 0.46%
5200 HOME SUPPLY WAREHOUSE STORE 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.20% 0.41% 0.41% 0.41%
5993 CIGAR STORES/STANDS 0.00% 0.00% 0.00% 0.01% 0.02% 0.03% 0.04% 0.09% 0.22% 0.34% 0.34% 0.34%
5945 HOBBY, TOY & GAME SHOPS 0.00% 0.00% 0.00% 0.01% 0.02% 0.02% 0.03% 0.03% 0.13% 0.22% 0.22% 0.22%
5941 SPORTING GOODS STORES 0.00% 0.00% 0.01% 0.02% 0.03% 0.04% 0.05% 0.05% 0.11% 0.16% 0.16% 0.16%
7995 BETTING/TRACK/CASINO/LOTTO 0.00% 0.00% 0.01% 0.01% 0.02% 0.03% 0.05% 0.15% 0.15% 0.15% 0.15% 0.15%
5735 RECORD SHOPS 0.00% 0.01% 0.02% 0.04% 0.07% 0.10% 0.14% 0.10% 0.12% 0.14% 0.14% 0.14%
7230 BARBER/BEAUTY SHOPS 0.00% 0.01% 0.01% 0.03% 0.05% 0.08% 0.10% 0.10% 0.11% 0.13% 0.13% 0.13%
7542 CAR WASHES 0.00% 0.00% 0.01% 0.03% 0.04% 0.07% 0.09% 0.10% 0.10% 0.11% 0.11% 0.11%
5621 WOMENS READY TO WEAR STORES 0.00% 0.00% 0.01% 0.03% 0.05% 0.07% 0.10% 0.08% 0.09% 0.10% 0.10% 0.10%
5947 GIFT, CARD, NOVELTY STORES 0.00% 0.00% 0.01% 0.02% 0.03% 0.05% 0.06% 0.06% 0.07% 0.08% 0.08% 0.08%
5931 USED MERCHANDISE STORES 0.00% 0.00% 0.01% 0.02% 0.03% 0.05% 0.06% 0.05% 0.07% 0.08% 0.08% 0.08%
5942 BOOK STORES 0.00% 0.01% 0.01% 0.04% 0.06% 0.09% 0.12% 0.08% 0.08% 0.08% 0.08% 0.08%
5251 HARDWARE STORES 0.00% 0.00% 0.01% 0.02% 0.02% 0.04% 0.05% 0.05% 0.06% 0.07% 0.07% 0.07%
7538 AUTO REPAIR - NON DEALER 0.00% 0.00% 0.01% 0.02% 0.04% 0.06% 0.08% 0.07% 0.07% 0.07% 0.07% 0.07%
7216 DRY CLEANERS 0.00% 0.00% 0.01% 0.02% 0.03% 0.04% 0.05% 0.05% 0.06% 0.06% 0.06% 0.06%
5533 AUTOMOTIVE PARTS STORES 0.00% 0.00% 0.01% 0.01% 0.02% 0.04% 0.05% 0.04% 0.05% 0.06% 0.06% 0.06%
5813 BARS/TAVERNS/LOUNGES/DISCOS 0.00% 0.01% 0.01% 0.04% 0.06% 0.09% 0.12% 0.09% 0.07% 0.06% 0.06% 0.06%
4829 WIRE TRANSFER - MONEY ORDER 0.00% 0.00% 0.01% 0.02% 0.03% 0.05% 0.07% 0.03% 0.04% 0.05% 0.05% 0.05%
5712 FURNITURE/EQUIP STORES 0.00% 0.00% 0.01% 0.01% 0.02% 0.03% 0.04% 0.04% 0.04% 0.05% 0.05% 0.05%
5734 COMPUTE SOFTWARE/RECORD STO 0.00% 0.00% 0.01% 0.01% 0.02% 0.03% 0.04% 0.04% 0.04% 0.05% 0.05% 0.05%
5691 MENS/WOMENS CLOTHING STORES 0.00% 0.00% 0.01% 0.01% 0.02% 0.03% 0.05% 0.04% 0.04% 0.05% 0.05% 0.05%
7394 EQUIP/FURN RENT/LEASE SERV 0.00% 0.00% 0.00% 0.00% 0.00% 0.01% 0.01% 0.03% 0.04% 0.04% 0.04% 0.04%
5699 MISC APPAREL/ACCESS SHOPS 0.00% 0.00% 0.01% 0.02% 0.03% 0.05% 0.07% 0.06% 0.05% 0.04% 0.04% 0.04%
5422 FREEZER/MEAT LOCKERS 0.00% 0.00% 0.00% 0.01% 0.01% 0.02% 0.03% 0.04% 0.04% 0.04% 0.04% 0.04%
4111 LOCAL COMMUTER TRANSPORT 0.00% 0.00% 0.01% 0.02% 0.03% 0.04% 0.05% 0.04% 0.04% 0.04% 0.04% 0.04%
5261 LAWN/GARDEN SUPPLY/NURSERY 0.00% 0.00% 0.00% 0.01% 0.01% 0.01% 0.02% 0.02% 0.03% 0.03% 0.03% 0.03%
5719 MISC HOME FURNISHING 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.02% 0.03% 0.03% 0.03%
5462 BAKERIES 0.00% 0.00% 0.00% 0.01% 0.02% 0.03% 0.04% 0.03% 0.03% 0.03% 0.03% 0.03%
5944 JEWELRY STORES 0.00% 0.00% 0.00% 0.01% 0.02% 0.03% 0.04% 0.03% 0.03% 0.03% 0.03% 0.03%
742 VETERINARY SERVICES 0.00% 0.00% 0.00% 0.00% 0.01% 0.01% 0.02% 0.01% 0.02% 0.03% 0.03% 0.03%

5733 MUSIC STORES/PIANOS 0.00% 0.00% 0.00% 0.01% 0.02% 0.03% 0.04% 0.04% 0.03% 0.03% 0.03% 0.03%
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9399 GOV'T SERV - DEFAULT 0.00% 0.00% 0.00% 0.01% 0.01% 0.02% 0.02% 0.01% 0.02% 0.03% 0.03% 0.03%
7399 BUSINESS SERVICES - DEFAULT 0.00% 0.00% 0.00% 0.01% 0.01% 0.02% 0.02% 0.02% 0.02% 0.03% 0.03% 0.03%
5631 WOMENS ACCESS/SPECIALTY 0.00% 0.00% 0.00% 0.01% 0.02% 0.02% 0.03% 0.03% 0.03% 0.03% 0.03% 0.03%
5977 COSMETIC STORES 0.00% 0.00% 0.00% 0.01% 0.01% 0.02% 0.03% 0.02% 0.02% 0.02% 0.02% 0.02%
5511 AUTO DEALERS/NEW AND USED 0.00% 0.00% 0.00% 0.01% 0.01% 0.01% 0.02% 0.02% 0.02% 0.02% 0.02% 0.02%
5970 ARTIST/CRAFT STORES 0.00% 0.00% 0.00% 0.00% 0.00% 0.01% 0.01% 0.01% 0.02% 0.02% 0.02% 0.02%
7211 LAUNDRIES-FAMILY/COMMERCIAL 0.00% 0.00% 0.00% 0.00% 0.01% 0.01% 0.01% 0.01% 0.02% 0.02% 0.02% 0.02%
6012 FINANCIAL INST/MERCHANDISE 0.14% 0.35% 0.88% 2.22% 3.51% 5.39% 7.27% 4.45% 2.24% 0.02% 0.02% 0.02%
5732 RADIO TV & STEREO STORES 0.00% 0.00% 0.00% 0.01% 0.02% 0.03% 0.04% 0.03% 0.03% 0.02% 0.02% 0.02%
7513 TRUCK/TRAILER RENTALS 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.01% 0.02% 0.02% 0.02%
7832 MOTION PICTURE THEATRES 0.00% 0.00% 0.00% 0.01% 0.01% 0.02% 0.02% 0.01% 0.01% 0.02% 0.02% 0.02%
7298 HEALTH & BEAUTY SPAS 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.01% 0.01% 0.01% 0.02% 0.02% 0.02%
5331 VARIETY STORES 0.00% 0.00% 0.00% 0.00% 0.01% 0.01% 0.02% 0.01% 0.02% 0.02% 0.02% 0.02%
8220 COLLEGES/UNIV/JC/PROFESSION 0.00% 0.00% 0.00% 0.01% 0.02% 0.02% 0.03% 0.02% 0.02% 0.02% 0.02% 0.02%
5641 CHILDREN/INFANTS WEAR STORE 0.00% 0.00% 0.00% 0.01% 0.01% 0.01% 0.02% 0.01% 0.02% 0.02% 0.02% 0.02%
7299 MISC PERSONAL SERV - DEF 0.00% 0.00% 0.00% 0.01% 0.01% 0.01% 0.02% 0.01% 0.02% 0.02% 0.02% 0.02%
5940 BICYCLE SHOPS/SALES/SERVICE 0.00% 0.00% 0.00% 0.00% 0.01% 0.01% 0.01% 0.01% 0.01% 0.02% 0.02% 0.02%
5655 SPORTS/RIDING APPAREL STORE 0.00% 0.00% 0.00% 0.00% 0.01% 0.01% 0.02% 0.01% 0.01% 0.02% 0.02% 0.02%
5532 AUTOMOTIVE TIRE STORES 0.00% 0.00% 0.00% 0.00% 0.01% 0.01% 0.02% 0.01% 0.01% 0.01% 0.01% 0.01%
5571 MOTORCYCLE DEALERS 0.00% 0.00% 0.00% 0.00% 0.00% 0.01% 0.01% 0.01% 0.01% 0.01% 0.01% 0.01%
5611 MEN/BOYS CLOTHING/ACC STORE 0.00% 0.00% 0.00% 0.01% 0.01% 0.02% 0.02% 0.02% 0.02% 0.01% 0.01% 0.01%
5211 LUMBER/BUILD. SUPPLY STORES 0.00% 0.00% 0.00% 0.01% 0.01% 0.02% 0.02% 0.01% 0.01% 0.01% 0.01% 0.01%
8099 MED/HEALTH SERVICES - DEF 0.00% 0.00% 0.00% 0.00% 0.00% 0.01% 0.01% 0.01% 0.01% 0.01% 0.01% 0.01%
5722 HOUSEHOLD APPLIANCE STORES 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.01% 0.01% 0.01% 0.01% 0.01% 0.01%
8398 CHARITABLE/SOC SERVICE ORGS 0.00% 0.00% 0.00% 0.00% 0.00% 0.01% 0.01% 0.01% 0.01% 0.01% 0.01% 0.01%
5996 SWIMMING POOLS/SALES/SERV 0.00% 0.00% 0.00% 0.00% 0.00% 0.01% 0.01% 0.01% 0.01% 0.01% 0.01% 0.01%
5949 FABRIC STORES 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.01% 0.00% 0.01% 0.01% 0.01% 0.01%
5992 FLORISTS 0.00% 0.00% 0.00% 0.00% 0.01% 0.01% 0.01% 0.01% 0.01% 0.01% 0.01% 0.01%
8011 DOCTORS 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.01% 0.01% 0.01% 0.01% 0.01% 0.01%
4789 TRAVEL SERVICE - DEFAULT 0.00% 0.00% 0.00% 0.01% 0.01% 0.02% 0.03% 0.02% 0.01% 0.01% 0.01% 0.01%
7999 AMUSEMENT/REC SERV - DEF 0.00% 0.00% 0.00% 0.01% 0.01% 0.02% 0.03% 0.01% 0.01% 0.01% 0.01% 0.01%
5933 PAWN SHOPS 0.00% 0.00% 0.00% 0.00% 0.00% 0.01% 0.01% 0.01% 0.01% 0.01% 0.01% 0.01%
5943 STATIONERY STORES 0.00% 0.00% 0.00% 0.00% 0.00% 0.01% 0.01% 0.01% 0.01% 0.01% 0.01% 0.01%
4812 PHONE SERV/EQUIP NON-UTIL 0.00% 0.00% 0.00% 0.00% 0.01% 0.01% 0.01% 0.01% 0.01% 0.01% 0.01% 0.01%
7992 PUBLIC GOLF COURSES 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.01% 0.01% 0.01% 0.01%
7933 BOWLING ALLEYS 0.00% 0.00% 0.00% 0.01% 0.01% 0.02% 0.02% 0.02% 0.01% 0.01% 0.01% 0.01%
5932 ANTIQUE SHOPS 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.01% 0.01% 0.01% 0.01%
5973 RELIGIOUS GOODS STORES 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.01% 0.01% 0.01% 0.01%
7296 CLOTHING/RENT/COSTUME/UNIFO 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.01% 0.01% 0.01% 0.01% 0.01% 0.01%
5946 CAMERA & PHOTO SUPPLY STORE 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.01% 0.01% 0.01%
5948 LUGGAGE/LEATHER STORES 0.00% 0.00% 0.00% 0.00% 0.01% 0.01% 0.01% 0.01% 0.01% 0.01% 0.01% 0.01%
8021 DENTISTS/ORTHODONTISIS 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
7395 PHOTOFINISH LABS/DEV 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
7277 COUNSELING SERVICE - ALL 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
5045 COMPUTERS, PERIPHERALS 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
9997 HOTELS, MOTELS & RESORTS 0.00% 0.00% 0.00% 0.00% 0.00% 0.01% 0.01% 0.01% 0.01% 0.00% 0.00% 0.00%
5698 WIG AND TOUPEE STORES 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
8043 OPTICIANS 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
7996 AMUSEMENT PARKS/CIRCUS 0.00% 0.00% 0.00% 0.00% 0.00% 0.01% 0.01% 0.00% 0.00% 0.00% 0.00% 0.00%
5969 OTHER DIRECT MARKETERS 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
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6051 NON-FIN INST/FC/MO/TC/STAMP 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
7531 AUTO TOP/BODY REPAIR SHOPS 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
4214 MOTOR FREIGHT CARRIERS 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
5231 GLASS/PAINT/WALLPAPER STORE 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
8042 OPTOMETRISTS/OPTHALMOLOGIST 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
7997 MEMBER CLUBS/SPORT/REC/GOLF 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
5811 CATERERS 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
4112 PASSENGER RAIL 0.00% 0.00% 0.00% 0.00% 0.00% 0.01% 0.01% 0.01% 0.00% 0.00% 0.00% 0.00%
5172 PETROLIUM PRODUCTS 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
6300 INSURANCE SALES/UNDERWRITE 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.01% 0.00% 0.00% 0.00% 0.00% 0.00%
5983 FUEL DEALERS 0.00% 0.00% 0.00% 0.00% 0.00% 0.01% 0.01% 0.00% 0.00% 0.00% 0.00% 0.00%
8299 SCHOOLS - DEFAULT 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.01% 0.00% 0.00% 0.00% 0.00% 0.00%
5441 CANDY/NUT/CONFECTION STORE 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
7629 SMALL APPLIANCE REPAIR DEF 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
763 AGRICULTURAL CO-OPERATIVE 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%

4225 PUBLIC WAREHOUSING 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
8062 HOSPITALS 0.00% 0.00% 0.00% 0.00% 0.00% 0.01% 0.01% 0.00% 0.00% 0.00% 0.00% 0.00%
4900 UTILITIES/ELEC/GAS/H2O/SANI 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
5971 ART DEALERS & GALLERIES 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
7210 LAUNDRY/CLEANING/GARMENT SV 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.01% 0.00% 0.00% 0.00% 0.00% 0.00%
8041 CHIROPRACTORS 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
5122 DRUGS, DRUGGIST SUNDRIES 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
5193 FLORIST & NURSERY SUPPLIES 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
5599 MISC AUTO DEALERS - DEFAULT 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
5561 TRAILER CAMPER DEALER 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
5994 NEWS DEALERS/NEWSTANDS 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
7993 VIDEO AMUSEMENT GAME SUPPLY 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
5531 AUTO/HOME SUPPLY STORES 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
7221 PHOTO STUDIOS - PORTRAITS 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
780 LANDSCAPE/HORTICULTURAL SER 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%

7321 CONSUMER CR REPORTING AGEN 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
7699 MISC REPAIR SERVICES 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
5713 FLOOR COVERING STORES 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
8699 MEMBER ORGANIZATIONS - DEF 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
8675 AUTO ASSOCIATIONS 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
5935 WRECKING SALVAGE YARDS 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
5451 DAIRY PRODUCT STORES 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
7251 SHOE REPAIR/SHINE/HAT CLEAN 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
7534 TIRE RETREAD/REPAIR SHOPS 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
7932 BILLIARD/POOL ESTABLISHMENT 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
5111 STATIONARY, OFFICE SUPPLIES 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
4468 MARINAS, SERVICE & SUPPLY 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
7338 QUICK COPY/REPRO SERVICES 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
5697 TAILER/SEAMSTRESS/ALTERS 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
5072 HARDWARE EQUIPMENT & SUPPLIES 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
7991 TOURIST ATTRACTIONS AND XHB 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
7523 AUTO PARKING LOTS/GARAGES 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
7998 AQUARIUMS/REC SERV - DEF 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
8351 CHILD DAY CARE SERVICES 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
7994 VIDEO GAME ARCADES/ESTABLIS 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
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5521 AUTO DEALERS USED ONLY 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
7922 THEATRICAL PRODUCERS 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
5199 NON-DURABLE GOODS - OTHER 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
7549 TOWING SERVICES 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
4215 COURIER SERVICES 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
7631 WATCH/CLOCK/JEWELRY REPAIR 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
8661 RELIGIOUS ORGANIZATIONS 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
5139 COMMERCIAL FOOTWEAR 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
5551 BOAT DEALERS 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
7311 ADVERTISING SERVICES 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
7372 COMPUTER & D.P. SERVICES 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
7333 COMMERCIAL PHOTO/ART/GRAPH 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
7622 RADIO/TV/STEREO REPAIR SHOP 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
9998 CAR RENTAL AGENCIES 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
5137 COMMERCIAL CLOTHING 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
5085 INDUSTRIAL SUPPLIES -- OTHER 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
4814 PHONE SERV/EQUIP UTILITY 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
5192 BOOKS, PERIODICALS, NEWSPAPER 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
7033 TRAILER PARKS/CAMP SITES 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
1711 HEATING, PLUMBING, AIR COND 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
5937 ANTIQUE REPRODUCTIONS 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
5972 STAMP & COIN STORES 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
1799 SPEC CONTRACTORS - DEFAULT 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
5094 PRECIOUS STONES & METALS 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
2741 MISC PUBLISH AND PRINT 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
7519 MOTOR HOME/RV RENTALS 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
7911 DANCE HALLS/STUDIOS/SCHOOLS 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
7297 MASSAGE PARLORS 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
5044 PHOTOGRAPH, PHOTOCOPY EQUIPT 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
5099 DURABLE GOODS - OTHER 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
7392 MGMT/CONSULT/PUBLIC REL SER 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
5718 FIREPLACES & ACCESSORIES 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
5047 MEDICAL EQUIPMENT & SUPPLIES 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
4457 BOAT RENTALS & LEASES 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
5960 DIRECT MARKET INSURANCE 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
7032 SPORT/RECREATIONAL CAMPS 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
7379 COMPUTER REPAIR & OTHR SVCS 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
5950 GLASSWARE/CRYSTAL STORES 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
4899 CABLE TV SERVICES 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
5065 ELECTRICAL PARTS & EQUIPMENT 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
5013 MOTOR VEHICLE SUPPLIES 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
7349 CLEAN/MAINT/JANITORAL SERV 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
7535 AUTO PAINT SHOPS 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
5714 DRAPERY & UPHOLSTERY STORES 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
8641 CIVIC/SOCIAL/FRATERNAL ASSC 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
1740 MASONRY/TILE/PLASTER/INSUL 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
4722 TRAVEL AGENCIES 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
4131 BUS LINES/CHARTER/TOUR 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
7941 COMMERICAL/PRO SPORTS 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
5131 PIECE GOODS NOTIONS DRY GDS 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
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9211 COURT COSTS/ALIMONY/SUPPORT 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
5046 COMMERCIAL EQUIPMENT - OTHER 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
8049 CHIROPODISTS PODIATRISTS DE 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
9223 BAIL AND BOND PAYMENTS 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
5039 CONSTRUCTION MATERIALS - OTHR 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
8044 OPTICAL GOODS & GLASSES 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
7342 DISINFECT/EXTERMINATE SERV 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
5021 COMMERCIAL FURNITURE 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
5598 SNOWMOBILE DEALERS 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
7829 MOTION PICTURE & VIDEO DISTRB 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
8249 VOCATIONAL/TRADE SCHOOLS 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
7276 TAX PREPARATION SERVICE 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
7393 DETECTIVE/PROTECTIVE AGEN 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
5965 COMBINATION  MAIL/RETAIL 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
8211 ELEMENTARY/SECONDARY SCHOOL 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
1520 GEN CONTRACTORS RESIDENTIAL 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
7641 REUPHOLSTERY/REFINISH 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
9996 AIRLINES, AIR CARRIERS 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
7692 WELDING 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
5198 PAINTS, VARNISHES & SUPPLIES 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
8111 LEGAL SERVICES ATTORNEYS 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
5964 CATLAG MERCHANT 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
1771 CONTRACTORS - CONCRETE 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
7339 STENOGRAPHIC SERVICES 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
5271 MOBILE HOME DEALERS 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
7929 BANDS/ORCHESTRAS/ENTERTAIN 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
8931 ACCOUNTANTS/AUDITORS/BOOKPR 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
5681 FURRIERS AND FUR SHOPS 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
5976 ORTHOPEDIC GOODS 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
7623 AIR COND/REFRIG REPAIR SHOP 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
9222 FINES 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
7012 TIMESHARES 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
5074 PLUMBING & HEATING EQUIPMENT 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
4121 TAXICABS/LIMOUSINES 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
4816 ELECTRONIC COMMERCE / INFO 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
7261 FUNERAL SERVICE/CREMATORIES 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
5051 METAL SERVICE CENTERS 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
5169 CHEMICALS & ALLIED PDCTS OTHR 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
7217 CARPET/UPHOLSTERY CLEANING 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
4582 AIRPORTS/FIELDS/TERMINALS 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
9311 TAX PAYMENTS 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
8071 MEDICAL/DENTAL LABS 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
1750 CARPENTRY 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
5961 MAIL ORDER/CATALOG STORES 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
8734 TESTING LABS (NON-MEDICAL) 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
2842 SPECIALTY CLEANING SANITATION 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
7833 MOTION PICTURE THEATRES(EPS) 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
5592 MOTOR HOME DEALERS 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
5997 ELEC RAZOR STORES/SALE/SERV 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
4815 VISAPHONE 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
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5998 TENT AND AWNING SHOPS 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
6211 SECURITY BROKERS/DEALERS 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
1761 ROOFING/SIDING/SHEET METAL 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
5975 HEARING AID/SALES/SERVICE 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
8050 NURSING/PERSONAL CARE FAC 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
5963 DIRECT SELL/DOOR-TO-DOOR 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
5966 OUTBOUND TELEMARKETING 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
7273 DATING & ESCORT SERVICES 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
4119 AMBULANCE SERVICE 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
8244 BUSINESS/SECRETARIAL SCHOOL 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
1731 ELECTRICAL CONTRACTORS 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
7341 WINDOW CLEANING SERVICES 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
6399 INSURANCE - DEFAULT 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
8031 OSTEPATHS 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
8651 POLITICAL ORGANIZATIONS 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
5309 DUTY-FREE STORES 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
5962 TELEMARKETING TRAVEL-RELATED 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
8911 ARCHITECTURAL/ENG/SURVEY 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
4821 TELEGRAPH SERVICES 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
5978 TYPEWRITER/SALES/SERVICE 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
7332 BLUEPRINT/PHOTOCOPY SERVICE 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
4411 STEAMSHIP/CRUISE LINES 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
4784 TOLL AND BRIDGE FEES 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
2791 TYPESETTING, PLATE MAKING 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
4011 RAILROADS 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
4761 TRAVEL SERVICES/MAIL/PHONE 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
5967 INBOUND TELESERVICES 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
5968 SUBSCRIPTION MERCHANT 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
5974 RUBBER STAMP STORES 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
6381 INSURANCE PREMIUMS 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
7278 BUYING/SHOPPING SERVICES 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
7280 HOSPITAL PATIENTS FUNDS 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
7295 BABYSITTING SERVICES 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
7361 EMPLOYMENT/TEMP HELP AGEN 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
7375 INFORMATION RETRIEVAL SVCS 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
7821 TELEGRAPH SERVICES 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
8241 CORRESPONDENCE SCHOOLS 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
9411 GOV'T LOAN PAYMENTS 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
9950 INTRA-COMPANY PURCHASES 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%

Total 100.00% 100.00% 100.00% 100.00% 100.00% 100.00% 100.00% 100.00% 100.00% 100.00% 100.00% 100.00%

Sources: 
Visa Transactional Database for 1998, 1999, and 2001.
VA0206678
VA0877071



FASD-7:  Estimated Number of U.S. On-line Debit Transactions by Merchant Category
Transactions in Thousands

MCC Description
Nov-Dec 

1992 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002
Jan-Jul 

2003
5411 GROCERY STORES 30,106 222,880 294,290 389,784 520,750 704,539 903,243 1,044,463 1,393,339 1,820,428 2,486,729 1,581,733
5541 SERVICE STATIONS 12,060 89,279 117,885 140,263 164,116 187,368 189,347 238,822 312,034 399,353 545,522 346,990
5310 DISCOUNT STORES 1 18 61 212 470 1,042 1,931 117,761 212,510 347,980 475,345 302,353
5542 AUTOMATED GAS DISPENSERS 1,785 15,784 25,274 40,968 67,128 114,751 182,223 185,235 230,535 280,164 382,708 243,429
5912 DRUG STORES & PHARMACIES 74 1,418 4,887 17,052 37,800 83,814 155,337 155,439 195,818 241,191 329,471 209,566
5311 DEPARTMENT STORES 0 3 10 36 79 175 325 48,332 80,235 124,828 170,516 108,460
8999 PROFESSIONAL SERVICES - DEF 23 442 1,524 5,317 11,787 26,135 48,437 56,299 76,650 102,106 139,478 88,717
5812 RESTAURANTS 1,101 9,572 15,068 24,244 38,676 44,914 46,709 39,752 46,112 51,466 70,304 44,718
7841 VIDEO TAPE RENTAL STORES 3 62 214 747 1,656 3,672 6,806 12,547 26,024 45,786 62,545 39,783
9402 POSTAGE STAMPS 2 39 133 465 1,030 2,284 4,234 8,604 20,903 39,274 53,649 34,124
5499 MISC FOOD STORES - DEFAULT 1,577 12,456 17,821 25,810 37,788 57,017 81,893 89,355 73,594 38,269 52,276 33,251
5300 WHOLESALE CLUBS 8 150 518 1,806 4,004 8,879 16,456 27,896 31,484 33,862 46,256 29,422
5921 PKG STORES/BEER/WINE/LIQUOR 11 207 713 2,486 5,511 12,220 22,647 22,801 27,952 33,391 45,612 29,013
5995 PET STORES/FOOD & SUPPLY 1 19 65 228 505 1,120 2,075 2,137 11,118 25,020 34,178 21,739
5814 FAST FOOD RESTAURANTS 2 47 163 569 1,261 2,797 5,184 5,392 12,760 23,736 32,424 20,624
5999 MISC SPECIALITY RETAIL 3 51 175 610 1,353 3,000 5,559 32,586 30,630 23,722 32,404 20,611
5399 MISC GEN MERCHANDISE - DEF 3 64 221 771 1,710 3,792 7,028 11,748 16,878 23,582 32,213 20,490
5651 FAMILY CLOTHING STORES 1 18 62 216 478 1,060 1,964 3,370 10,262 20,726 28,312 18,008
5661 SHOE STORES 3 48 166 578 1,281 2,840 5,263 9,046 12,863 17,817 24,339 15,481
5200 HOME SUPPLY WAREHOUSE STORE 0 0 1 3 7 16 30 58 6,076 15,551 21,243 13,512
5993 CIGAR STORES/STANDS 0 7 23 81 180 399 739 2,128 6,428 12,954 17,695 11,256
5945 HOBBY, TOY & GAME SHOPS 0 6 19 68 151 334 620 736 3,758 8,434 11,521 7,328
5941 SPORTING GOODS STORES 0 9 31 107 236 524 970 1,158 3,176 6,219 8,495 5,403
7995 BETTING/TRACK/CASINO/LOTTO 0 8 27 94 208 461 855 3,417 4,529 5,882 8,034 5,110
5735 RECORD SHOPS 1 24 83 290 643 1,426 2,642 2,355 3,599 5,283 7,217 4,591
7230 BARBER/BEAUTY SHOPS 1 18 61 214 474 1,052 1,950 2,184 3,345 4,919 6,719 4,274
7542 CAR WASHES 1 16 55 191 423 939 1,740 2,225 3,055 4,102 5,603 3,564
5621 WOMENS READY TO WEAR STORES 1 17 58 204 451 1,000 1,854 1,874 2,764 3,946 5,390 3,428
5947 GIFT, CARD, NOVELTY STORES 1 11 38 131 291 646 1,198 1,438 2,199 3,230 4,412 2,807
5931 USED MERCHANDISE STORES 1 11 37 129 287 636 1,179 1,166 1,963 3,081 4,209 2,677
5942 BOOK STORES 1 21 72 250 555 1,230 2,279 1,808 2,354 3,003 4,102 2,609
5251 HARDWARE STORES 0 8 29 102 226 501 928 1,047 1,789 2,835 3,872 2,463
7538 AUTO REPAIR - NON DEALER 1 14 47 163 362 803 1,489 1,574 2,077 2,685 3,668 2,333
7216 DRY CLEANERS 0 9 31 107 236 524 970 1,106 1,684 2,466 3,368 2,142
5533 AUTOMOTIVE PARTS STORES 0 8 28 99 219 485 900 891 1,499 2,351 3,211 2,043
5813 BARS/TAVERNS/LOUNGES/DISCOS 1 20 68 236 523 1,160 2,150 2,001 2,152 2,154 2,942 1,872
4829 WIRE TRANSFER - MONEY ORDER 1 12 40 140 310 688 1,275 599 1,152 1,955 2,671 1,699
5712 FURNITURE/EQUIP STORES 0 8 26 91 202 448 830 885 1,288 1,821 2,487 1,582
5734 COMPUTE SOFTWARE/RECORD STO 0 7 25 86 190 420 779 830 1,232 1,769 2,416 1,537
5691 MENS/WOMENS CLOTHING STORES 0 8 27 96 212 471 873 943 1,290 1,726 2,358 1,500
7394 EQUIP/FURN RENT/LEASE SERV 0 1 4 14 32 71 132 763 1,170 1,722 2,352 1,496
5699 MISC APPAREL/ACCESS SHOPS 1 12 41 145 320 710 1,316 1,287 1,512 1,716 2,344 1,491
5422 FREEZER/MEAT LOCKERS 0 5 18 61 136 301 558 812 1,180 1,665 2,274 1,447
4111 LOCAL COMMUTER TRANSPORT 0 9 31 108 239 530 982 960 1,225 1,530 2,090 1,329
5261 LAWN/GARDEN SUPPLY/NURSERY 0 3 10 35 77 170 316 373 760 1,326 1,812 1,152
5719 MISC HOME FURNISHING 0 1 2 7 16 34 64 112 574 1,288 1,759 1,119
5462 BAKERIES 0 7 22 78 174 385 714 596 855 1,193 1,629 1,036
5944 JEWELRY STORES 0 7 24 85 188 416 771 770 957 1,161 1,585 1,008

742 VETERINARY SERVICES 0 3 9 31 69 154 285 287 618 1,106 1,511 961
5733 MUSIC STORES/PIANOS 0 7 23 81 179 396 734 799 953 1,102 1,505 957
9399 GOV'T SERV - DEFAULT 0 4 13 45 100 222 412 187 531 1,049 1,433 912
7399 BUSINESS SERVICES - DEFAULT 0 4 14 49 108 240 445 426 682 1,035 1,414 900



FASD-7:  Estimated Number of U.S. On-line Debit Transactions by Merchant Category
Transactions in Thousands

MCC Description
Nov-Dec 
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2003
5631 WOMENS ACCESS/SPECIALTY 0 6 19 67 148 328 607 618 788 984 1,344 855
5977 COSMETIC STORES 0 4 15 52 116 257 476 388 618 935 1,277 812
5511 AUTO DEALERS/NEW AND USED 0 3 11 39 86 190 352 402 621 920 1,257 800
5970 ARTIST/CRAFT STORES 0 1 4 15 33 73 135 197 477 896 1,224 779
7211 LAUNDRIES-FAMILY/COMMERCIAL 0 2 8 26 59 130 241 271 525 892 1,218 775
6012 FINANCIAL INST/MERCHANDISE 65 1,241 4,278 14,926 33,087 73,364 135,968 100,800 66,588 847 1,158 736
5732 RADIO TV & STEREO STORES 0 7 23 80 177 391 726 663 757 828 1,131 720
7513 TRUCK/TRAILER RENTALS 0 0 0 1 1 3 5 63 359 818 1,117 711
7832 MOTION PICTURE THEATRES 0 4 14 48 107 237 439 149 412 809 1,105 703
7298 HEALTH & BEAUTY SPAS 0 1 4 14 30 67 123 144 400 786 1,074 683
5331 VARIETY STORES 0 3 9 33 73 161 299 329 510 759 1,036 659
8220 COLLEGES/UNIV/JC/PROFESSION 0 6 20 68 152 336 623 465 597 750 1,025 652
5641 CHILDREN/INFANTS WEAR STORE 0 3 10 36 80 178 331 329 500 732 1,000 636
7299 MISC PERSONAL SERV - DEF 0 3 11 37 83 184 341 337 474 650 887 564
5940 BICYCLE SHOPS/SALES/SERVICE 0 2 7 24 54 120 223 275 432 647 884 562
5655 SPORTS/RIDING APPAREL STORE 0 3 9 32 70 155 287 309 444 619 845 538
5532 AUTOMOTIVE TIRE STORES 0 3 9 33 73 161 299 320 432 571 780 496
5571 MOTORCYCLE DEALERS 0 2 6 20 43 96 178 210 348 539 737 469
5611 MEN/BOYS CLOTHING/ACC STORE 0 4 13 47 104 231 428 390 462 529 723 460
5211 LUMBER/BUILD. SUPPLY STORES 0 4 13 47 104 231 428 332 386 432 590 375
8099 MED/HEALTH SERVICES - DEF 0 2 6 21 46 103 191 237 319 420 574 365
5722 HOUSEHOLD APPLIANCE STORES 0 1 4 13 29 64 119 193 272 375 512 325
8398 CHARITABLE/SOC SERVICE ORGS 0 2 6 20 44 97 181 181 257 355 485 309
5996 SWIMMING POOLS/SALES/SERV 0 2 6 20 44 97 179 166 245 349 476 303
5949 FABRIC STORES 0 1 4 14 30 67 124 85 192 349 476 303
5992 FLORISTS 0 2 6 22 48 107 198 207 268 338 461 293
8011 DOCTORS 0 1 4 14 31 68 126 118 197 309 423 269
4789 TRAVEL SERVICE - DEFAULT 0 5 16 54 120 267 495 387 374 309 423 269
7999 AMUSEMENT/REC SERV - DEF 0 4 15 54 119 263 488 334 335 299 408 260
5933 PAWN SHOPS 0 1 4 15 33 73 135 152 212 289 395 251
5943 STATIONERY STORES 0 1 5 16 36 80 149 124 187 272 371 236
4812 PHONE SERV/EQUIP NON-UTIL 0 2 7 25 55 122 227 219 247 267 364 232
7992 PUBLIC GOLF COURSES 0 0 2 5 12 26 48 78 153 263 360 229
7933 BOWLING ALLEYS 0 4 14 49 108 239 444 383 350 252 344 219
5932 ANTIQUE SHOPS 0 0 1 5 10 23 43 93 158 250 342 218
5973 RELIGIOUS GOODS STORES 0 0 1 4 8 18 33 87 149 238 326 207
7296 CLOTHING/RENT/COSTUME/UNIFO 0 1 3 11 24 53 98 134 167 205 280 178
5946 CAMERA & PHOTO SUPPLY STORE 0 1 2 7 15 33 60 70 123 197 269 171
5948 LUGGAGE/LEATHER STORES 0 2 6 23 50 111 206 184 196 192 262 167
8021 DENTISTS/ORTHODONTISIS 0 1 2 7 15 33 62 79 117 168 229 146
7395 PHOTOFINISH LABS/DEV 0 1 2 8 17 37 69 70 109 163 223 142
7277 COUNSELING SERVICE - ALL 0 0 1 3 7 16 29 58 100 158 216 137
5045 COMPUTERS, PERIPHERALS 0 0 1 2 4 9 16 34 82 156 213 135
9997 HOTELS, MOTELS & RESORTS 0 1 4 14 31 69 128 142 151 149 203 129
5698 WIG AND TOUPEE STORES 0 1 3 10 22 49 90 93 117 142 195 124
8043 OPTICIANS 0 0 2 6 13 28 51 47 84 137 187 119
7996 AMUSEMENT PARKS/CIRCUS 0 1 5 18 39 87 162 106 122 136 185 118
5969 OTHER DIRECT MARKETERS 0 0 1 3 7 16 30 39 78 134 182 116
6051 NON-FIN INST/FC/MO/TC/STAMP 0 0 0 1 2 4 8 22 66 133 181 115
7531 AUTO TOP/BODY REPAIR SHOPS 0 1 2 7 14 32 59 43 79 132 181 115
4214 MOTOR FREIGHT CARRIERS 0 1 2 7 16 36 67 80 101 124 169 108
5231 GLASS/PAINT/WALLPAPER STORE 0 1 3 10 22 48 89 37 72 123 168 107



FASD-7:  Estimated Number of U.S. On-line Debit Transactions by Merchant Category
Transactions in Thousands

MCC Description
Nov-Dec 

1992 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002
Jan-Jul 

2003
8042 OPTOMETRISTS/OPTHALMOLOGIST 0 0 1 4 9 20 36 45 77 122 166 106
7997 MEMBER CLUBS/SPORT/REC/GOLF 0 0 2 5 12 26 48 65 89 120 163 104
5811 CATERERS 0 0 1 5 11 25 46 37 70 118 162 103
4112 PASSENGER RAIL 0 1 4 14 32 71 131 116 121 117 160 102
5172 PETROLIUM PRODUCTS 0 0 0 1 3 6 12 3 47 116 158 101
6300 INSURANCE SALES/UNDERWRITE 0 1 4 13 30 66 122 103 110 109 149 95
5983 FUEL DEALERS 0 1 5 17 37 82 151 96 104 106 145 92
8299 SCHOOLS - DEFAULT 0 1 4 13 29 64 119 113 114 102 139 89
5441 CANDY/NUT/CONFECTION STORE 0 1 3 9 21 47 86 43 66 97 133 85
7629 SMALL APPLIANCE REPAIR DEF 0 0 1 4 8 18 34 41 64 95 130 83

763 AGRICULTURAL CO-OPERATIVE 0 0 0 1 2 4 8 17 47 91 125 79
4225 PUBLIC WAREHOUSING 0 0 1 2 5 11 21 29 54 91 124 79
8062 HOSPITALS 0 1 4 14 31 70 129 88 93 89 122 78
4900 UTILITIES/ELEC/GAS/H2O/SANI 0 1 2 8 18 40 74 33 56 88 120 77
5971 ART DEALERS & GALLERIES 0 1 2 6 14 32 59 38 59 88 120 77
7210 LAUNDRY/CLEANING/GARMENT SV 0 1 4 12 27 61 112 97 97 88 120 76
8041 CHIROPRACTORS 0 0 1 4 8 17 32 34 56 86 118 75
5122 DRUGS, DRUGGIST SUNDRIES 0 0 0 1 2 3 6 14 42 84 114 73
5193 FLORIST & NURSERY SUPPLIES 0 0 0 1 1 3 6 11 39 82 112 71
5599 MISC AUTO DEALERS - DEFAULT 0 0 0 1 3 6 12 35 54 80 110 70
5561 TRAILER CAMPER DEALER 0 0 1 2 4 9 17 15 41 80 109 69
5994 NEWS DEALERS/NEWSTANDS 0 0 2 6 13 28 52 48 62 79 108 68
7993 VIDEO AMUSEMENT GAME SUPPLY 0 0 2 6 13 29 54 95 92 76 104 66
5531 AUTO/HOME SUPPLY STORES 0 1 2 9 19 42 78 41 56 75 103 65
7221 PHOTO STUDIOS - PORTRAITS 0 0 1 5 11 23 43 59 68 74 102 65

780 LANDSCAPE/HORTICULTURAL SER 0 0 0 1 3 7 12 13 37 73 99 63
7321 CONSUMER CR REPORTING AGEN 0 1 2 8 17 37 69 69 73 71 98 62
7699 MISC REPAIR SERVICES 0 0 1 4 10 21 39 31 46 66 91 58
5713 FLOOR COVERING STORES 0 0 0 1 3 6 12 19 36 62 85 54
8699 MEMBER ORGANIZATIONS - DEF 0 0 1 5 10 23 42 37 47 60 82 52
8675 AUTO ASSOCIATIONS 0 0 1 3 7 15 28 19 36 59 80 51
5935 WRECKING SALVAGE YARDS 0 1 2 8 17 37 69 61 63 57 78 50
5451 DAIRY PRODUCT STORES 0 0 1 2 5 12 23 25 38 55 76 48
7251 SHOE REPAIR/SHINE/HAT CLEAN 0 0 1 5 11 25 46 44 50 55 74 47
7534 TIRE RETREAD/REPAIR SHOPS 0 1 2 7 16 36 67 29 40 53 73 46
7932 BILLIARD/POOL ESTABLISHMENT 0 1 2 9 19 42 78 64 62 51 69 44
5111 STATIONARY, OFFICE SUPPLIES 0 0 0 0 0 1 1 3 21 50 69 44
4468 MARINAS, SERVICE & SUPPLY 0 0 0 2 4 9 16 26 37 50 69 44
7338 QUICK COPY/REPRO SERVICES 0 0 1 4 8 19 35 35 42 48 66 42
5697 TAILER/SEAMSTRESS/ALTERS 0 0 1 2 5 10 19 21 30 43 59 38
5072 HARDWARE EQUIPMENT & SUPPLIES 0 0 0 1 3 6 11 10 24 43 59 38
7991 TOURIST ATTRACTIONS AND XHB 0 0 0 2 4 8 16 9 22 42 57 36
7523 AUTO PARKING LOTS/GARAGES 0 0 2 5 12 26 48 38 40 38 52 33
7998 AQUARIUMS/REC SERV - DEF 0 0 0 1 2 4 8 7 20 38 52 33
8351 CHILD DAY CARE SERVICES 0 0 1 2 4 9 17 25 31 38 51 33
7994 VIDEO GAME ARCADES/ESTABLIS 0 0 2 6 13 28 52 42 42 38 51 33
5521 AUTO DEALERS USED ONLY 0 0 0 1 1 3 6 15 24 37 51 32
7922 THEATRICAL PRODUCERS 0 1 2 6 14 30 56 47 44 35 47 30
5199 NON-DURABLE GOODS - OTHER 0 0 0 0 1 2 4 3 15 34 47 30
7549 TOWING SERVICES 0 0 1 2 5 11 20 18 25 34 47 30
4215 COURIER SERVICES 0 0 0 2 3 8 14 12 21 34 46 29
7631 WATCH/CLOCK/JEWELRY REPAIR 0 0 0 1 3 7 13 17 24 32 44 28
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8661 RELIGIOUS ORGANIZATIONS 0 0 1 2 5 11 21 11 20 32 44 28
5139 COMMERCIAL FOOTWEAR 0 0 0 0 0 0 0 1 13 31 43 27
5551 BOAT DEALERS 0 0 0 1 1 3 6 7 16 31 42 27
7311 ADVERTISING SERVICES 0 0 0 0 0 1 2 1 12 30 41 26
7372 COMPUTER & D.P. SERVICES 0 0 1 3 6 14 25 27 29 28 38 24
7333 COMMERCIAL PHOTO/ART/GRAPH 0 0 0 1 2 4 7 12 18 27 37 24
7622 RADIO/TV/STEREO REPAIR SHOP 0 0 1 2 4 10 18 49 43 27 37 24
9998 CAR RENTAL AGENCIES 0 0 1 2 5 12 22 18 22 26 36 23
5137 COMMERCIAL CLOTHING 0 0 0 1 2 4 7 13 19 26 36 23
5085 INDUSTRIAL SUPPLIES -- OTHER 0 0 0 0 1 1 2 12 18 26 35 22
4814 PHONE SERV/EQUIP UTILITY 0 0 0 2 3 7 14 23 25 26 35 22
5192 BOOKS, PERIODICALS, NEWSPAPER 0 0 0 1 2 5 9 18 22 25 34 22
7033 TRAILER PARKS/CAMP SITES 0 0 1 3 7 16 29 24 25 25 34 21
1711 HEATING, PLUMBING, AIR COND 0 0 0 0 1 2 4 5 12 24 33 21
5937 ANTIQUE REPRODUCTIONS 0 0 0 0 1 1 3 2 11 24 32 21
5972 STAMP & COIN STORES 0 0 0 0 0 1 1 8 15 23 32 20
1799 SPEC CONTRACTORS - DEFAULT 0 0 0 1 2 5 9 11 16 23 31 20
5094 PRECIOUS STONES & METALS 0 0 0 0 0 1 2 6 13 23 31 20
2741 MISC PUBLISH AND PRINT 0 0 0 0 0 0 1 5 12 22 30 19
7519 MOTOR HOME/RV RENTALS 0 0 0 0 1 1 3 11 16 22 30 19
7911 DANCE HALLS/STUDIOS/SCHOOLS 0 0 1 3 7 15 28 25 25 22 29 19
7297 MASSAGE PARLORS 0 0 0 1 3 6 11 19 21 21 28 18
5044 PHOTOGRAPH, PHOTOCOPY EQUIPT. 0 0 0 0 0 1 1 3 10 20 28 18
5099 DURABLE GOODS - OTHER 0 0 0 1 1 3 5 5 11 20 27 17
7392 MGMT/CONSULT/PUBLIC REL SER 0 0 0 1 3 6 11 15 18 20 27 17
5718 FIREPLACES & ACCESSORIES 0 0 0 0 0 1 2 5 10 18 25 16
5047 MEDICAL EQUIPMENT & SUPPLIES 0 0 0 0 0 1 1 2 8 18 25 16
4457 BOAT RENTALS & LEASES 0 0 0 1 2 4 7 4 10 18 24 15
5960 DIRECT MARKET INSURANCE 0 0 0 0 1 2 4 15 17 17 24 15
7032 SPORT/RECREATIONAL CAMPS 0 0 1 3 6 14 26 13 15 17 23 15
7379 COMPUTER REPAIR & OTHR SVCS 0 0 1 4 10 21 39 43 35 17 23 15
5950 GLASSWARE/CRYSTAL STORES 0 0 0 0 1 2 4 4 9 17 23 14
4899 CABLE TV SERVICES 0 0 0 0 1 2 4 11 13 15 21 13
5065 ELECTRICAL PARTS & EQUIPMENT 0 0 0 0 1 2 3 4 9 15 20 13
5013 MOTOR VEHICLE SUPPLIES 0 0 0 0 1 2 3 2 7 14 20 13
7349 CLEAN/MAINT/JANITORAL SERV 0 0 0 1 2 5 9 9 12 14 20 13
7535 AUTO PAINT SHOPS 0 0 0 0 1 2 4 2 7 14 20 13
5714 DRAPERY & UPHOLSTERY STORES 0 0 0 0 1 1 2 3 7 14 19 12
8641 CIVIC/SOCIAL/FRATERNAL ASSC 0 0 1 4 9 20 37 22 19 13 18 12
1740 MASONRY/TILE/PLASTER/INSUL 0 0 0 1 1 3 5 4 7 13 18 11
4722 TRAVEL AGENCIES 0 0 0 2 4 9 16 10 12 13 18 11
4131 BUS LINES/CHARTER/TOUR 0 0 0 1 1 3 5 4 8 13 17 11
7941 COMMERICAL/PRO SPORTS 0 0 0 1 2 4 8 4 8 12 17 11
5131 PIECE GOODS NOTIONS DRY GDS 0 0 0 1 1 3 6 13 13 12 16 10
9211 COURT COSTS/ALIMONY/SUPPORT 0 0 0 1 3 6 11 11 12 11 16 10
5046 COMMERCIAL EQUIPMENT - OTHER 0 0 0 0 0 1 1 5 7 11 16 10
8049 CHIROPODISTS PODIATRISTS DE 0 0 0 1 3 6 12 12 12 11 14 9
9223 BAIL AND BOND PAYMENTS 0 0 0 1 2 5 9 12 12 10 14 9
5039 CONSTRUCTION MATERIALS - OTHR 0 0 0 0 0 1 1 2 5 10 14 9
8044 OPTICAL GOODS & GLASSES 0 0 1 2 5 11 21 13 12 10 13 9
7342 DISINFECT/EXTERMINATE SERV 0 0 0 0 0 0 0 1 5 9 13 8
5021 COMMERCIAL FURNITURE 0 0 0 0 0 1 1 2 5 9 12 8
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5598 SNOWMOBILE DEALERS 0 0 0 0 0 1 1 4 6 9 12 8
7829 MOTION PICTURE & VIDEO DISTRB 0 0 0 0 0 0 1 1 4 9 12 8
8249 VOCATIONAL/TRADE SCHOOLS 0 0 0 0 0 1 1 4 5 7 9 6
7276 TAX PREPARATION SERVICE 0 0 0 1 1 3 5 7 7 7 9 6
7393 DETECTIVE/PROTECTIVE AGEN 0 0 0 0 1 2 5 3 5 7 9 6
5965 COMBINATION  MAIL/RETAIL 0 0 0 1 1 3 6 9 9 7 9 6
8211 ELEMENTARY/SECONDARY SCHOOL 0 0 0 1 2 3 6 6 7 7 9 6
1520 GEN CONTRACTORS RESIDENTIAL 0 0 0 0 1 1 3 2 4 6 9 5
7641 REUPHOLSTERY/REFINISH 0 0 0 0 1 2 3 2 4 6 8 5
9996 AIRLINES, AIR CARRIERS 0 0 0 0 1 1 2 6 6 6 8 5
7692 WELDING 0 0 0 0 0 0 1 1 3 6 8 5
5198 PAINTS, VARNISHES & SUPPLIES 0 0 0 0 0 0 1 1 3 5 7 5
8111 LEGAL SERVICES ATTORNEYS 0 0 0 0 1 1 3 5 5 5 7 5
5964 CATLAG MERCHANT 0 0 0 0 0 0 0 4 5 5 7 5
1771 CONTRACTORS - CONCRETE 0 0 0 1 1 3 5 5 6 5 7 4
7339 STENOGRAPHIC SERVICES 0 0 0 0 0 1 2 2 3 5 7 4
5271 MOBILE HOME DEALERS 0 0 0 0 0 0 0 1 2 5 6 4
7929 BANDS/ORCHESTRAS/ENTERTAIN 0 0 0 1 2 4 7 2 3 4 6 4
8931 ACCOUNTANTS/AUDITORS/BOOKPR 0 0 0 0 1 1 3 4 4 4 5 3
5681 FURRIERS AND FUR SHOPS 0 0 0 0 0 1 1 0 2 4 5 3
5976 ORTHOPEDIC GOODS 0 0 0 0 0 1 2 1 2 4 5 3
7623 AIR COND/REFRIG REPAIR SHOP 0 0 0 0 0 0 0 0 1 3 5 3
9222 FINES 0 0 0 0 1 1 2 1 2 3 4 3
7012 TIMESHARES 0 0 0 0 0 0 0 1 2 3 4 3
5074 PLUMBING & HEATING EQUIPMENT 0 0 0 0 0 1 1 2 2 3 4 3
4121 TAXICABS/LIMOUSINES 0 0 0 0 0 1 1 1 2 3 4 2
4816 ELECTRONIC COMMERCE / INFO 0 0 0 1 2 3 6 7 6 3 4 2
7261 FUNERAL SERVICE/CREMATORIES 0 0 0 0 0 0 0 1 2 3 4 2
5051 METAL SERVICE CENTERS 0 0 0 0 0 0 0 1 2 3 4 2
5169 CHEMICALS & ALLIED PDCTS OTHR 0 0 0 0 0 0 0 0 1 2 3 2
7217 CARPET/UPHOLSTERY CLEANING 0 0 0 0 0 0 0 0 1 2 3 2
4582 AIRPORTS/FIELDS/TERMINALS 0 0 0 0 0 1 1 2 2 2 3 2
9311 TAX PAYMENTS 0 0 0 0 0 0 1 1 2 2 3 2
8071 MEDICAL/DENTAL LABS 0 0 0 0 1 2 4 2 2 2 3 2
1750 CARPENTRY 0 0 0 0 0 0 0 0 1 2 2 2
5961 MAIL ORDER/CATALOG STORES 0 0 0 0 0 1 2 1 1 2 2 2
8734 TESTING LABS (NON-MEDICAL) 0 0 0 0 0 0 0 0 1 2 2 1
2842 SPECIALTY CLEANING SANITATION 0 0 0 0 0 0 0 0 1 2 2 1
7833 MOTION PICTURE THEATRES(EPS) 0 0 0 0 0 0 0 3 3 1 2 1
5592 MOTOR HOME DEALERS 0 0 0 0 0 0 0 0 1 1 2 1
5997 ELEC RAZOR STORES/SALE/SERV 0 0 0 0 0 1 1 1 1 1 2 1
4815 VISAPHONE 0 0 0 0 0 0 0 0 0 1 1 1
5998 TENT AND AWNING SHOPS 0 0 0 0 0 0 0 0 0 1 1 1
6211 SECURITY BROKERS/DEALERS 0 0 0 0 0 0 0 0 1 1 1 1
1761 ROOFING/SIDING/SHEET METAL 0 0 0 0 0 0 0 0 0 1 1 1
5975 HEARING AID/SALES/SERVICE 0 0 0 0 0 0 0 0 1 1 1 1
8050 NURSING/PERSONAL CARE FAC 0 0 0 0 0 1 1 1 1 1 1 1
5963 DIRECT SELL/DOOR-TO-DOOR 0 0 0 1 2 3 6 2 2 1 1 0
5966 OUTBOUND TELEMARKETING 0 0 0 0 0 0 0 0 0 1 1 0
7273 DATING & ESCORT SERVICES 0 0 0 0 0 1 1 1 1 0 1 0
4119 AMBULANCE SERVICE 0 0 0 0 0 0 0 0 0 0 1 0
8244 BUSINESS/SECRETARIAL SCHOOL 0 0 0 0 0 0 0 0 0 0 1 0



FASD-7:  Estimated Number of U.S. On-line Debit Transactions by Merchant Category
Transactions in Thousands

MCC Description
Nov-Dec 

1992 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002
Jan-Jul 

2003
1731 ELECTRICAL CONTRACTORS 0 0 0 0 1 2 4 5 3 0 0 0
7341 WINDOW CLEANING SERVICES 0 0 0 0 0 0 0 0 0 0 0 0
6399 INSURANCE - DEFAULT 0 0 0 0 1 2 4 1 1 0 0 0
8031 OSTEPATHS 0 0 0 0 0 0 0 0 0 0 0 0
8651 POLITICAL ORGANIZATIONS 0 0 0 0 0 0 0 0 0 0 0 0
5309 DUTY-FREE STORES 0 0 0 0 0 0 0 0 0 0 0 0
5962 TELEMARKETING TRAVEL-RELATED 0 0 0 0 0 0 0 0 0 0 0 0
8911 ARCHITECTURAL/ENG/SURVEY 0 0 0 1 2 5 9 6 4 0 0 0
4821 TELEGRAPH SERVICES 0 0 0 0 0 0 0 0 0 0 0 0
5978 TYPEWRITER/SALES/SERVICE 0 0 0 0 0 0 0 0 0 0 0 0
7332 BLUEPRINT/PHOTOCOPY SERVICE 0 0 0 0 0 0 0 0 0 0 0 0
4411 STEAMSHIP/CRUISE LINES 0 0 0 0 0 0 0 0 0 0 0 0
4784 TOLL AND BRIDGE FEES 0 0 0 0 0 0 0 0 0 0 0 0
2791 TYPESETTING, PLATE MAKING 0 0 0 0 0 0 0 0 0 0 0 0
4011 RAILROADS 0 0 0 0 0 0 0 0 0 0 0 0
4761 TRAVEL SERVICES/MAIL/PHONE 0 0 0 0 0 0 0 0 0 0 0 0
5967 INBOUND TELESERVICES 0 0 0 0 0 0 0 0 0 0 0 0
5968 SUBSCRIPTION MERCHANT 0 0 0 0 0 0 0 0 0 0 0 0
5974 RUBBER STAMP STORES 0 0 0 0 0 0 0 0 0 0 0 0
6381 INSURANCE PREMIUMS 0 0 0 0 0 0 0 0 0 0 0 0
7278 BUYING/SHOPPING SERVICES 0 0 0 0 0 0 0 0 0 0 0 0
7280 HOSPITAL PATIENTS FUNDS 0 0 0 0 0 0 0 0 0 0 0 0
7295 BABYSITTING SERVICES 0 0 0 0 0 0 0 0 0 0 0 0
7361 EMPLOYMENT/TEMP HELP AGEN 0 0 0 0 0 0 0 0 0 0 0 0
7375 INFORMATION RETRIEVAL SVCS 0 0 0 0 0 0 0 0 0 0 0 0
7821 TELEGRAPH SERVICES 0 0 0 0 0 0 0 0 0 0 0 0
8241 CORRESPONDENCE SCHOOLS 0 0 0 0 0 0 0 0 0 0 0 0
9411 GOV'T LOAN PAYMENTS 0 0 0 0 0 0 0 0 0 0 0 0
9950 INTRA-COMPANY PURCHASES 0 0 0 0 0 0 0 0 0 0 0 0

Total 46,853 354,226 485,000 672,229 941,863 1,360,044 1,869,448 2,263,379 2,975,602 3,832,100 5,234,700 3,329,635

Note: Number of PIN debit transactions for November to December 1992 is based on the share of 1992 Visa off-line debit volume accounted for by November and December.
Number of PIN debit transactions for January to July 2003 is based on the share of 2003 Visa off-line debit volume accounted for by January to July.

Sources: 
The Nilson Report , various issues.
FASD-6



Exhibit FASD-8a: INDIVIDUAL MERCHANT DATA FOR CALCULATING CLASS MEMBER CLAIM ON NET SETTLEMENT FUND
For Class Members identified in the Visa Transactional Database

Oct. 25-
Dec. 31, 

1992 1993 1994 1995

Jan. 1-
Sep. 30, 

1996

Oct. 1-
Dec. 31, 

1996 1997 1998 1999 2000 2001 2002

Jan. 1-
July 31, 

2003

Visa

Off-line Debit ($)

Credit ($)

MasterCard

Off-line Debit ($)

Credit ($)

On-line Debit (txs)
Visa Transactional Database (for Interlink and off-line debit transactions), Visa discovery production, Nilson data

(Merchant's off-line debit transactions multiplied by estimated ratio of on-line to off-line debit transactions for applicable merchant category)

Visa Transactional Database
Merchant's proportionate allocation for most recent 
consecutive 12-month period, applied against total 

Visa volume as reported by Nilson

Merchant's proportionate allocation for most recent 
consecutive 12-month period, applied against total 

MasterCard volume as reported by Nilson

Visa Transactional Database, applied against Exhibit FAD-9 
(ratio of MC to V transactions in the aggregate Nilson data)



Exhibit FASD-8b: INDIVIDUAL MERCHANT DATA FOR CALCULATING CLASS MEMBER CLAIM ON NET SETTLEMENT FUND
For Class Members that are not identified in the Visa Transaction Database

Oct. 25-
Dec. 31, 

1992 1993 1994 1995

Jan. 1-
Sep. 30, 

1996

Oct. 1-
Dec. 31, 

1996 1997 1998 1999 2000 2001 2002

Jan. 1-
July 31, 

2003

Visa

Off-line Debit ($)

Credit ($)

MasterCard

Off-line Debit ($)

Credit ($)

On-line Debit (txs)
Visa Transactional Database (for Interlink and off-line debit transactions), Visa discovery production, Nilson data

(Merchant's off-line debit transactions multiplied by estimated ratio of on-line to off-line debit transactions for applicable merchant category)

Merchant's individually documented dollar volume of retail sales, applied against FAD-10
(Visa Payment System Panel Study)

Merchant's individually documented dollar volume of retail sales, applied against FAD-10
(Visa Payment System Panel Study)


